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Executive Summary

Seniedee, Nirele and Practices Studv, August 2001

EXECUTIVE SUMMARY

“he study on Knowledge, Attitude and Practice (KAP) on sanitation and hygiene was
arned out to analyse hygiene and sanitation habits of the country and to find out morc on
A communication vehicles for promoting better sanitation and hygiene practices.

“.ack of money” (64%) was said to be the main reason for not having a latrine in the house
'ollowed by "being unaware of it advantages” (24%) and "unavailability.of material” (19'%).
it is notable that nearly 60% of rural households and 6% of urban households in Pakistan do
not have a latrine,

For those who already have a latrine motivation behind building a latrine was said to be
"matter of pride” (48%) and "Cleanliness” (43%).

Jn issues regarding construction of latrine, unavailability of material was stated as an
important reason by 75% rural population, however availability of trained mason did not
appear as a big issue. Survey also revealed some interesting facts regarding the cost o1
Latrine. It came out that the perceived cost of latrine is much higher than the actual cost
1 latrine mentioned by latrine owners. This misperception about cost is particularly true
lor pit latrine.

survey results revealed serious lapses in the use of soap. The use of soap was largely
imited to "after defecation” (36%) and "in the morning” (27%).

wound 22% suffered from Diarrhea during a month. There was no significant difterenc.
noetween owners and non-owners of latrine for the occurrence of Diarrhea. However, there
~as a significant difference between latrine owning and non-owning households in the
~ase of skin diseases and eye infections. Majority of the respondents termed
"+poiled/contaminated food” (36%) and "Dirt” (23%) as perceived causes of Diarrhea.

rhere were differences in media habits of both latrine owning and non-owning households.
sixty-eight percent (68%) of latrine owning households were TV viewers, whereas in non-
owning households TV viewership was 32%. Newspaper readership was 54% in latrine
owning households and 25% in non-owning households. In the case of Radio it was 25% for
tatrme owning households and 34% for non-owning households. ‘

vommunity heads (36%) and Imam mosque (22%) were seen by the survey respondents
most effective persons to promote a sanitation campaign “Interpersonal Communication”
18%), "TV Ads” (25%) and "Announcement in mosque” (18%) were seen as most effective
ihedia to disseminate better sanitation messages.

he survey was conducted by Gallup Pakistan in approximately 240 villages and urban
socarions in all the four provinces of Pakistan, AJK and Northern Areas in more than 500
1atisticatly selected households. The sample was distributed by a ratio of 65% rural ana

VIS G

:5% urban locations.
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METHODOLOGY

ik study presents the Knowledge. Attitude and Pracuces (K AP on saniation and by e
grachiees, Fhe study comprises three parts namely:

®  Qualitative (focus groups)
*  Quantitative (detailed survey)
» Vhservations

Che tiedd survey was conducted in approximately 240 villages and urban locations ot all the
cur provinees of Pakistan, AJK and Northern Arcas in more than 3000 statistically selecud

nuusumlds The sample was distributed by a ratio of 63% rural and 33% urban focations,
Geidwork was completed during April- May 2001,

Sample size and its Allocation:

i he Survey carried out among a widely dispersed population in 03 districts:

-~ Deseription ' Sample Size |
{ Districts covered 03 ;
© Touascholds covered S027T T
© Wirhan 0700

S iaral 07 ‘

ihe sampling procedure was the same as used by Federal Burcau of Statistics the details ot
which are as follows:

CHverse:

Phe universe of the KAP study consists of all Urban and rural arcas ol all the four

Provineds,
wead Jammu & Kashmir and FANA. as defined by the provincial covernments.

Sample Frame:

Phis sample frame has been constructed using quick count record survey teehnigues.
wvording o this method. all urban arcas known as cities/towns ol the urban domain of the
unplmn frame are divided into small compact arcas known as Enumeration Blocks (1:1Hs).
aweh BB ocomprises 250-350 houscholds. Each BB is divided into low,
sicome groups, Keeping in view the status ol the majority ol houschold.
o \ul tor drawing samiples from the urban arcas of the universe. With reg
- lists ol village/mouzas/dehs are taken from (hose published by
totlowing the 1981 sampling rame.

middie and haeiy
The Trame has been
ard to the rural e,
the Population ¢Cens,
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The details of districts covered in the KAP study are as [ollows:

GALLUP / BRB
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PUNJADB Multan Sanghar BALOCHISTAN i

i Attoek Khanewal Tharparkar Quetta '
f Rawalpindi Rajanpur Thatta Stbi
i Cliakwal Layyah Karachi Kalat

Sargodha Dera Ghazi Khan NWFDP Nasirabad

Khushab Bahawalnagar D.I.Khan I.oralai i

Mianwali Rahimyar Khan Bannu Pishin i

Thang Bahawalpur Manschra Dera Bagti .
P aisatabad SINDH Abbottabad Gawadar B
| Toba ek Singh Jacobabad Malakand lasbella

Gjrat Shikarpur Peshawar NORTHERN AREAS

Gujranwala Larkana Charsada Giilgit f
i Nialkot Sukkur Mardan Sakardu

[ahore Khairpur Kohistan AJK

Kasur Nawabshah Swat Muzaffarabud :
“Sheikhupura Dadu Kohat Kotli

Sahiwal Hyderabad Karak i
Instrument:

Instrument used for KAP study included a household questionnaire, and focus group guide.

Household Questionnaire:

The questionnaire was finalized with the consultation of UNICEF members. Pre testing for
the questionnaire was also done with the light of which it was finalized. Copy of
© questionnaire is attached in the appendix. :

Focus Group Guide:

[t was finalized with the suggestions of UNICEF members.

t
-

0 ) . ) . . . . ’

Focus groups were held in six locations, one in each province AJK und Northern Arcas, 1
cach location seven focus groups were conducted, so on the whole a total ol 42 group
discussions have been held. : )

Data Analysis:

Data processing was carried out at the Gallup Offices in Lahore and Islamabad. The data
were processed through Statistical Package of Social Sciences.

Weighting:

"l'hc sumple comp_rised three types of houscholds, Urban (n=1760), clectrilied rurai
houscholds (n=26635) and un-electrified rural houscholds (n=61)2).
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Nuovledye, Attitude and Practices Study, August 2001

The rural urban ratio in the sample closely approximated their census distribution. Similarly
the ratio of electrification in areas in both rural and urban houscholds approximated their
census distribution,

| - Sample Breakdown:

N

The break-down of the sample according to provinces, AJK and Northern Areas is as under:

Total

U rlﬁ\ n

Locations T Rural
Punjab (including [CT) 1789 1212 577
Sindh 1126 720 400
NWIP 1025 705 320
Balochistan 559 259 300
AJK 295 195 100
NA/Tribal Areas 239 176 63
Total ' 5027 . 3267 1760

-

TECHNICAL NOTE ON READING THE TABLES

Rounding Errors:

All figures used in this report (excluding averages) have been rounded off to whole numbers.

© As a result there are fragment discrepancies of additions upto one percentage point. Thus.

whenever there is a discrepancy of one percentage point, it may plcase be noted as a
discrepancy arising from rounding off. : , o

Column Pgrcentage:
Al ligures in the ables are column percentage (unless otherwise specified).
Description of Sample:

“The All Pakistan figures in all tables of the report include the four provinces of Pakistan. AJK
and Northern Areas are reported separately, This is applicable in all tables in this rdport

Sampling Tolerances: : ‘ ;

fn-interpreting survey results, it should be borne in mind that all sample sui‘vcys are subject 1o
the sampling error, that is. the extent to which the results may differ from what would be

_vbtained if the whole population surveyed had been interviewed. The size ol such sampling -

errors depends largely on the number of interviews.

'l‘l)c busc figures for each table are given on top of each table and contain the actual number
ol respondents based on whose responses percentages have been caleulated in each column of
the table, Thus if a table indicates that 68% of the Radio listeners listen a particular channel

and if the base indicates that there were 560 Radio listeners, then the sampling error will lm:
measured based on a sample of 560, and not on the whole szuhplc. | :

”
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[he tollowing table may be used in estimating the sampling error ol any percentage in this
report. The figures show the range, plus or minus within which results can be expected o
sury with repeated sampling under exactly comparable conditions.

- Table of Sampling Errors

. Nwmple Size T 1500 | 1000 | 750 | 00| 400 | zo0 T
,' Prereentage near 10 2 2 3 3 4 - N 7
f‘ Pereentage near 20 2 3 4 4 5 7 v
f Percentage near 30 3 4 4 4 0 8 HO )
5 h Pereentage near 40 K 4 4 5 ¢ 8 [ '
. Pereentage near 50 3 4 4 | S O 8 Il '
“Pereentage near 60| © 3 4 4 5 6 g T
PPereentage near 70 3 4 4 3 0 8 T
i’crccnlugc near 80 2 3 4 4 5 7 LY
- l'crccmugc near l()" 2 2 4 3 4 5 7

" The chance are 85 in 100 that the sampling error is not larger than the figures shown
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SUMMARY FINDINGS

KAP STUDY - SANITATION AND HYGIENE
PRACTICES REGARDING LATRINE USAGE

UNTCER entrusted Gallup/BRB a Knowledge. Attitude and Practices (KAL) study
sanitation and Hygiene Practices which was carried out on nation-wide basis and in /\h\ RY
“lorthern areas in the first half of 2001,

WBJECTIVES OF THE STUDY

Fhe main objective of the study was to look into the usage practices of latrine. type of latrine
construction and personal hygiene and cleaning practices in general in the country.

he other expectation from the study was also to find oot the impact on the communication
campaign held in Punjab in late 2000 with respect o sanitation and hygicene,

'ACTS AND FINDINGS - °

®  The study was Londuclcd through out Pakistan and including AJK and Northern arcas
ol Pakistan

® In Punjab, the study also covered the impact ol the previous communication campaign
held in Punjab in fate 2000 with respect to sanitation and hygiene -

®  Thesample was spread over 63 districts out of which 24 were in Punjab

# More than 5000 households were interviewed both at rural and urban level

¢ Muajority of households were from rural arcas

®  [.ow-income strata were proportionately covered in urban arcas

o T'o [urther slunglhcnud the lmdmg,s Gallup conducted more than 40 Focus Groups in
all the Tour provinces, noxthcrn areas and AJK

»

Sludy findings weré presented in the following manner:
Part 10 Summary findings/Salient features
Part b Statistical table and brief writc-up on them (narration) M

Part HI: Write-up on focus groups, related details including photographs cte.
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SUMMARY FINDINGS
The summary findings are categorized into seven distinct groups as under:
. Usage of Latrine

Construction of Latrine
. Cleaning Practices

Y Oceurrence of Discases
: Media Habits of Users and Non-users of Latrines
o ommunicators and Communication Themes for Campaign on \nummm & Hvaiene

i‘cedback on the Communication Campaign in Punjab held in the end of year 2000
LISAGE OF LATRINES

Fhe lmdmg,s of Pakistan Integrated Houschold Sunvcy (PIHS) (1997) reveals that sixty
nereent (00%) ol rural households and 7% of urban houscholds in Pakistan still use open
pavces for defecation and urfnation. These findings also corrclate with the Gallup's KAD
ey results as presented below in Table 1-1:

Table 1-1 R 0
Latrine usage and sanitation
I Source of Information .| Overall Urban Rural. i
P : Pakistan :
'i Pakistan [ntegrated Houscehold Survey (PIHS) - 1997 S6% | 93% . 39% ,
;f_lx'mv_wlcdgc. Attitude & Practices (KAP)‘study, (}ullup' 58% | 94% - 40%

t-acts on Latrine Usage:
Fhe AP study provides some more facts into the subject as mentioned below:

2 When inquired about the sanitation practices ol electrified and non clectrified rural
households the findings showed that 58% of rural houscholds without clectricity use’
open spaees for defecation which shows that the under developed civie facilities i
concentrated in the non electrified rural hinterland of Pakistan, ‘The next tier is (he
clectrified rural houschold where the number of electrified houscholds is 12%.

+  here are various lypcs ul latrines used including:
Iy flush conneeted to sewerage system , -

i, pour flush
i, pit latrine and other varieties

e Water supply coverage and sanitation coverage based on the KAP study prowdes trends which we -

nstsient with PIHS 1998-99. But we cannot say that this is the national coverage b d
‘he AP study was not designed for this purpose., 96 based on KAP study hecauw



AR T

9 'l'hel

Summary Findings o ' GALLUP /| BRB

‘
Nuowicdee, Artituee and Practices Stuv, August 2001 _ Wtk Leaders i Matketing Res: el
Motivations to Build a Latrine: _ ,

.®  Pride ranks on top of motivations to build a latrine. Fifly-five percent (55%) of rural

rc:;pnndcnts who use a latrine said they had built one because it was a matter of pride.

+ The ulhu important motwatlon was Lleanlmesq (33% in /nm/ u/ cas and 32% in urhan
Careas).

.®  Convenience ranks third - (13% in rural areas and 13% in 1rban).

Perceived Advantages of Latrine:

. #  tealth & Cleanliness has been perceived as the prime factor in using a latrine (39%).

®  Privacy and Convenience are seen as other most important advantages of building and
using a latrine for defecation and urination which stands at 36% and 32% respectively.

® In Rural areas higher number of respondents (40%) mentioned “Privacy” as main
advantage. Whereas urban respondents more readily mentioned “Health/Cleantiness™

(329%). However, on further probing Privacy” emerged as the key ‘concern,

Perceived Disadvantages of Latrine:

& Only 5% related any dlsadvantag,e of a lanme. Bad smell msul«. lhc, house ranked on
top of their concerns. :

Correlation with Socio-eco‘,nomic Status:

®  The non-usage of latrine is strongly correlated with general low socio-cconomic status.
Seventy live percent (75%) of those belonging to rural arcas whose monthly houschold
income is less than Rs. 3000 use open spaces for dclcculmn whereas those whosc
monthly income is more than Rs. 3000 is 46%.

f ‘ :

& . The use nl open space among the lowest i income group in the urban areas is 18%. o, Whilc.

it is 4% among urbanities whose monthly household income is more than RJ 3000,

is also a strong correlation as cxplamed carlier with the avallabxhty of civie
facilities such as electrluty

Regional Differences:

» Theuse nl'upcn spaces for defecation varies from province to provinee,

* m.ly be useful to differentiate it with the rural populatnon of four pr ovmu..s The use
of upen spaces ¢ among the rural population of Punjab is 60% while the u)mp.uahlc
tigures for other pr ovmces are Sindh (56" 0), NWFP (60%) and Balochistan (69%,).
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s Other regional Vi umllons in the type of latrines being used as under:

in Sindh “l’u‘ur flush” is predominant (46%)
- In NWFP “Flush” latrine is quite high (33%)
in Punjab “Pour flush” (27%) and “Flush” (25%) latrine .\ppcm 1o be ,wmhmnl'
but very lew build “pit” latrine (5%)
tn Novthern Areas “pit” latrine is very common (84%)
tn AJK. “Pour flush” is popular (39%)

X

v - arine ownership is least in NWEP (47%). compared (o 36% i Punjab. o8% i Sindn
: and 47% in Balochistan,

Oender Differences:
Chere are some differences in the defecation and cleaning practices of men and women.
o  Approximately 68% of rural men and 56% of rural women in general use open spaces

@ As per the study around 9% of children belonging to houscholds having a latrine
fucility at home still go outdoor for defecation and urination.

<

CONSTRUCTION OF LATRINE

1 order 1o construct a latrine certain construction h.uucns wuc identificd during the course

o1 study as mentioned below:

Availability of Materials and Skilled Manpower:

® . 75% of rural population mentioned that material required for building a latrine was not
available in the close vieinity and lhcy have to lm\/c.l more than one kilometer o
aeeuire it,

®  Asopposed to this only 21% of ruralities complained about the availability o1 skitled
masons (Table 3-2 & 3-3). In the urban arcas these issucs were much less pronounced.

Public Support in Latrine Construction:

-

¢ Only 4% of lhc respondents in the survey said lhcy had ever reeeived any public
support from the Government or NGOs in building Ialnm

#  Prelerred support requircd_in the rural arcas include:

, L.oan im construction of latrine (54%)
Matcnals uqum.d for construction of latrine (4l‘/»)

i 1he /-u/iu.\' were slightly different in the urban arcas)
I'he slusl_v probed this  issue in some detail and the findings can be scen in
feible 3-5 to 3-10. ' ’
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~The survey team inquired the occurrence of any, dmcascs in thc area.
were gathered in general:
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Cost of Latrine:

o The pucuvcd cost of latrine is hlghel than the actual cost of Idnlnc, mentioned by
fatrine-owners.

v Ilmsc, ‘who have not built one yet estimate the cost to be (wu,c or more than the cost
actually mcumd as indicated by the current owners of latrines contacted during the
_survey. :

®  T'he misperception about cost is particularly true for Pit latrine.

®  Apparently most people do not have a correct image of pit laumc They contuse it with
digging a well comparable to septic tank. ’ :

CLEANING PRACTICES
The general practices identified during the course of study are as under :

The use of Soap for Washing Harids after Defeéation:

®  Mujority of the respondents mentioned the occasion ol using soap “alter defecation”
(36%) and “in the morning” (27%).

®  The use of soap in non-latrine owning houscholds is not very frequent,

N

®  Duri mg the survey observatlons it was noted that 55% of homes wnlhoul Iatrmu were nol
having soap.

Cleaning after Defecation: " !

. ®  lse ol soil is more common in male members than women and children.

& Mujority of male (58%) in non-latrme owmm, households , use soil for cleamm_., afler

l!lmdllOl'l

®  Childrenin 1% households visited durmg, the survey do not use

anything for cleaning
ater urination, i

Disposal of Feces of Yc‘)ung Children:

tn homes with no latrine 68% throw child feces in open space whereas only 16

% practice this
lmvmg latrine facility at home. '

OCCURANCE OF DISEASES_

Following responses

!
i
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Occurrence:
SAround 22% suffered from Diarrhea duun[._, a month. There was no signilicant difference

petween owners and non-owners of latrine for the occurrence of Diarrhea.

.,

erceived Cad’sgs of Diarrhea: !
] !\j‘lzxjgwity (3(>%)llcrm ‘contamin_ated food’

s DIn(23%) | : *
® | (.kintmnihaied water (12%)

®  Most people believed dirt/germs of diseases arc‘sprcud through food
ivelationship bet@een Latrine Practices and Dfsease Occurrence:

-

There wis a significant difference bc.lwecn Iatun(, ownmE and non-owning houschold in the
wase ol certain discases as under:

. Skin discases (16%:24%) _ I
- liyeinfections (18% : 23%)
Cou-occurrence of Diseases: .

¢ Around 31% of households who had Diarrhea in a month also suffered from Typhoid
Jduring last one year. '

® 7% who had Diarrhea also suffered from Hepatitis.
®  20% ol houscholds with Diarrhea also had skin problems.

®  24% of houscholds with Diarrhea suffered from cye infections,

MEDIA HABITS

LA Y vu,wushlp in Ialrmc. owmng, housuhokl.s is 68% whereas in the non-owniny
households it is 32%. o

®  [lifty-four percent (54%) of latrine owning homes turn to ncwspapu ‘whereas in non-
owning homes this percentage is 25%. ' '

'y

Listenership of Radio in non-latrine homes is higher (34%) compared to latrine owning
homes (25%).

T
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@ liitden pereent (15%) of latrine owning, houscholds term themscelves as magazine

} © - readers, whereas only 4% of non-owning households read magazines

] ‘. : Summary of Media Penctration

l ' » Types of Respondents

. | Media Type 1 Houscholds with Latrine - Houscholds without

: i ; . )
! . : Latrine
; S Y : 68% ' : ’ 2%

« Newspapers 54% ‘ 25% :
i « - Radio : 25% ~ C34% !

N |

(v Muagazines 5% . 04% §

CUMMUNICATORS AND COMMUNICATION THEMES

Chemost ellective and suitable person in the community for conducting an awgirencs
sampaign in the community was named as:

izffective Communicators and Motivators:

} ¢ “Community leader” (36%) and “Imam mosque” (22%)
] ’ » In Nindh and Punjab village head. Vadera/Numberdar was also mentioned as very
ctlective person.

¢ N\ »wmhcunl number also mentioned the lnlupusmml Communication as the ot
ulumm mode for motivating action,

{[fective source for'lnformétion Dissemination:
o iV u‘.nd Newspapers termed as effective for information dissemination.
'S Majority termed TV (47%) and Radio (22%) to be the most cffective,
Proposgd Mlassage's.: _
. Ve ancsxugcs suggested l"or awareness campaign include:
5 Ic.mllm.ss Is next to Godliness™ the most suggested message (27%)
% Health is a Blc.ssmg

< “Latrine for your privacy and pride” .
- “hLatrine for better health™

A
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terceived Roles for Government, NGOs and others:

melude;

®  I'he primary role as seen by the respondents as of religious leaders who can best teach
about cleanliness in Islam (51%)

2 NGO participation for awareness (26%) ,

1 @ - Through local counselors who can make arrangements for cleanliness in the arc

‘ ‘ 17%). for educated people, awareness raising (34%) and youth active participation in. ©

the campaign (24%)

"} ‘ !hg various roles as suggested by the respondents during the survey tor different players
|

} , FEEDBACK ON THE COMMUNICATION CAMPAIGN IN PUNJAB
q ® Apparently a sizeable sectlon of the target populatlon was motlvated bv the
campaign to take some action.

@ Almost hall’of the respondents remembered about the Punjab campaign,

7

& Only 9% believed that any follow up work is still going on. - - °

® Mujority (54%) of those who believed  follow up work is going on, termed
“Government” is doing the follow up work, while 13% believed that pu)plc themselves
wrd carrying out the follow up work. -

.. ey messages recalled:
] C -»  Lawinein every house (14%)

o Build latrine end filth (7%)

7 Low cost latrine for every house (5%).
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SUMMARY FINDINGS

as pathered during the survey. Following are the salient points:

— Lack of money (64%)

— Unawareness of its advantages (24%). (If the barrier of mnney was sel avide
* 37% mentioned ‘Unawareness) followed by

- Unavailability of material’ (19%)

The most important reason for building latrine in housc include:

- Matterofbprid.e (48%) S . °
— Cleanliness/health’ (43%) '

The udvantagcs of having a latrine in the housc include:

- l-lealth/cleanlmess (39%)

~ Privacy (36%)

- Convenience (32%)

Majority believed that there are no disadvantages in having a latrine, however
5% assumed there are also dlsadvantag,es of having latrincs inside the house.
This perceptlon was highest in Balochistan (21%).

The main disadvantages as indicated by respondents include:

-~ Bad smell (61%) . ) ,
- . Spread of germs (60%) . ' ‘

In practice 9% of men with latrine still go out in the fields for urination and
defecation, whereas 5% of them use both latrine and go out in the fields.

KNoenelodge, Attitude and Practices Study, Auguse 2001 ) ‘ ‘World Leaders in Marketing Rescareh

This sumlﬁary highlights the ﬁndirigs on Latrine Using Practices & Knowledge
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All - Location T Brovince-wise - Lateine Ownersiip
; Deseription Pakistan*| Urbsaf Rural Punjab | Sindh | NSWFP | Balochistan | | AJK | NA Owners Now-
4 . . Owners
{ Very few 13w 2%- -l.9'/. 13% liw | 21w I»I% Ju | S " Om% 23%
e (7w | 3% | 24w | 17% | 15% | 9% | - 36w || % | 0« 6% | 3w
H }
féi,.g-ss'll1:1|1 half| 1w 3n/. 15% | 12% T | 15% Clow [ 8% [10% | 0% 12w |
.5 mMore than halfl 17 | 9% | 21w | 22% | 10% 6w | 2% (139 33w S 224 | :
| Almost all 32% [80% | 7% | 31w | 424 | 18 iow | [39% 49w 3% | 2w
‘( nhers T | Ow | 1w 2% 13% | 18% 2y, 0w | On 0% 37
Mo Rcsponsé | 3w 2% 49 | 3% 4y 3% T O | 2w . 3w | 4w
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PEOPLE'S PERCEPTION REGARDING LATRINE USAGE IS GENERALLY
LORRECT”

[0 response to a qucstion (Question 31) that how many houscholds in your area or village
have a latrine? Various responses were received gathered, and mbul.ucd Fable 1-1 provide
he Ic\p()nscs as gathered durmz= the survey:

Table 1-1
Incidence of Iatrine in the ares

Base: All /\‘(.‘.\'/J()HL/UI?I.\‘ (n=302 7)'

Percent of Respondent (Read in Colinmas)

* Includes the four provinces of Paklstan AJK and Northern Areas are reported separately This is applicable
in all lables in this report ‘

Thie ubove lable rcveals that only 30% respondents belicved that very few or few houscholds
isive latrine in their area on an overall basis. In Urban arcas only 3% respondents belicved
that only few houscholds have latrine in their area, whereas in rural areas this II;DUH. wils
43%. In Balochistan almost 47% respondents believed that only few households in lhcu
area own o latrlm

There were 80% reapondents from urban areas mentioned that almost all h()llst.‘l()ldb have
their own latrine whereas the overall response to this question was 32% on national basis.

iHowever this percentage is almosl half in the case of Balochistan province wherg the ratio is
1O nnly )

LLACK OF MONEY IS CONSIDERED AS THE MAIN HINDERANCE

In response to the quebtlon (Question 29) that in your view what could be the main cause of

not having a latrine in the house? Responses of different types were lLLLIVL(l as tabulated in
fuble 1-2. ' : :

L4
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Table 1-2 _
Reasons for not having Latrine

GALLUP / BRB
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Percent of /\’( \/mm/uﬂ (Read in Columnsi

: All Location: ) Province-wise Latrine Ownership
' {uesaription Urban | Rural [ Punjab| Sindh | NWFP |Baloch-| | AJK NA Owners | Non-
Pakistan , : h
| . istan : Qwners
Haek ofmonev 04w | 60% | 65% | 73% | 57w | 38x% [ 59 774 | 87w 60% 7%
iLack of 3d% | 28% | 23% | 20% | 26 | 47% | 19w J§ (1| 2w 7% T
, '71 awareness 4 ,
fLack of space 4o, Su% 4% 3% O% 4w i 3w | Owm S ol
;’ Uinavailability of | 2% 2% . 2% I K17 I 7 15 fo | Ow 3% 214,
| material - '
{! ek of expertise Is, 2% 1% I Tw | 1w 4w 4y O 2% O
i No Response T 0% s lo O lw | 2w T | 1O Qe 2

The reasons for

tollows;

«

Iack of mongey as an important cause of not having a latrine (04%)

“not having a

latrine in the house”

Unawareness of its advantages (24%)
[However in NWFP ‘Unawarceness’ was higher (47%) then lack of moncy (38%)

During the (.ruup discussions, Lack of money came out to be the m.un reason for not
having a latrine in all the areas :

The other considerations were ‘Lack of .sp.lu
"Lack of availability of water’ and ‘Lack of Awareness® respectively

‘Lack of d

fainage

4'he responses as mentioned by the respondents are presented in Chart -1,

Chart 1-1

As  Lack ol money
8- Unawareness -
C- Lack ol space

- Lack of material
E- Lack ol expertise
- Other Responses

-several responses were gathered as

ar fangementi’.

-h\'-

s
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AWARENESS AND AVAILABILITY OF MATERIAL ARL THE MOST IMPORT /\Nl
NON MONETARY HURDLES

fOkick ot money s set aside thcn ‘unawarcness’ (57%), ‘Unavailability of material® (2174,
and “Lack of space (15%) stand out to be major reason for not having latrines, In Punjab
07%) and NWFEP (61%). rcason of unawareness was high. whereas in AJK reason of fack ot
apaee was mentioned as main reason of not having a latrine.  The above responses were
received against il the barrier of money is not there. then what would be the main cause oi
aot having a latrine?” (Question # 3()) I’Ica% see Table 1-3. Also see Chart 1-2 for “ldphlL.l'
nresentiion.

Table 1-3
Non monct.lry reasons for not having latrine

sase: All Respondents (n1=3027)

Percent of Respondent (Read in Colunins)

: o . All ‘Location Province-wise Latrine Ownership i

. Laeseription : Pakistan | Urban | Rural [Punjab | Sindh | NWFP [Baloch-1 AJK | NA Owners | . Non- o

‘ . istan . Owners i .

,‘ Lack. ol . ST | 52% 594% 07% 40, [OE O, b SO% | O3 33% Ol

CIAVIFCIICSS ' ' ‘ !

i Hn‘w‘ul‘l[uhly ()I 20w | 12% | 25% | ldw | 324 | [4% | 49 {741 3% I 8% R
material ' A !

¢ Lack of space T5% | 22% | 12% | 15% | 19% | 21% | 1% || 32%| 204 T8

hi Lack of expertise k1) S% 2% 3% 4% Ju ™ 2ut Ow 4w

! Others 2% 4y 2% O, O 0w | 3% O | Ow )

‘» TV labiity of | 0% | 1% | 0% | 0% | 1w | Tw | 0w ([ W] =] =

Tanason , _ o

i NO response % | 4% | 0% | 1% | 4% | Il | I= Su | Om T O

Chart 1-2

A- Lack ol iwarchess
B- Lack ol nerial
C- 7 Laek ol space

D= Lack of expertise
E- Other Responses
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PRIDL RANKS ON TOP OF MOTIVATIONS TO BUILD A LATRINE

While u)llulmg the most important reasons for constructing latrines inside houses several
mleresting responses . were received. When asked “What were the three main reasons o
construct the latrine at that time?” l ollowing responscs in terms ol pereentage were guthcml
I’ Imsu see Table 1-4, -
Table 1-4
Reasons of having Latrine

Cidaser Latrine Owners (n=3431)

P'ereent of Respandent (Reaed in Colunie

Hescription 1Al Pakistan Urban |A;::::;;m Punjiub Sinidh I'l{l.:;:'\t(i':‘-‘:i\t:;cmhis\:m AN NA ‘[
‘ Muatter of m'idc " 48, 429 55% 53w 4te | Slu A3m. RILA 03 J
”(_'I'u;mlincss . 43n 52w 33% 36+ 584 ] 39 4o, 43 274 .:
Foonvenienee | Mw | 18w | 15% | 174 O | 11 150, 22, e §
k l\W.IICIlC'\\ ‘ S FI I, 13% On, | 3w, [ 7e - 2o Sea }elos, e

\ugml p\g\smg T Toa (3 COm [ 7 I 23, i i

< b

The most important reasons behind constructing a latrine was mentioned as:

& Matter of pride (48%)
®  (leanliness & health (43%)
& [ilty five pereent (55%) of rural respondents and 42% of urban lcsp()nd&.nls who use a
latrine said they had built one because it was a matter of pride '
®  The other most important molwatlon was cleanliness. (33% in rural arcas and 3295 in
C urban areas)
®  Convenience ranks third in the llbl of motivations, (/3% in ////(// areas and 137 i
urheun)

Thie graphical presentation is presented in the following Chart 1-3,

Chart 1-3

100 «
80 4
ao 4
40 4

20 4

Urban Rural

DOMatter of pride  BCleaneless OConvenience ) -
OAwareness M Social pressure
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HEALTH, PRIVACY AND CONVENIENCE ARE SEEN "AS 'l‘HREE MONT
IMPORTANT ADVANTAGES :

T response 1o a question that “In your view: what are the advantages ol having a latrine in the
house? (o multiple response question) majority (39%) reported Health & cleanliness, 30
'rivacy’, 32% Convenience’ -7 : '

Ih Rural arcas higher number of respondents (40%) mentioned " Privacy? as main advantage,
Whereas urban respondents more readily mentioned " Health/eleanliness® (52%). The detaiis

~arresponses both overall and province-wise are presented in Table 1-5.

v

Table 1-5 v
Advantages of having Latrine (Unaided) -

tase: All Respondents (1=3027)

~Percent of Respondent (Read in Colunins

N All Location I'rovinee-wise - ] . Iatrine Ownership
§bheseription Pakistan | rpan [ Rural” | Punjab T Sindh [ NWIP Maloch-| ATR | NA Owners | Nou-
;f ) . istin ) Owiers
. - ] IQ - ) 1
al tealth/ 394 | 52% | 32% [ 38 | SO 234 | 24w 58 | O . 400 | . 29 !
| cleanliness ‘ : ' R 'l
- : - ' =
Fivacey 36w | 29% | 40% | 42w | 25w ) 40w | 29w fl 49| 024 321 4w
Convenience 32 | 34w 30% | 3w | 274 | 374 | 23w H} S74) Gls ] 32u 1 3l
Time SilV“‘lg | 16w . !‘5% 1G% 17w (R 184 | 22 1201 S ‘;"I7w;::.. . e
No bad smell/ R R TR -0 B B T | IS BT | R PO PO
acrms o
'.Nu |'cspm'13e 6% 6% | 6w S Qo |, 3 doo (4 Sud bl om0 e i
. . |
v Chart 1-4
100 - ‘ g o
. . | !
80 ~1
] /
60 - 52
40 -
20 4 16 o
2 6
. O -
Urban » : Rural
[OHealth W Privacy CIConvenience O Time saving MNo smell ONo respons?l

- 1Y .



[EPr

Larine Using Practices & Knowledge E GALLUP / BRB
-

Kuowiedee, Attitude and Practices Study, August 2001 Wortld Leaders in Marketing Research

~ON PROMTING .PRIVACY EMERGES AS THE KEY CONCERN

When given some options of the advantages of having a latrine in the house (Question 38: of
the following, which one would you say is the single most im/m/'/rml advantage of having «
lairine in the house?) Various responses including privacy, convenience. cleanliness, time
saving and health related responses were received. Following Table i-6 presents the detailed
responses along with the percentages of each rc.sponsc.

Toble 1-6
Adv.mt.lgcq of having Latrinc (Aulul)

- Ihnc l// Respondents (n=3027)

/’uwnl of Respondent (Rc‘uc/ in Columns)

i - All Toeatlon Provinee-wise ] Latrine Ownership
! )cm‘lplmu Pakistan | Lrban Rural | Punjub | Sindh | NWIP [ Balochistan jf i ATK | NA Owners ) )I:J\:I):; .
Privacy 58% | 47% | Gdw | 62w | Slwu | 68w 43 |50 | 9% 55 | 63m
Convenience 16w | 20w | 13% 15% | 14w | 17% 235 ] 25% | V) 17 | 13w
Cleanliness 5o | 7% | 10w | 13% | T7% | 8% TUra | Y PN | O a7
Time suving ST Tuw 6'% 6% 8 Sea 1 don | 2m I
Health S | Tw | 4w 3 O Iw | O, BRI RS ™ S g
No response T | 2% 1% To 2y 0w S N 2 Ton

The above table shows that a majority pointed out ‘Privacy’ (58%) f(ollowed by
“Convenience’ (16%). 1t was observed that while seeing a list of "advantages more
respondents favored the optlon of * prlvacy even when they have n()l mentioned it in the
previous question.

ONLY 5% 'RELATEV ANY DISADVANTAGE OF LATRINE
Amongst the disadvantages stated Bad Smell ranks on Top

While discussing the disadvantages of having a latrine in the house (Question 39)
interestingly- assumed disadvantages of latrine was higher among urban respondents (7%)
compare to rural respondents (4%). Five percent (5%) of lcbpnndc.nts were.of lhc view (hat
there are disadvantages of havmg, a latrine. This view is particularly su_.mhcanl in

Balochistan (21%) and luast in AJK where it was 2%. Please see Table 1-7 for-overall
response. , _ . . ;

v Table 1-7
Dlsadvantagcs of having L.ntrmc (|f .my')

Base: l/l /\’v\/mm/ems' (=502 7)

Percent of Respondent (Read in Columns)

Lucnﬁonv : Provinee-wise i 'shi
o All winee-wise ) Latrine Ownership
Deseription ‘ Pukistan | Orban ] Rural | Punjab | Sindh | NWEP [ Balech-1 | ATR | NA Owners Non-

: ) : istan ‘ L Owners
Yes ‘ S [ Tw ] 4w | 4w | 5w 4o | 2w 20 3wl 0 6w de

ri Nao 95% |- 93% .1 96% | 96% | 95% | 96w | 9% O8% | 9w bl Odw |5 “)(w
; R T

1
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All §.ocation ‘ Provinee-wise Latrine Ownership
eseription Pakistan | Urban Rural { Punjab | Sindiy | NWEFP [Baloch-] | AIK | NA Owncers Non-
: o ' iNtan Owners
1
¢ Bad smell Olow | 64w | 58% | 63% | 63% | 70w | S4u §| S04 254 N 61w
4 i .
L3
rSpread of ' 60w | 63% | 57% | 494 | O8% | 20w | 80 (i | 254 592 Olu
Fdiscases/germs '
, ‘ Cackof 200 | 18% | 224 | 135 | 24w | 195 | 20w || 330 O ff 22w 1Ge
ﬁ(‘lc:mlinc.‘;s ' ‘
U eakage in o9 | 296 | s | 17 | 39% | 12s | 3 | 33| e ] 27w NEECS
hrine
Wastage of wa ter Ou | 2% | 4% | [3u'{ 3w | 224 4u O | 254 O § 3u
|_)H_"ﬁ¢u|l‘ to clean T 2% 11w bso | 20 | Ou. | 224 170 O 2% | 17w
Too expensive k™ 0w | 5% 8% O 2w 0 Ou] Ol O0w-| 0u

e Wustdg'c of water 13% o : B
®  Toocostly 9% '
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BAD SMELL RANKS ON TOP PERCEIVED DISADVANTAGES

Fhe disadvantages of having a latrine in the house was responded by a sizeable number ol
respondents. The responses are tabulated in Table 1-8. : ;

Table 1-8 :
Perccived disadvantages of having Latrine in houses

iase: All Respondents (1=292)

Porcent of Respondent (Read in Columnss

The responses received include:
&

8 Bad smell 61% (from among the 5% of the total sample who express o c/i.é'ddlf(tnfaga{)
& Spread of germs 60%. . -

[‘rom non-latrinc owning householdsv.fb‘llowing responses were gathered

v

Luring the ohservation phase it was noticed that almost 9% houscholds had the problem of’
"Bud smell’ in their latrine. ' ‘

VONVENIENCE, PRIVACY & CLEANLINESS ARE THE MAIN CONCERNS

A i)il‘l'.crcm pattern of Questioning validates that convenience, privacy and cleanliness are
tl?c matn concerns. This was received as the answer to Question 41 - stating "that “in your
view what are the disadvantages of not having a latrine in the house?. (Multiple response

Hestion)

The responses are tabulated and presented in Table 1-9.
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Table 1-9
Dis: |dv‘mt.lg.,c.s of not having Latrine

duse: A Respondents (n w3 027)

- Percent of Respondent (Read in Colunnsi

. N Al . Location Province-wise : Latrine QOwnership ¢
LICSCRIpLION ' Pakistan tUrban | Rural | Punfab | Sindh | NWEP [Baloch-] {ATN T NA Owners Non-
; : . S . : istan E Owners |
¢ lnconvenience 56% | S5% | 56w | 62% | 4bw | Al | 97 [) 70| 48u || T 524 O ;
:: No IIH'i\’&lC\’ ' 554 | 48% | 584 | 63w | 39u | 58w | SO 590 | OS5 U582 | 59 1
} Lack of Sdw | 65% | 49% | S0u | TO% | 38w | 28 f SO | T2 - 024 A3y
s cleantiness - . ' o ‘ - ‘ S ,[
i \\fn,s[c oftime | 31w | 28% | 33% | 38% 27w | 20w | bos || 374] 594 (] 33 2Gu, |
] \l)w w ol ' 30u | 37% | 27w | 26% | 43w | 254 200 ff 3twa| 18sff - 29 32
| discuses/germs ’ »
. .
“Bad sinell FOs 10% 9% S 120 | 254 Sma Qe | S f G | 1w .!5
‘ Lack of respeet | T | 10w Su | 8w T S5+ 20 | BT T | AV IR P »
When asl\c,d about the dtsadv‘mtagcs of not hdvm;: a latrine in the house mammy (502

mentioned “Inconvenience’ and ‘Lack of privacy’ (55%).

During the Group discussion, 'mam dlsadvuntabce of not having a latrine were termed s
Lack ofclc:inlincss’ ‘Lack of" prlv'lcy , "Inconvenience’ and ‘Lack ot respecet’.

NI /\RLY 50% OF MEN & 40% OF WOMEN USE OPEN SPACFS
tn Rural areas the u)mp.lr.lblc figures are 68% for Men and 56% flor women

lnlucsum_ly 9% of men W|th latrine still go out in the ficlds tor urination and (Mu,au«.n
whereis. w‘/. ol them use both latrine and go out in the ficlds.

Chart 1-5 - L

100, . o o >
iy , . -,
604 50
40 .
20 |

44

Men S ‘Women Children

[OLatrine MOut in fieids O Both 51
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the .1Imvu chart is drawn from the. responses gathered against question # 10 ol the

\luulmnn‘mc which states that *Where do the members of your family go for urination and
Jelecation”?” The responses are also presented in Table 1-10 given below:

Table 1-10
Urmatlon/Dch ation practices

) trination/defecation habits of Men:

1

Percent of Respondent (Read in Columins) -

,i All Locution Province-wise ] Latrine Ownership

,i Dlescription pukistan | Urban T Rural Punjab | Sindh [ NWFP | Balochistan AIKT NA I Owners- |- Non-

i ‘ TR : ) . ; ’ S b Owners

latrine 504 |92 | 30% | 54w | 52w | 36w | 42w, B3| 90w - 86w | 1 i

e = X e ~ —

:i()m i lields 1 44i ] sl 63w | 43% [43% | 54w 490 - PSen [ 10 92 Ve |

Isoth 4o | dw | S 2% | 4w | Bu O O | O g - - S 3
No Response | w 1% 2% w I lw | - 4u | O~ i 2

USE OF LATRINE IS HIGHER AMONG WOMEN THAN MEN

[t appears that use of latrine among women is higher as compared to men and chfdren, Thus,
aven in the non-latrine houscholds 2% of women use latrine for urination and defecation.
Also note thata few owners of latrine (1%) go out in the field a few non owners (2%) use o

lawine, possibly belonging to. someone else. Please see Table 1-11 for details,

Table 1-11
Urination/Defecation practices

h) Urination/defecation habits of Women:
Rase: All Respandents (n=5027)

I ercent of Respondent (Rcuw/ in (. n/nmm)

3 o Al Location Province-wise Lattine Ownership

X Deseription Pakistan ] Urba T Rural T Panjub T Sindh T NWIP H:\Iughlslun AN T NA Owaners Nom-

| . : : i Uhwners
Latrine 57« | 93% |39 56% | 674 | 46 A7 1 8 | 90m ] 97 Ju, :
Out in lields 38%. | 6w | 54% 41% | 30% | 36% 435 f] 5] 10w 8 . beur]. 89w
Both b [ Ow'| 2w to lo 20 © Aw gl Os | Ou 0w | 2
'Nn Rcsponse v | lw | 2% p %, b 4v [£% OO | IR PR I A

V.

NINE PERCENT (‘)‘/n) OF CHILDREN IN LATRINE OWNING HOMES USE THE
orr l)()()R METHOD - '

abste 1- I.2 given bclow is also drawn from the responscs gathered against Question # FO i
the questionnaire. '
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Table 1-12
Urination/Defecation practices

o) Urination/defecation habits of Children:

stases L Respondents (n=3027)

GALLUP / i1t
-am:mnmmmammu

Thab etk pinbkediag 18 01

Percent of Respondent (Read in Coluns:

5 S Al {.ocution Province-wise . Latrine Owonership |
»hesenplion Pukistn | Urban 1 Rural b Punjab | Sindhc | NWEP [ Balochistan AR ] NA Owners Now- |
’ Owners -
} atrine Sho 88% | 33w 54w, | 524 | 40.. A, 83+ 90 88 e E
.' Ol in “Qlds A T | 58w 42y 3#.;;. 374 | 50u IS | 10n Suy Hidn, x
, "1ath 3w pIn .4'/_« pi T4 2 '4",:. Ou b O 4o, D ,
:‘ Mo Response 2| 2u 3 2% | 3 I on. (o] o 2y, R

he above table shows that there is notable use of outdoor method among chilihcn in latrine
owning homes. as 95 of them use that method cxclusively (3'/,) or partially (4%) in generii
o an overall basis,

°
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Summary Findings

Forty percent (40%) of households in Rural Pakistan own a latrine. The
comparable [igure in urban Pakistan is 94%. It adds to 38% on a national level.

°

-Among latrine types, Pour flush is most prevalent at a national level (30%)
followed by Flush latrine (21%) and Pit (7%).

Regions vary by type of latrine. In relative terms Flush is popular in NWFP.
Punjab combines ‘Pour Flush® and Flush. It is only in Northern Arcas that Pit
tatrine seems to have caught on. Its incidence clsewhere is quite small.

- 20 -
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REGIONS VARY BY TYPE OF LATRINE

In order to lind out the l‘ypw of latrine in the country, following responses were received s
i 1Iml ued and plcscntcd in Table 2-1 (Question 11: What (ype of latrine do yvou /mw in vour
Qotse?)

Table 2-1
Latrine Structure

sase: Al Respondents (n1=3027)
e : ' Percent of Re s/mm/c'nl (Read in Columns:

- i Al | Location . " Province-wise . Latrine Ownership |l
i Hescription Pakistan | Urban | Rural |Punjab [ Sindh [NWFP [Baloch-| | AJK [ NA | ['Owners " Non- |
5 coL 1 istan [ ‘ Owners |
5 ush Latrine 20% | 39% [ Ils | 25% | 12% | 33% 2w 19% | e 354 [
Pour Mush 30w | 47% | 21% | 27% | 46w | 104 | 20% Ji 39| = STw | Ow &
“ I’Il latrine T 6% 84 | - Su | 10% S | 28% 5% | 8dw A3% ] Ow
N“ fatrine ‘ 42% 6% | 60% | 44% | 32% | Slw | 33% 1w 7w O HOOw ¢
N‘) I\Chp()n\,g_ Iw | I% 02 0% 1w lo T P | 1w gL (I

Following were the facts gathered:
®  Almost 58% of households in Pakistan have some type of latrine
® . I'he ratio is highest in Northern Areas (‘)1‘/») , - o

There are differences across provinees in the type of latrine. Following are the trends:
~# InSindh ‘pour flush’ is predominant (46%)

® o NWIP *Flush’ latrine is quite high (33%)

» [n AJK, ‘Pour flush’ is popular (39%)

® In Punjab ‘Pour flush’ (27%) and ‘Flush latrine’ (25%) appear (o be significant, but
very few build “pit’ latrine (5‘/»)

In Northern Areas plt latrine is very common (84%)

Latrine ownu.shlp is least in NWFP (47%), compare to 56% in l’unmb 08% in Sindh
and 47‘/, in Balochistan

L N

Chart 2-1 presents lhc types of latrines owned by various houscholds contacted during the
course of sludy

Chart 2-1

21% : v

Flush @ Pour flush CPit latrine ONo latrine |

he Water supply coverage and sanitation coverage based on the KAP sludy provides trends whuch W

sonsistent with PIHS 1998-98. But we cannot say that this is the national coverage based on KAP st .
the KAP study was not designed for this purpose. ’ ) iy because

:
i
~}
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MOST LATRINES HAVE CEMENTED STRUCTURE
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With regard 1o the type of construction material used in the latrine (Question 12) lnll(mm”
responses were gathered:

&  Majority (77%) of housc,holds havc cemented walls ol thcn latfine.
] Mud we l”(.d structure in different areas is:

- Balochistan

- Northern Areas

- Punjab
- Sindh
- NWIFp

57%

46%

9%,
20%
18%

Pleuse see The following Table 2-2 for details

-

dase: Latvine Owners (n=3431)

Table 2-2

Superstructure of Latrine

;
i

Percent of Respondent (Kead in Columnns)

3' Noseription Al Pakistan Location * Provinca-wise )
i Urban T Rural | Punjab [ Sindh | NWFP | Baioch- AJK NA ‘
] i istan i
cemented T 7% 87% 64% B0 065% 80w 9w 83w, o} ;
Mud 6% | ~10% | 23% | 9% | 20w | 8% | 574 o Ao |
Iron sheets O% O% 0% T 0% O | 0w 7, O |
Waooden walls 4y 0% L O 1o O " " T |
Others 3% 2% 4o 3 I (o k% 2y, Vil
Nn Response T I | I T (i 24 Lo %

SIX PERCENT HAVE BUILT LATRINE DURING LAST SIX MONTHS THE FIGURE (5

IMIGHER THAN AVERAGE IN PUNJAB

tn o question (Question—13) “When did you construct the latrine at your place?”
that o sizeable respondents built their latrines recently as also depicted in Table 2-3:

it was learnt
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Toble 2-3
I’crlod of l.ltrmc construction

Buse: Latrine Owners ()7=343 1)

LPereent of Re \/mm/cnl (Read in ( o/r///m\)

: f} [escription . - AIIEakiétan Location i ' Province-wise .
S - Urban | Rural | Punjab | Sindh TNWFP] Balochistan AJK NA
‘E Within 6 months . 4w 4% [ . 5% 6% | 3w | lw 2y, 3 (e,
; Within | vear N S | - 3wc| 8% 8 2w 4 Tou, o Om I 8w ;:
L helore | vear 88% | 90 | 86w | Bdw | 920 [05e | uix m
' '. T;i\) Response 2% 3% lw 2y 3% O | O% 1, -

The above table reveals that six peréent (6%) of respondents in Punjab mentioned that they
built their latrine within last 6 months, whereas 8% of them mentioned that it was built during
the last one year, The rate of latrine construction during the last once-year tinie was highest i
Punjub X%. (:mnp.u to Sindh 2%. NWFEP 4% and Balochistan %. However. overall 884
respondents mcnlioncd that they constructed their latrine belore one year,

! NTRINE CLEANING IS GENERALLY DONE BY WOMEN

As «'cncml practice women ol the lamlly clean the |dlllnL. Table 2-4 provide del ails ol the
\lllmll()n

Table 2-4
‘Cleaning the latrine

Base: Lawrine Owners (n=3431 )

Percent of Respondent (Read in Columis)

 Description All Pakistan Location Province-wise :

: - , Urban | Rural | Punjab | Sindh |NWFP| Balochistan AJK NA
\\'umcn ul family] ~ 82% | -8l | 82% | 84w | 78% [ 80% | Sdu 87w S0
( luldwn T 2% I% 2% 0 dw | dw | T O, 2w | e
I_\/Icn o . S, Xt G% 3 8w T | 1w Ty, |34
Nervants KL 4o | 2w 4% 2% | % % S 4 b
sSweepers B 8% 10% | 6% B Y% Su% E e sl ;'

In m.unnlv ol houses (82%) women of the family clean the latrine. ln Balochistan services of

sweeper” (11%) s higher as compared o Punjab (8%). Sindh (9%) and NWEP (5%,
[nterestingly 15% households in Northern Arcas reported “Men® clean the latrine in (heir
house. ‘ ' ' ' o

S0
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TWENTY-THREE PERCENT DRAIN-OUT LATRINE WATER IN STREET DRAIN

Around lwcnty three percent respondents indicated that they drain-out the latrine drain in
street drain. ‘This was stated in response to Question 24: “What is the drainage arr. angement in
vour house, Im the latrine?” Following Table 2-5 details the lcsponsu

Table 2-5
- Drainage arrangement of Latrine

Rase: Latrine Owners ('7=343,I )

Percent of Respondent (Ruml in( u/mnm)

o . All -~ . Location - Province-wise .
: Lescription i Pakistan |- - - . ’ i b
[ Uban | Rural | Punjab | Sindh | NWFP | Baloch- AJK | NA ]
- A istan }
0 house 0 22% | 15% | 30% | 29% 7% 2% 41w 65% | Slw |
Dirained out in street p|t 129 1 1la | 4% 13% 5% 2% 3% [, By, |
Drained out in street drain 23% | 20% | 26% 27 2% 13w R Su, Ou 1
Drained & leftin street Ju, tw | 3% | - 2% 3% 2y, 1% O Oy 7
Sewerage system 33% 50% | 13% 274 37 37w 10% 17w |7 Ow
No system : 3w 1 O% 12% 1% 139 1 3= 129 0w, D
Others la | 2% 1% O% 2% 1% Pl Oue O
Noresponse 2% | 2% 2% - Iw 2% T S, 24, 2y

® The above table reveals that sewerage system is mostly used .in NWFP (57%) us
. nmmnty of households use ‘Flush latrine’.
# In case of AJK and Northern Areas the system of dldllld},b is plt in the housc 3

majority in these areas own pit latrine,
#  T'wenty three percent (23%) households drain out latrine water in the stl cet drain. This

i highest in Punjab ranks (27%) and least in Northern Areas (less thanl? o).
¢ [n Focus groups main stress was land on building sewerage system in areas where lhuc

s unhyg,xemo latrme. _

Chart 2-2

€0 .
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T
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IN RURAL AREAS MAJOIRTY HAS WATER OUTSIDE THE LAT RINE

¢

fn rcspnnsc to ()uwtmn 23, “What is the arrangement of water for Wd%hlll&. alter
arination/defecation in your latrine?” it was revealed that almost half (49%) of the -
houscholds had tap inside their latrine, while 17‘/; had a bucku/cllum i the latrine. This was
also confirmed during the Observation.

However. tap inside the latrine was rarely tound in Balmhlsldn (only 17%). compared i
49% in unjab. 5()‘/» in Sindh and 58% in NWFP Please sce Lable 18 for details, Also see
hart 2.3 '

Table 2-6
Source of Water in Latrine

Bases Larine Owners (n=3431)

-

Percent of /\m/mm/c i (Reeed i ( u//m///s,

" Description All Pakistan Location " Province-wise s
: : Urban | Rural | Punjab | Singh | NWFP | Baloch- AJK NA
: L istan.
Fap 494 | 68% -} 26% | 49% | S0% | 58« | 74 52% 83w ¢
- Bring from outside 20% Bu | 34w | 15w | 29% | (3w | 3dw 7o A
j Bucket ' 7% - | 13% | 229 | 17% | 14w | 20w | 220 | | 27 N
Drum 2% 9% 15% | 17% 6% S| 12 12% O ‘!
No response % S| w I I O Ao P% 2
.
Chart 2-3

Urban Rural

Erap B Bring from outside O Bucket O Drum]
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SELF-HELP IS COMMON FOR LATRINE REPAIR

tis revealed from the responses gathered during the survey that majority ol peopic
repairremove blockage from their latrines themscelves as also represented in Table 2-7.

Table 2-7 :
Repair/Removal of Blockage

daser Larine Owners (n=3431)

Percent of Respordent (Read in Cainmns:

Loscription All Pakistan Location Pravince-wise ]
Urban | Rural | Punjab | Sindh | NWFP ] Baloch- AJK NA
) : istan
Fumily members 03% 59% Tlw | 43% 574 6l 81w ©Shw 7 1
i ‘ ‘ - . ~
{ Mason/plumber 22% 25% 6% | 33w | 19% .f 29 o 3l O
Uthers 0% | 13% | 5% | 20% | 15% | 8 | Ju 1% o
!‘K_Ith()lllS % 1% l% % l% L I 24, IET
%. g\” WM ) 4o I % T ) 3 8 v, Qo O bk
(.

®  [n majority (63%) houscholds family members lhcmsclvcs rcpuir the hlnck:luc ol
fatrine.

# A rcasonable amount (27‘/)) also hires the services of ‘plumbcu/lmsnn for this purpose
as and when need arise.

MAJORITY PREFER DIGGING A NEW PIT

Mujority of the houscholds (52%) makc,s a new pit, when it is filled. \vhuc as 26% empty the
same pitfor [urther use.

Aller Group discussion it came into the knowledge that the patiern of digging/emptying .
ditferent at different places. Some empty the pit while some seal it and dug another pit, - The
responses gathered while survey is presented in Table 2-8.
Table 2-8 ;
What do you do when Pit is filled :
isases Pie Latrine Owners (1= 696)
‘ , = Percent of Respondent (I\( caed in ( u////m/\/
‘.Uuscripliou All Pakistan |  Location Province-wise
Urban | Rural | Punjab | Sindh [NWFP | Balochistan AJK NA
Mike danother pit 52% 66% | 38% | 8= 39% | 47% 394, 52 o
Lmpty it 26 7% | 35% | 60% | 2% | 47w | 13w 4do Db
Gooul in ticlds 2% I% 3% 4w, Tw | Oy % o (s,
Others o 2% | 2% | 7% £ O 144 R O,
| No Response - T s | 3% E 124 O 0w 10% | e ;
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he graphical presentation of the pattern is shown in the chart given below.

Chart 2-4

80

60

a0

20

21

Rutal
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l ‘or Public supply of Water - -
THERE IS A VAST DIFFERENCE BETWEEN RURAL AND URBAN AREAS

©

it was disclosed during the course of data collection that there is a vast difference in the water
When this was asked through Question 22 that " Wha

supply patiern ol vural and urban areas.

is the source of drinking water in your house?” Following responses were received

presented in Table 2-9.

Buse: All Responcents (1=5027)

Table 2-9

Source of Drinking Water

Porcent of Respondent (Kead in Columns

‘f ;‘.)esc“mion 0n D?igtan Location'. Province-wise | Latrine Ownership ]x!
; “Urban | Rural [ Punjab] Sindh [NWHKP [Baloch-| f AJK | NA wners Non-
: . : istan | Owners
ii Cap inside 44w 65% 26% | 42% | 41w | 44w | do% b 39% | 20« 574 16m |
§Tap outside Sw | 4% | O% B 2% 3 Yo 7% | 41w 3% O,
\I‘Aiumlpump inside 16% | 7% | 24% | 28% | 28% | 15% b, 3wl dwfl 13w 23w
Handpump outside 3% On | 5% 3% T 2o 1% Pl Ao T | 0w |
| Well in house 13 | 15% | 12% | 2% | 2% | I5% | 27w e ] Tl 4% | I'ZI% !i
i Wl outside 4 R 6% 3o 1 Qo Do, Ve V3 | 3% I%_" LTS
Stream 7% 0% | 13% Vo Ow | 3% | 8o f) 20| 10w §).. 1w 19+ E:
;t :pu,-sunnl motor pump 4% S 3%' (1w 0% 3 b Jul Oun »(,A% O, :l
F Others lw | 0% | 2% | 1w | Ox| 1w | 1u|] 0%|i2%|] 0| 2%
' ; No response o | 1w | 1% fw | 1w I | e Pa | Ow T T |

Mujority ol urban households (65%) indicated that there is *tap inside the house'. whereus in
majority of rural households (24%) ‘hand pump inside the house’ is the main source of
dnnl\mx_ water, ‘HMand pumps inside the house’ were reported highest in Punjab and Sindh

8%). compared with 15% in NWFP and 1% in Balochistan.
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Summary Findings J

-

Knowledge about the cost of latrine is exaggerated compared to its actual cost.

o

® Majority (35%) seek ‘loan’ as support reqmred for latrine wnstructlon while
27% also mentioned support required for labour.

® In practice only 2% households have got any assistance in latrine ‘construction, in
NWFEP however 9% households mentioned that they received some assistance for
latrine construction.

® (overnment agencies and ‘NGOs were mentxoned as main sources: of pmvndmg
assistance for latrine construction. ; } '
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CONSTRUCTION MATERIAL IS NOT AVAILABLE IN TIE NEIGHBOURHOOD,
CLAIMS 75% OF RURAL POPULATION

ln response to a question “At what distance is the material for construction ol latrine
available in your area/village?” following responses were gathered as presented in Table 3-1.

N K .
It appears that material for latrine construction is more casily accessible in urban arcas
(74%). compared to rural arcas (24%). In rural areas most people have to travel more than
ane Kilometer to obtain the necessary material for construcling alatrine,

Table 3-1
Avallablllty of construction material and Mason

Buse: All Respondents (n=3027)

Percent of Respondent (Read in Colinnnsg

i o All . L Location Province-wise Latrine Ownership i
* Description ‘| pakistan| Urpan [ Rural | Punjab [ Sindh [NWFP| Balochistan || | AJK'[ NA | |"Owners | Non-
i | Owners |
ﬁg\lc;”- [ km C 47w | Tdw | 24w | d4w | dlw | 5T% 38% {89 | 30w 6l IRw
’f 1-3 km 0% | 0% | 10% | 185 | 9% | 10x | O B | 9% o | Mw
“ More than 3 km | 43= 16% | 65% | 374 | 49% | 33% 55% 73% | 58% 30% 0%

O

The graphic presentation is given in the following Chart 3-1.

Chart 3-1
) 100
a0 |
G0
a0
Urban i : Rural o
. ) IDNear 1km @1-3km OMore than 3 kin
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TRAINED MASON IS NOT A BIG ISSUE
[Zxcept for 21% of Ruralities
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it .mpcms that uamcd mason is generally av‘ulabh. in urban arcas. It is nevertheless
problem lor 7]‘/» of ruralities.

y .

During the Group discussions it emerged out that trained mason is casily available in all
arcas. whereas for the sanitation material people have (o po to the nearest cities. The
pereentages of responses is given in Table 3-2 and Table 3-3 respectively against the. (|llc§li(m.
casily available in your village/locality?” And if "No" thm how far is «
trained mason available? ™

“ls a trained mason ¢

Have: Al Respaondents (n= 7()77)

[y

Table 3-2
Availability of trained Mason

Parcent af Re \/m/n/uul (Recd inn Colunsi

f ) Al Location Province-wise Latrine Qwnership i
j Llscription ; Urban | Rural | Punjab] Sindh | NWFP |Baloch-| | AJK [ NA Owners | Non-
Pakistan h
i : istan Owners &
Yes 84+ ,‘)2% 79% | 90% 7% | 84m% | 90w Tlw | 99 9w .‘72% ]
N 15% 8% | 2T% | 9% | 22% | 16w | 10% {4 29«| Iw Y 28w !
Table 3-3

How far is trained Mason available

Among those (15%) who mentioned unavailability of ftrained mason,
reported the availability of trained mason in more than 3 km distance.

Base: Naving No (n=813)

majority (79%)

Percent of Respondent (Read in Coltnns)

, All Location Province-wise Latrine Ownership
1 Description Pakistan | YrPan | Rural | Punjab| Sindh | NWFP |Baloch-| | AJK'| NA Owners | Non-
istan ‘ Owners,
Near | km O% 6% [ 2% 8 T I, T Tl On 10w To
P km 13% 9% 11w 1 8% 14 4o 8% Ou) O 14, 3%
More than 3km | 79% | 60w | 85% | Gow | 76w | 82% | 83w || 834 100x}| 69% | 85%
Nao response 2% 6% | lw.| 8% 2% I T Fal O ,:‘4% ™

MAJORITY SEEKS LOAN AND MATERIAL AS SUPPORT TO BUILD A LATRINL

I most of the cases, the respondents mentioned that they look forward lm “loan und

construetion material support to construct a latrine. The responses are tabulated i iy Table 3-4,
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Table 3-4
Support for Latrine construction

R ]

Bave: Al Respondents (n=3027)

" . . . o Percent of Respondent (Read in Columns)
i ‘ Al Location Province-wise Latrineg Ownership |
1 Description Pakistan| Urban Rural | Punjab [ Sindh [NWFP[ Balochistan {1 AJK | NA Owners [ Non- |
" i ' ) ' Owners |
A : IA);mA 4w, 43% ] S4% | Olw Sim | dd4% 4 8% O3%) % 46, Ry t
; i ST , -
: Material 43w | 45% | 4lw | 29w | 38 | 45w 4% 28q) 83ufl  46m R{CTA
N .abour Sw 9ok 2% | O% 8% | Om 2% Il dw T KL
F Others 3 | dw | 3w | 2% | lw | 4w I PR S
[ C L )
| No response b 2% 0 Mo 2w | 2wy e O Sul dwfl A 1w
ti . : : .

It is evident from the above table that majority of the houscholds in Rural arcas

(approximately 54%) reported ‘loan’ as main support for latrine construction. whereas i
a tIrban hnusuholds majority (45‘/0) termed ‘support for material’ required tor latrine

construction, . °

Vl ‘RY FEW RECEIVED ANY PUBLIC OR PRIVATE ASSISTANCE FOR LATRINL
{:ONSTRUCTION

Ouly 4% houscholds mentioned that they received assistant for latrine construction.
interestingly households in NWFP mentioned the highest assistance reccived (9%) for latrine
B construction, In Punjab less than 1% houscholds reported 1o have recei ived any assistance tor
J fatrine ¢ nn.suuctmn

Table 3-5
Assistance for construction of Latrine

Base: Latrine (wners (n=3431)

Pereent of Respondent (Read in Colimns)

I Description All Pakistan Location Province-wise !

F§ I Urban | Rural | Punjab | Sindh | NWFP | Baloch- AJK NA

: o : istan ; :

) 3 ‘I

Von : T A% | A% | 0w % | 9% | o T o

: i No 3w 92% | 95% | 99x% 97% | Nw | Ylw YUy, 100

} 5 No Response Yon 2% | 0% Lo Ow (127 s - -k

“MATERIAL” WAS THE MAJOR MODE OF SUPPORT
. ¥

" Mujority of those receiving any assistance (65%) mentioned receiving support in terms of

: material. Support in terms of material was higher in Urban arcas (79%) compare 10 39% in
1 rural arcus. Please see Table 3-6 for detailed province-wise responscs,

g
-0 -
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Table 3-6 A
Major mode of support

Baxe: Those given assistunce (n=483)

:’ oxy,

qulrl Leadeis in Marketing I4-oeaan

4

Percent of Re spondent (Read i ¢ u/umm/

“ Pescription Al Pakistar‘!“ Urban LoRc:rt;IQn Punjab | Sindh ?r:l;’/:l'l‘:‘}:’e v(;l:lgchislan AJK NA
Hoan 4o S | Ow 8 | 30% | O | O T00% ;
i Material 05% 79% | 39% | 254 34y, | 06w 83w O ‘
rOthers 2% 4y | 54w Ow, 0w | 32% O, i ;
|l 'NU Rcsp()nsc HOw 2% T% 67% 35% 2w, 17w, O :

GOVERNMENT AND NGOS STANDS ON TOP FOR ASSISTANCE
Very tcw mentioned any other source

Majority of those received-some assistance for latrine construction mentioned government

responses are presented in Table 3-7, Table 3-8, Table 3-9. and Table 3-10.

Table 3-7
Channel/Source of support

(In the form of Loan)

Base: Those given assistance (n=483)

“agencies and NGOs as main sources of providing assistance to them. The pereentages of

Porcent of Resporrdent (Read in Colunis)

.

Channel/Source of support
(In the form of Material)

Base: Those given assistance (n=83)

- o All ) Locatlon' Province-wise
j escription Pakistan [ Urban | Rural | Punjab | Sindh | NWFP__| Balochistan AJK NA
Giovl, agencies | 3% 2% | 0w | O | 31w 40w I 8 33%
NGO 2o 2% | 2% | Ow 5% 2u, O O ;
. " !
Counctlor e 0% | lw | 17% 0% O 0% 33% . ’;
No Response | 64 |- 46% | 98% | 83w | Gdw S8% | 82 33 -
|
!
Table 3-8

/ ’crc'cﬂ/ of Responclent (Réad in Columnsi

Deseription All Pakistan Urb::ca“olgiral Purjab sﬁr:gr‘:mce-Wis:wr:P Balochistan
Giovt, agencies: 48w 47% 50% O T (ebos 24w,
NGO 23% 19% . | 30% 8% 10% 26 7%
Political ligure 3w 3% 5% O% (% 0w o
Others 3% 0% | 8% B % o o
No Response 23% 3% T% 83% 00% 0% 33w ‘

-3¢ .
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Table 3-7
Channel/Source of support
(In the form of Instructions)

flase: Those given assistance (n=483) <
K Percent of Respondent (Read in Columms)
i o Location Province-wise B
fs Luscription All Pakistan Urban Rural Punjab Sindh NWFP Dalochistan |
L Gove agencies 41w 41% 41 - O O, | 024% (Fon,
NGO AL 23% 19% | O (. 324 U, ‘ i
No Response 8% 36w | 40% 1004, 100w, 0% 100w
Table 3-10 -
Channel/Source of support
. (In the form of Labour)

Base: Those given assistunce (1=83)

Percent of Respondent (Read in Columnsi

inti : Location Province-wise :
i’ Description All Pakistan \—r Rural Punjab Sindh NWFP | Balochisian |
fCiovl, agencies 42y 43% | 4dlw 0w, [\ [ 04w i ;
}I NGO T 0% 19% (s (4 © 0w U
| No Response 5Tw % | 40w T00% 0w | 26w | 100%
I \

PERCEIVED COST OF LATRINE IS HIGHER THAN ACTUAL " -

The perceived cost of latrine is much higher than the actual cost of latrine mentioned by
Lurine-owners, This is true for all types of latrines. Those who hitve not built one yet estimate
the cost to be twice or more than the cost actually incurred by the curtent owners of latrines.
The misperception about cost is particularly true for pit latrine. Apparently most people do
not have a correct image of pit latrine. lhcy confuse it with digging a well comparable o
septie tank. The responses are presented in the lollownm, tables. The cost is bifurcated in
terms of latrines with roof and without roof. : i

s

Table 3-11 ;
Knowledge about cost of construction of a Latrine '
- (Cost of Flush Latrine)

Rase: AN Respondents (n=5027)

Av ('I(IL{(' in Rupces (R('ud in Columisy

Latrine Ownership
Owners Non-
Owners

Al - Laocation Province-wise
Pakistan | Uban | Rural [Punjab| Sindb | NWFP [Baloch-| [ AJR | NA
istan

Description

Cost of latrine
Fwith room

Cost ot latrine
without room

16513 | 16306 16692 | 18702 | 265006 | 12948 § 26815 | [35676{26750 .l7_1l34 14242

6522 60626 | 6432 | Y244 | 422 | 5047 | 9486 J12081115335

4720 i~' 6034 |

f

- i) -
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The cost ol construction of a specific type was perceived very high. This was noted during
the course of data collection, In a question (Question 32) that "ln vour view what is the towl
price for kirine construction of Tatrine and type of latrine for which cost is mentioned?”

~totlowing responsces were received.

Table 3-12
Knowledge about cost of construction of a Latrine

(Cost of Pour Flush Latrine)

7

Average in Rupees (Read in Columnsy

Knowledge about cost of construction of a Latrine
(Cost of Pour Pit Latrine)

i T Al Location Province-wise’ Latrine Ownership
1 Deseription pakistan | Urban | Rural fPunjab| Sindh | NWFP |Baloch-} | AJK | NA | | Owners | Non-
. istan : Qwners
“Cos o atrine . : — .
JCostollatrine 11854 | 12003 | 11687 | 12271 | 9960 | 10196 | 15223 123178128011 ] 12557 | 9937
Swith roem : : E
<ot ot fatrine B j
promtal latrine S164 | 5409 | 4888 | 6017 | 4098 | 3576.] 6us 1112940) 200§ ) 5581 | ao24
~ without room ;
Table 3-13

L]

Average in Rupees (Read in Columps)

P Al Location Province-wise Latrine Qwnership
7 Duscription Pakistan | Oroan | Rural |Punjab | Sindh | NWFP [Baloch- AJK NA | [Ownar§|  Non-
i . istan ' - Owners
T Cost ol atrine ' - : ;
(Lustolatr 12841 | 13955 | 12302 | 12681 | 15710 | 12212 | 12240 || $1587] 8386 || 13651 | 11708 |
I? with room - : )
| Cost of latrine ' ‘ ' EE i
tol ki 485 | 6537 | 4975 | sg4d | 4357 | 0033 | se00 [Lsoo7ifaz20 [F seda | s200
!} without room - , - ' ;

COST OF LATRINE VARY BY AREA

The cost of construction of different types of latrines as mentioned carlier were .lskc,d from .
various respondents and their responses are retlected in the following tables,

Base: Latrine owners (n=3431)

Table 3-14
Actual cost of Latrine construction

(Cost of Flush Latrine)

Average in Rupees (/\’t’(lt/ in Colunmns)

o All Location Province-wise - 5
Description Pakistan| YUrban | Rural | Punjab | Sindh | NWFP [ Baloch- AJK NA
. istan : :
Room expenditure on ' :

R i . 5491 ' 2 312 1LY o ' U |
l Wrine construction 5372 | 5709 | 6268 4.).f 5605 | 304} 12885 3889 !
i Npenditure on Fittings | 2024 | 1974 [ 2115 | 4043 | 1834 | 1736 ] 1039 10500 5550 ¢
I~..\pcnd|luu. on labour 1186 | 1126 | 1297 | 2012 890 1117 | 721 © 4038 4000 'l
Total expenditure on » “

. . 92 [s 1 '3 'y P .
lrine construction 66 1 OTHI | 9576 | 11863 | 7813 | 8514 | tddos | | 27816 | 15100

-4
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Table 3-15

Actual cost of Latrine construction
(Cost of Pour I'lush Latrine)

Average i Rupees ¢ Read in ol

i Al Location “Brovince-wiso - B
; ='msCHD!lOn_ o Pakistan| Yrban | Rural | Punjab | Sindh | NWFP Bxllloltlzlht AJK N/
H . %1 I
B I
e V30 Yo . : \
Koo expenditure on | 4o | seea | 4ys2.| 4782 | 3965 | 4400 | o813 $241 | 5420
i Ltrine construction : -
Fliispenditure on Fittings | 1546 | 1461 [ 1708 | 2077 | 1177 | 1384 | 1328 6086 | 4714
Pixpenditure on Tabour | 851 | 825 | 899 | 1141 | 835 | 827 [ 078 342 | 2280
Ciotal expenditure on . ] ’ :
; Fotlexpenditure 0559 | 6490 | 6685 | 8490 | 5088 | 6053 | aso2 | | 16vo0 | 12000
slatrme construction
Table 3-16
Actual cost of Latrine construction
- (Cost of Pit Latrine)

- ) Average in Rupoes (Read in Colunnns
o Al Location Province-wise

Duscription : Pakistan Urban | Rural | Punjab | Sindh | NWFP Biz|gn(:1- AJK - NA '

Room expenditure on .

roam expenditt 2003 | 2088°| 2097 | 6219 | 2639 | 2076 | 1651 0200 | 2554
i larme construction
cspenditure on Tittings | 11037 1100 | 1106 | 2590 | 938 | 1273 | 1020 52000 | 2300

Expenditure on labour | 921 ] 1120 | 756 | 1313 | 478 | 722 | 1000 | | 20000 | 1290

Total expenditure on ' N
A ' . 4773 | 5173 | 4433 | 7763 | 4403 | 387 | 1850 26008 R
Ciadeie coastruction : : - ) : |

Uhe above mentioned results indicate the cost of three different types ol construction cost
Tables indicate that cost mentioned by respondents from AJK is somewhat higher than e
rest of the country. 1t is presumed that they get the material at a relatively higher price.
herestingly. in AJK cost of pit latrine is mentioned higher than that of pour flush latrine.
Vhis was explored during focus groups and it appeared that majority of houscholds prefer to
Jdig adeep pit (which might 1ake years to fill). They also cement the whole pit or Gle it with
bricks or blocks. -

N
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Summary Findings

The .Jdvantag,cs of washmg, hands with water were recorded. The major
response was ‘hands get clean’ (76‘/)) As for washing hands with soap
l\lllmg of'germs’ and ‘Hands get clean’ were repmlc.d as major advantages.

®  When asked about the occasion of washmg hands with soap. almost half (‘56‘/»
reported “after defccatlon and ‘in the morning’ (27%).

a

®  Water was observed as the main material used for cleaning alter urination & |
“defecation. However, use of soil was also prominent. :

Men more often use soil for cleaning after both urination & dcfecation (30%.
26%) In women and children cloth was also frequently used for cl&unn;_,
punposcs.

Most ol the respondents (53%) reported to wash the feces of children under |
yu.u'b. Iowever, households without latrine more ruadnly (68%) throw the feces
‘out in the fields’ !

e e e T
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H/\NDS GET CLEAN & KILLING OF GERMS TERM MAIN ADVANTAGLES
WASHING HANDS

When asked about the advantages of washing hands with water. majority (76%) termed
“hands gct clean’ as the main advantage of washing hands with water.,

“Killing of ;.,crm.s (46%) and hands gct clean’ (32%) was mmtmnul as main .ulvantauc-
ol washing hands wnlh soap,

The - abave rcsponscs were received against the question “In your view what are the
advantages of washing hands with water and soap?” Table 4-1 presents the various responses,

Table 4-1
Hand Washing Practices
(With water only)
Raxe: Al Rospendents (n=3027)

Derecnt of Respondent (Read in Colinnsi

P i All Location Province-wise Latrine Ownership |
¥ Description - Urban | Rural |Punjab | Sindh | NWFP |Baloch-] | 'AJK | NA™ | [ Owners [° Non-
' Pakistan : istan owners

ands get clean 86% 82% | 89% | 89% | 93% | 794 | 88« T | SO 83w Olw
Complete ' i

. 8% 8% 9% 7% 2% O 1dw 1S9 | 28% - T% 10%
cleanliness ‘ - |
Kills germs 8o 9% | 8w | Sw | 4w | ldw | dw O | 2w Yu Cow |
FFor better health | 4% 7o | 2% 2% 4 O 24 Ou | 2§l Su 29

. o ' ' Tabtle 4-2
Hand Washing Practices
(With Soup)

Hase: Al Respandents (n=5027)

Percent of Respondent (Read in Columus)

o All Location Province-wise Latrine Ownership
Description Pakistan | Urban | Rural [Punjab| Sindh | NWFP |Baloch-| |"AJK | "NA Owners [ . Non-
- . istan Owners
NS germs 46% | 55% | 38w | Sdw | 49% | 40w | 40w |} 39% | 32 || ;50w 3w

Hunds get clean 2% | 30w | 34% | 30w | 27w | 3w | 39w [| 41w | 33w 294 38%

Complete “H 274 | 3. i3 36 37 17
. " 3w " 4e | 36w | 37w %o fl 33% | 3w 30 33%
cleanliness ' " ’ S | Bl R 30w | 35

Forbetterhealth | 4w | 6% [ 3w | 5w | 5% | 3% | om On | 1w || .. 5% 3o

L




s a3l

Cleanliness Pragtices e | GALLUP / BR&

Kowdedpo, dititide and Proctices Sty Augnst 2001 ‘V»vlula.adm: W Bkl 1o

LACK OF WATER & L,.ACK ‘OF TIME EMERGED AS MAIN REASONS OF NG
WASHING HANDS

[alle 4-3 presents the responses recorded against the question “Some times one does not get
a chanee of washing hands as often as desired. If you ever faced smh situation, what was the

Feason’)”

Table 4-3
Reasons of not washing hands

Buses A Respondents (1=5027)

Pereent of Respondent (Reod i oty

. Al Location _ Province-wise Latrine Ownership |
![ Description ; Urban | Rural [Punjab | Sindh | NWFP |Baloch-j || AJK | NA Owners Non-
\ Pakistan h ]
i . istan Owners |
L Lack ol water RID) 30w | 4l | 13% | (9% | 03w | 22% Jf 33% | 194 3w 484 :
Fack of time/too 30w 32% | 28% 0% | Jdlw 1 7% | 38% lbw | 33% 32w 54

Smuch work .
FNever h.lhpcncd 129 IS% | Ow | 36w [ 5% | 9% | <% 5§ 8% 2ow I . N
; | aziness - T 8% [ 4, 0% O, | 8 L. L, Tt e
1 Don't remember du 3o 1 3o A 3 O, 12 O R Tl
l~ tenorancee 2w 2% kP O [ O T s | O 2w S
i . ‘ — - .
g When there is no (B3 1% 2% S 3w O, O, Ju | A 1% 2o
Esaap
b

ack of water’ (36%) and ‘Lack of time’ (30%) was said to he the main reasons of not
washing hands, Whereas, 12% termed they never give up washing hands,

in Group discussions almost all mentioned washing hands with soup every time. Whiie
telling ubout the situations ol not washing hands was ‘whenever the soap is not avaiiabie’
and ‘Lack of water',

FREQUENCY OF WASHING HANDS IS MORE OR LESS THE SAME lN ALL

Following responses were pathered against the question “Please teH us mughly how mimy
times do vour get a chance of washing your hands in a day?™

‘Table 4-4

Bases A Respondents (n=3027)

. . Percent of Respondent (l-\’mu/ inCainis

i Location Province-wise i iny

A All i Latrine ‘Ownership |

i l)m,scrlmmﬂ Pakistan Urban Rural | Punjab | Sindh [ NWFP Baloch-} | AJK'] NA Owners Non- ‘

. istan . Owners

‘ W ith water T 8% T 7% 7% R | T O | 8w 8  Ta

‘! VIR Soap - k1% 4 | 3w | 4u 4o | 3w | 3w |{ 5% | om 3% 3u
k

ft came oul dunnu observation that hands of the majority respondents of I.mmc 0wning
houscholds looked very dt.dn (52%) then non- -latrine owners (27%).

-0 -
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ONLY 17% USE SOAP AFTER DEFECATION IN HOMES WITHOUT LATRINES
The Comparable Figure in Homes with Latrine js 45%

When asked about the occasion of using soup for washing hands. majority (] 36%) mentionaa
Sfter defecation® and ‘in the morning” (27%). Only 17% usc \n.rp after defecation i
ffomes \\Ilh()ul [Latrines. ‘

It seems that use of sonp in non-latrine owning houscholds is not very frequent. During
observation it was reported that the field investigator could not sce a soap in 35% ol homes
without latrine.

Chart 4-1
1
60
30 23
7 7
10 ?
10 J . Latrine owners Non owners ) o
0 After defecation ain thé morning
O Before meal O While bathing
®|n the evening " @When hands get dirty
® Don't wash with soap . Q After meal
. ' ' Table 4-5

Occasion of Washing Hands with Soap
Baxe: Al Respondents (n=5027)

Percent of Respondent (Read inColunns

i; . : All Location Province-wise Latrine Ownership |
§ Description Pakistan | U'Ban | Rural | Punjab [ Sindh | NWFP |Baioch-| | AJK | NA | [ Gwners | Non-

;; . : : istan i Owners

£ ATer defecation 36% 480 | 25% | Sd4w | 30w | 30u | 354 |1 6lw| 8w 43, [T &

i ihe morning 27% | 3% | 30w | 23w | 10w | 38% | 30w || T8% 45w [[~ 33% | 30w
Before meal 2% 13% | 12% | 20% | 19% 3% 10w §l 294 | 20w 5% 0%
While bathing 12% 3% 184 | 4% | 2l% [ 15% | 2u Ow | 2w O 23w
In the evening T 54 8% | 2% 1% 13%| 5% 0w 0w S, I 1

i When hands get 5 4, 6% [ G 5% 2o [l 4w |2w 3% Tw |

g dinty ' |

Don't wash with 4w 4, 4% O 4 fo, 109 1 Ou [ O " T ]

| hoap ' i’

Nitermeal 4o 7o 2o 4o 2y 24 Fow 1) o | O So, LR




Clenntiness Prictices : ‘ GALLUP / BR B
LAfitated with Qilup Intarnatinti

Krionwledge, Anitudie and Practices Stredy, Angnst 2001 ‘ v ot Leadars m Minkaling e
} Among Homes with No Latrine '
MAJORITY OF MEN USE SOIL WHILE MORE THAN HALEFF OF WOMEN AN
3 CHILDREN USE WATER AND CLOTH
' Uise ol soil is more common in male members than women and children. Majority ol maic
“‘ i 38%) in non-latrine owning houscholds use soil for cleaning after urination.

in 1% houscholds children do not use anything lor cleaning after urination.

Table 4-6
Cleaning practices after Urination

a.  Cleaning method after Urination:

sase: Al /\’c.\'/mm/cm.s" m=3027)

Percent of Respondent (Read in Colinns

i ‘ All Locatlon Province-wise Latrine Ownership
: } Nescrption Pakistan | Uran | Rurat [Punjab| Sindh | NWFP [Balach-| | AJK | NA Owners | Non-
g ; : : istan : : Owners
Ry : ' ' )
T Waiter 63% 8dw | 47% | 82% | 78% | 43w | 70% || 80w | 706w 80w 33w |
P Ran 30w | 10% | 45% | 14w | 10w | 50% | 26% || Ou | % 1w | 38w
;g Paper o 24 2% 2% 0w i O, o, Ow | Ow 2y Q9
Lol "% | O | Ow | O% | 0w | 0w | Ow || O | I 0 0w
!5 Nathing 4o, o S 4 i O, 3 b | 224, J Swo
'i .. ¢ Female : ' , . i
i Water 8 1 90w | T6% | 89% | 86 | 7O | 834§ 934 | 83% 38 VR
. __Suil . Bw Ju | 2% | Ow Ju | 10w | 8 Ow | 1w du | Tow
N ‘ Paper 2 2% 2% (O % St O O | O 2 bw b
} :‘ . Cloth 3% l% Se (iF3 O 8, O, Ou | I 2 Sw
d Noihing. d 3% | 5% % | 10w | O | 3% T | 13w 3% 6w 1
+ Children i i
T Wi 73% | 81w | GA% | 78% | OBw% | 73w | 70w || 83w [ 44w || Sdw | 0w
T 0w | 6% | 13% | 11w | 7% | 6w | 16w || O | 7% 4 9% |
i Paper K 1% 2% (o i LR O, Ou | O 20 b &
.; - Cloth 3% fo 5% fw | Ou 7ot 3 O | I O | S
I Naihing T | 8% | 1d% | 9% | 22% | 9% | Gn |l 18w (a8 11 On R
!' ~ Noresponse K dy, 3% 24 3, (i o 4f Do | T du, . D f
} MORE THAN HALF OF WOMEN USE SOIL AND CLOTH FOR CLEANING
Uise of water for cleaning after urination & defecation is quite high cven in non-latrine
? owning houscholds. One of'its reasons is that mostly they defecate before performing their
i pravers and use water, ' ' B

[ AR ' (o : AW - : : Y ' Y y
Majority ol houscholds (99%) in AJK reported to use water for cleaning alfier defecation, {ise
P ol soil is higher among men in NWFP (44%), whercas women and children mosthy e

» v Ccloth’ (27%) in NWFP, v

iR D
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Table 4-7

Cleaning practices after Defecation
h) Cles ining method after Defecation:

£

Percent of Respondent (Read in Columny)

g All Location Province-wise Latrine Ownership
¢ Description Pakistan | Uran | Rural TPunjab | Sindh NWFP [Baloch-| [ AJK™]” NA Owners Non-
: . istan - Ownars

: Male . ‘ v }

T Water 70% 88% | 37% | 89% | 93% | 48% | 73w GG, | 90w R7% 30w,
Soil "~ 20%m 8% 40% | 1l% O 44w | 20w T | Ou 10 6%
Paper Ju 3% o Ow O [ Ow. O | Ow I i
Cloth 0w O% 0% 0% 0% Os%, Ot fw 1 O 0% O%
Nothing 0% On 0% 0% 0% 0w, i3 0w | Ou Ow | - O%

Female ’ . . ‘ o
Waier 0% | O3% | 68% | 92% | 90% | 38w | 88% |{ U9% | 90% 03w 2%
Soil ] 0% 2% [0% 7% 3% 0% 10% T% | 2% 2% |. 106%
aper 4o 2% 5% (% O Qo O (s | O 2% 7%
Cloth 10% 2% 16% O I % 2T% 0% O | 2% 2% 25y,
Nothing ™~ O O% O% (% (% 0% O, O | Om O% 0w,

| Children . :

- Waler 70% 82% | 60w | 88« [ 83w | 60% | 606% OOy, | 78% 844 4,
Soil 4 Hw Su 144 99 | T%. S 8% lo | 20% de, 21w
Yper j 3% | 2w 3% (% (O, T 0w Ov | Ou 2% Su |
Cloth 1 4% 0% 20% T O, 274% O, Ou | 2 0% 8% |
Naothing O (% 0% (% 3 (e O, [ Qo - O
No respanse Ju 4% | 3% 2% J% T O Ju | Ow [} 2

In Homes with No Latrme :
SIXTY EIGHT % THROW CHILD FECES IN OPEN SPACE COMPARED TO 16% OF
HOMES WITH LATRINE

Almost 68% of households without latrine throw feces of children under one year in open
space. the comparable (lg,une in households with latrine i is only 16%.

S Table 4-8
DISPOSAL OF FECES OF CHILDREN UNDER | YEAR

Base: All Respondents (n=5027)
Percent of Respondent (Read in Coltimnns)

o Al Lacation Province-wise Latrine Ownership
Description Pakistan | Urban | Rural | Punjab] Sindh | NWFF [Baloch-| (AJK | NA Owners | Non- 5
‘ istan : Owners
Wash 53% | 64%.| 46% | 50% | 36% | S6% | 60w || 704 | 75% {1 65% 324
i Throw out/in 35% I5% | 48% | 19% | 40w | 36% | 34% [ 6w | 2d% 1 6% 68%
liclds ' BEEE
['l'hrm-vin latrine 3% | 21w | 7% | 3l% | 25% | 8% O% 2l |l 204% Ou |
SRS I
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Summary Findings

Almost half of the respondents (43%) termed ‘Contaminated food® and *Lack
of cleanliness’ (39%) as main causes of Diarrhea. -

° .

‘Majority (75%) believed ‘Cleanliness’ is the best method to prevent diarrhea.

Ilowever no significant difference was found in the occurrence fevel of diwrrhea
and typhoid among latrine owning and non-owning houscholds. The difference

was around 2% only.

There was a significant difference between latrine owning and non owning

-

households in the case of eye infections (18% : 23%) and skin discuses (16% :
24%). '
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" Base: A Respondents (n=5027)
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AROUND 22% SUFFERED FROM DIARRHEA DURING A MONTH
No significant Difference between Owners and Non Owners of Latrine

When inguired about the occurrence of disease asking “Did any one in your houschold suiler
(rom Diarrhea/Dysentery during the last one month? The response were:

I

Table 5-1
Occurrence of Discases

Lercent of Respondent (Read in Columns)

i Al Location Province-wise Latrine Ownership
lDesc:ription Batki Urban | Rural | Punjab| Sindh | NWFP [Baloch-{ i AJK | NA Owners | Non-
Pakistan é
' - istan Owners
1‘ Yes 224 | 20w | 24% | 224 | 294 | 13w | 30w [{ 39% | 30w 1] 23w | 21w
I'No 784 | 79% | 76% | 78% | Tiw | 87w | 0% | 6lu | 70w || 77% | 79

Interestingly it came out from the survey findings that occurrence of Dierhea was higher
among latrine owing houscholds 23%, compare to non latrine owning houscholds 21% during
a period of a month, However it was reported during the focus groups that arcas where some
Imusulmlds do not havc latrine or have unhygienic latrine sufter readily with diarrhea

Chart 5-1

. No
78%

THE OCCURRENCE OF VARIOUS DISEASES IS VERY HIGH
Typhoid (25%), Hepatitis (11%),, Skin diseases (19%) and Eye infection (20%)

Results indicate that the incidence of typhoid is higher in Boluchistan (40), compared i
Punjab (18%), Sindh (27%) and NWFP (14%),

v

“Oceuwrrenee Levels are Higher among ”()ﬂks without latrine upumlly lm infections Skin
Discuses and Hepatitis in that order. :
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During the Focus group diseussion, it appearcd that majority ol houscholds where there 15
unhygicnic latrine suffer from Diarrhea, Malaria and fever.,

Chart 5-2

50 .
40 |

© 2% ' .
30 | L o 2
20 4 1"
10 .

0
jn'ryphoid @ Hepatitis 0 Skin disease OEye infection |

Table 5-2
Suffered from Discases -

Baxe: A Respondents (n=3027)

L]

, Percent of Respondent 1 Read in Colnmns)
i Al Location Province-wise Latrine Ownership |

§§ Description Pakistan | Urban | Rural |Punjab | Sindh [ NWFP |Baloch-{ | AJK 1 NA Owners Non- i
: . istan Qwners
I vphoid 25% | 23% | 26% | 8% | 27w | ldw | 40w 2w | 30% 2, 264,
IILpnns % T | 1% | 8% | 20w | 6w | 1w |} 14w | ow 0w, Fdo
\l\m dises l'sc How 20 | 24% | Ww | 24% | 19% | 174 27w | Vs 10% 24w, ‘l
; l,“,’g mlu_u()n 20% 17% | 23% Flw .l 199 | 20w | 244 220 | 18 1 8% Ww b
[ . )

DIRT AND CONTAMINATION ARE THE ASSUMED CAUSES OF DIARRHEA

Majority (36%) term *contaminated food*', dirt (23%) and cunl.lmm.ltul water (12%) as
the main cause ol diarrhea, It appears that most people believe dirt/germs of discases are
spread through food. '

Assumed reasons lhal came out during the group discussions were: "Open drains’.
“Contaminated water” and ‘Lack of clumlmc.ss"

“untaminated food is defined as any food which is not in a good condition for eating, for example Stale food
itotten fruits etc, ‘

Cleanliness is defined as any thing which appears clean and hygienic.
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Table 5-3
Causes of Diarrhea

dase: Al Respondents (n=35027)
' Y Pereent of Respondent (Read in Coluniisy

' . A“, Location Province-wise Latrine Ownership |
Hlusenption Pakistan | Urban | Rural Punjab] Sindh | NWFP [Baloch-|| || AJK | NA Owners | Non-
i istan : Owners i
L nnmmnmlui 36w 33% 3 39% | 20% | 27w | 57w | 22w g4 20w} 15w 3w e
lm Wl .
’ l,‘u,l\ of 23% | 23% 244 25% 32 | 3, e 00% | 03w RID RIITA
. ' ' l‘
¢ lenhmss/dnl ,
( ontaminited. | 2% 13% | 10w | 8% | 14w | 9% | 15% [ 24% | 3% 2% [he
. 4
! WALer i
-
CWarn diet I 4w | 3% 4, 2% | O Ko On | Ow 3% dw,

CLEANLINESS AND FRESH FOOD .ARE SEEN AS PROTECTION AGAINST
DIARRHEA ‘

[ response Lo the question that “What in your view would be the best way to preveat ic”
tollowing responses were gathered as presented in Table 5-4

Table 5-4 i
Prevention of Diarrhea

HBave: Al Rospondents (n=3027)
Percent of Respandent (Read in Coluiinsg

{{ . - Al Location Province-wise - Latrine Ownership |
b Descrption ‘Pakistan | Yrban | Rural [ Punjab | Sindh | NWFP [Baloch-| { AJK | NA Owners Non-
]“ istan Ownels b

¢Cleanliness? 1 48w 40% | S50% | 47% | S0w | 484 | dow oL 9t J - A8 AT%
|, Take 39% 40% | 38% | 40% | 35% | 46% | 32% S9m ) 32%

38w 4w
! fresh/proper diet :

; 'h

i ! .
+ Consult Doctor o | e | 2% | 2% | 5w | Ox | 0w | O | On ™ 7w

Majority (48%) knew that ‘cleanliness’ along with *Fresh food (39%) is the proper way to

“prevent diarrhea, but what really is cleanliness this definition varies lrom pus(m Lo person.

.

Cuntaminated food is defmed as any food which is not in a good condition for eating, for example Slale food,
i olfen fruits etc,

' Cloanliness is defined as any thing which appears clean and hygienic.

-3
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Summary Findings

ROLE OF COMMUNITY LEADERSHIP IS SEEN AS MOST
EFFECTIVE INFLUENCER: )

Majority (36%) term ‘Community Heads’ and ‘Imam mosque’ (22%) as most
elfective for a campaign. During the “Group discussions™ almost all the groups
in all locations termed “Imam mosque” and “Community heads”. [n Sindh
and Punjab village head, Vadhara, Numberdar was also mentioned us very

effective for communicating,
PAMPHLETS:

Majority (81%) term pamphlets/leaflet ‘uselul’ for themsclves. During the
“focus group discussion”, a majority belicved that use ol “pamphict/lcatiet”
is good but only for literate people. However students termed this as the best
means [or communicating and convincing people.

A majority (60%) claimed that they were influenced to act according to a
pamphlet/leaflet.

INTERPERSONAL CONTACT AND MEDIA ARE SEEN AS
EFFECTIVE CHANNELS:

Alter Media, ‘Interpersonal communication’ (48%) was termed as most
clfeetive for communicating to others. *“TV Ads™ (25%) and *Announcement in
mosques” (18%) were also termed effective for affecting people’s behavior,
During the group discussion, best mode of communication. came out (o be:
"Interpersonal communication’, ‘Special TV & Radio programmes™ and
"Special gathcrmgs/confcrcncc where onc can address people on hygicne and
sanitation

GOVERNMENT:

Fxpeeted role of Government was seen as “monetary support”. According (o
poor people “money is the solution for most problems”. - '

[ also came in the survey that people should bc given plopm Lmdanu: and
information’.
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NINE PERCENT RECALLED HAVING SEEN SOME POSTER DURING [LAST MONTT

tn response to the question that “Have you gone through any poster regarding health and
hveicne during the last one month?” following table provide the responses gathered.

Table 6-]
Effectiveness of Poster/Leaflet

dase: A Respondents (n=3027)

Iereemt u/ Respondent (Read in Columns)

. All Location Province-wise Latrine Ownershm B
i Description Pakistan | Urban | Rural |Punjab} Sindh | NWFP Baloch-il | AJK | NA Owners | Non- |
§ istan ' Owners |
; i :
h Yes Yo % | 7w flw | 7w 1 2 [ 8, 8w | O 10w% S }
Nn L] 89% | 93% | 89% | 93w | 98% | 82« [] 02w [100u|] 89 95%

-

Almost 9 % of the lcspondcnts have gone lhl()Ll"h any poster of’ hunllh & hygiene dun ing the
fast month.

Access 1o posters was highest in Balochistan (18%), compare to 11% in Punjab. 7% in Sindh
and 2% in NWIP, :

POLIO HAS THE HIGHEST RECALL IN POSTER MESSAGES
Nine percent (9%) Recall having seen some Poster during last month Government is
seen as Major Sponsor

Table 6-2
Rec il of Poster messages

a) Issue:
Base: Those wha get poster (n=419)

Percent of Respondent (Read in Coluninsg

o All Location Province-wise Latrine Qwnership
Duscription Pakistan | Urban [ Rural [Punjab | Sindh | NWFP [Baloch-| | AJK'| NA Owners | Non-
i i i istan Owners
 Polio ‘ O0lw 33w | 72% | 28% | 454 | 206w | 834 (% - 35 8§74
Fnvironment o, 3% Ou 0% 0% | S4w | Ow I 30w | - T T
Latrine 44, 39 49 | 7o 0w ™ 2, 0, - 3% B
construction |
v - I
gllcuhh 1 6% T Jw | 10w | 13w | Ow | [ A% | - T T

From llmsc, whao have gone through any posters, majority has come across posters ol polio’
(01%). "Environment’ (6%) and ‘latrine construction’ (4%).

In I’unmh recall to posters of *latrine construction’ was quite high (17%) u)mpmcd Lo rest
ol the country,
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Table 6-3 |
Receall of Poster messages

) Sponsor company:

rhases Tiose swho goet poster (p=419) I

Location Province-wise t.atrine Ownersﬁiﬁ?

|
esenntion : All - Urban | Rural [Punjab| Sindh | NWFP iBaloch-}i | AJK i NA Owners Non-
Pakistan b .
. istan Qwners

Y TAOw | A6 | 46w | 0% | 33w | 30w | 3% b) Sow | T T s
s hepartment ' , ‘ B

 Noap company dw L Tw O P, [ 3 (0 b | - 3, (..
PYonTTremember | 34w | 29% | 40% | 24w | 32% | (7% | 30w |40« | - 29, 53

Forty-six - pereent (46%)  of those who have gone through any ‘posters  mentioned
“trovernment health department’ as the sponsor company of the poster,

“hout one Torth (34%) respondents were not able o mention the sponsoring company ol the

poster they have seen,

o

SIKTEEN PERCENT (16%) OF RESPONDENTS RECEIVEED PAMPHLETS DURIM..
L.AST 6 MONTHS ' :

\imost 0% of the rcshdndcnls mentioned receiving any pamphlets during the fast 6 months,
veeess 1o pamphlet was observed highest in Balochistan 21%. as compiired 1o Punjab ¢ 14%).
sidh C12%) and NWIEP (16%). In order to get responses on elfectiveness of pamphlets cie.

ioHowing responses were received as presented in Table 6-4.

Table 6-4
Effectiveness of Pamphlet/lcatlet

Baxe: Al respondents (n1:=5027)

Dercent of Respondent (Read in Coluninsg

o A” Location Province-wise Latrine Ownership |
. Huscription Pakistan | Uan | Rural |Punjab] Sindh | NWFP [Baloch- | |"AJK | NA Owners Non-

! ‘ ’ istan ’ Owners

j Ve » | Oy, I 8% 15% 14w 1 2% bow | 2% S | b 184 13w 8
PNo oo 83% | 81w | 854 | 85% | 87w | 83w | 78 l Y3m, | VU, Sty 874 |
CiNu Response Fon l% 1% 1% Fon, O, I O | O b, |
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MAJORITY BELIEVE POSTERS USEFUL

Majority (81%) term pamphlets/leaflet ‘useful” for themselves. Recognition of the usefulness
ol pamphlets was higher in NWFP-(62%) and Sindh (60%), compared to the rest ol country.

‘During the Foeus group discussion, it came out that pamphlets/ledflet were seen a good
mean lor communication for literate people, however. some termed it cffective even tor
illiterate persons. All respondents as mentioned below responded to the usefubness of pamphlets.

Table 6-5
Uscfulness of pamphlets/leaflets

Base: All respondents (n=3027)

Perceent of Respondent (Read in Colunis

; Al Location Province-wise Latrine Ownership|

z 1Juscription ; Urban | Rural |Punjab | Sindh | NWFP [Baloch-|| | AJK [ NA | I Owners | Non- &

: Pakistan ;

B : istan Owners

l" i - -~ 4 L -

i \/'cr\/ “sci‘ul 30% 34 27% 2w 28% 25% 43% S0 | (7% 324 20m
iselul Sl 46% | 54w | 584 | 59w | 6lw | 20m 38w | 7w S0 S

; Not useiul Do T% s | 2% O F 1o R Suo | T T F 3o ji
No Response 10% 13% | 8% 4 O, 3% 27% T | 2 li% Oy, !i;

. j

MAJORITY CLAIMS THEY ARE INFLUENCED BY PAMPHLETS

A majority (60%) claimed that they were influenced to act according to pumphlet/lcallet.
‘I'eople believe that this is the source, which is very cffective in molding public attitude and
hehaviour,

.

Table 6-6
Effectiveness of Pamphlet/lcaflet

Base: All respondents (n=3027)

Percent of Respondent (Read in Coluninsi

N Al Location Province-wise Latring Ownership
Nescription Pakistan Urban | Rural {Punjab| Sindh | NWFP [Baloch-| | AJK | NA Ownefs Non-
‘ L istan . Owners
Try to act 0% 67% | 54% | 61w | 81w | 39% | 70% || 93w { 97% 67% 47

accordingly ‘
Discuss the issuc|  50% §5% | 47% | S3w | 74w | 33w [ 52w || 94w | 95% || SSuw | lw
with others '

i keep it with 44 dd9% | 45% | 34w | Tlw | 22w | 55% || 77% | §0% dow. | A2m
voursell’ _ :!
Read it casually 47% | S8% | 39% | 41w | 56w | 36% | 59% || 39% | 34w || S5 |. 31w
Throw after 33% 39% | 28% | 32% | 244 | 48% | 23w 18% | 7% 38% 244
reading ' '
Throw without B 9% | 7% | W% | Y% | Tu | T 3 | 3w 8% 8o

i reading |

SN



('|||)|llll[li.t':lli()ll & Information o , GALLUP / B R i
g LA Iated with. Qallugy Tatia

Srowtedee, Antitude aid Practices Studv, August 2007 ] L geders o M Atkabing Kes 1

Table -7
Effectiveness of Pamphlet/ieaflet

Buse: Al /'(ﬂ\'pfﬁk/(.'lll.\‘ (n=3027)

Perecnn of Ke \/mm/cl// (Read in Colunins )

Gender-wise Education-wise Us:;::r;z::tof
Description Male | Female Mieraie| Upto | Middle | Matric | Above Useful [Nof usefil|
. ) | Primary Matric O
T : 57 % 2% el % 08, T, 606w R IR
CPev o act aceordingly | ST | 7T | 42 \7 wo| OFn | OB " 0o !
Discitss the issue with | 47% | 70% | 36w ) 36 ORI cr b
cothers 7 : j ‘
feep it with yoursell 44 46 3T i | Al H " EONNNEEY :
' . o 389 D v, ™ . 3w S b
Read it casually 46w | 58w | 12w | Gdw | 66 M| T2 ' S
N - , 37w, y 3% 339, O, i Ao, | i
Throw after reading ) M I R B |
B , : . ", " " O, O, T
Throw without reading | - 7 w1 1 oo O e | S

MEDIA TURNS OUT TO BE MOST PREFERRED COMMUNICATION CHANNEL

Majority relay on Media for remaining informed ot everyday altairs. however, i reusonanic -
number also mentioned  friends/relatives (21%) to stay informed. Table 68 provide
itormation on means which is most preferred by respondents to remain informed ol the

everyday affairs.

Table 6-8
Communication Channels

Lase: Al respondents (n=3027)

Pereent of Re \/u:m/‘ w1 Readd i Coliunnns,

" Al Location Province-wise [ Latrine me»rsnhwl;‘).l
i Description Pakistan | Yan | Rural | Punjab | Sindh | NWFP [Baloch-} i AJK | NA Owners Non-
i istan Owners |
e : .
! 'V 4% 56% | 43% | 39% | 30% | 74w | 33u A3 | 2w 53w 40w
s INewspaper BRI 50% { 42% | 24% | 354 | 044 | 38 17 | 2% 48w 40w
~dio Rl 2% | 404 6m 13% | 58« | 224 10w | Sdw 20w A,
, Friends/relatives le-*. 2% | 21w | 39% 18% 0w | 334 20m | 30, 204, Mw b
' { 'nnnnunil_\' head 12w 1% 2% 12w O, S RRTA I | 124 [ s,
b
v ?\'lil‘:llllillk' S 12w Yoy 14 24, I I8 S Ou | O, | 0w IRC
“lmam mosque T 74 7% Yu O A I o D | Db o' 8.

i) -
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‘MAJORITY PREFER TO CONSULT DOCTOR FOR GUIDANCE IN HEALTH ISSUES

The respondents in response to the question that “If' you require guidance on immunization
and other health related issues whom would you approach™ majority ol the respondents
(58%) mentioned ‘consulting doctor’. In Sindh people more readily take advise from

friends/relatives’ (44%) than “consulting doctor™ (29%). Please se¢ chart and table given

hetosw,

Chart 6-1

lﬁoctor B Friends imam Masijid L Teachers MLeaders D Others

o Table 6-9 :
Majority prefer to consult doctor for guidance in health issues

Base: All respondents (n=5027)

Percent of Respondent (Read in Colunnnyi

N Al Location | . "Province-wise Latrine Ownership
Description Pakistan | Uran | Rurat JPunjab| Sindh | NWFP [Balach-) | AJK | NA | { Owners | _Non-

. : ‘ : istan : { Owners:
Doctlor 58% 59% | 57% | 43% | 29% | G8% { 79% || 55%120% | S57%- | . 60% -

Relatives/friends | 25% ) 30w | 20% | 37w | 4d% | 16w | 16w |1 129} Siw §] 274 '22»/,‘

fmam m()squé 6% 3% | 9w 9% 10% 4 KL lw | 13§ 5% To,
Teachers S % | T 5% h1 Ton O bwm | Sw O | 4w
Local leader I lw. [ 4% 3o 4y, k" O, ™ 2 |3

’

- 0] -
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TV & NEWSPAPERS TERMED AS EFFECTIVE FOR [INFORMATION
DISSEMINATION"

i'he Role of Interpersonal Communication is also recognized:
_ s s

®  Mujority. mentioned Media as most effective channel ol communication.

®  Within various media. majority termed TV (47%) and Radio (22%) (0 be maost
cltective for communicating.

¢  During the Group discussions, electronic media was termed very effective. Bur side-
by-side people termed intcrpersonal methods as cffective especially (or rurab arcas.

In response o the question that “In your view which is the most cffective. channel of
communicating information on issues like health, hygicne and sanitation and which is second
and which is the third most effective channel of communication?” the responses received are

represented in Table 6-10.

Table 6-10
Communication Channels

Base: All respondents (n=5027)

Percent of Respondent (Read in Columns)

! . All Location Province-wise || Latrine Ownership
} Lescription Pakistan | Yrban | Rural [Punjab | Sindh | NWFP [Baloch-| 1 AJK | NA Owners | Non-
i ) istan Qwners
TV 47w 58% | 376" 65% | 55% | 39% | 48x | 6w 30w || 55w 304
I Ney wspapfer 33% 33% 1 0 34% | 20w ] 32% | 37w | 32w fh 24w | 43w ) 34w 32w
I
IRadio 2y Qo 30% | 8% 25% 22w 25% 19% | 51w 13% 30%
Local lcader - Yo 10% | 9% | 20% | 25% | 3w | 22% [} 10% | 224 T 120
Health campaign | 9% 9% |° 9% | 12% | 9% | dw | 20w |} ilw | 13% 10w 8o
T |
Pasters cards G, 4% Go% 10% {Sw V%, 234, O | Ton v (;f/u‘ .
[— . -

MAJORITY KEEN TO PARTICIPATE IN A HEALTH CAMPAIGN

When asked to participate in a health & sanitation campaign by acting upon it. majoriti-
(94%) unswered in yes, ’ ‘ .

Number of respondents not willing to participate was higher in Balochistan (4’4‘/,) and Smdh
(21%%). u)mparcd to the rest of the country. Plcase sce Table é-11 lor details. '

-02 -
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Buse: Al respondents (n1=3027)

Table 6-11

Participation in the campaign

GALLUP / B R &

Aod Leaders m Matkeling deseasis

Percent of Respondent (Read in Coluninsg

vy

Latrine Ownership |

: All Location Province-wise

1 Duescrption Pakistan | Urban | Rural |Punjab | Sindh [ NWFP {Baloch-i || AJK | NA Owners | Non- ¢
: i ) istan Owners [t
" .‘\L'li”‘.! “p“n il Odw, O3% Q4o 804 89w, O7w% 07w, O | 1O, 9349 Y8y
‘; lntorming others | 88% | 89% | 88w | 73w | 81 | 92u | 96w | 93u| 09 | 8T% | Ol
}: I\'inli\";lling 85w 84w | 86% | 6dw | 77% | Odw | 89 Q3w | O 83% 89w,

!f others

d . -

FWill not 19% | 19% | 20% | (6% | 20% | 3w | 43% || 10w | 10w || 20w [F

§ participate 7

COMMUNITY HEADS & IMAM MOSQUE TOPS THE LIST AMONG RELEVANT
L.CADERS ON CAMPAIGN IN HEALTH AND HYGIENE

Responses received against the most effective source [or motivating people are presented in
the ollowing table as questioned “In your view which people should be included i
campaign regarding hygiene and sanitation to whom people listen to. In your view which one
ol the lallowing will prove effective specially in your arca?”

Chart 6-2

tICommunity heads BImam Masque
QUnion Counclors M Teachers

TONGOs
Q0thars




Communication & Information : ' ' GALLUP /! BR b

fitated with Gallup {nternationis

Newowdedye, tituade and Practices Study, August 2001 \/mld' saders in Markeling lResaie

Table 6-12
Key Sources for Motivating People

lhm' Al respondents (1=3027)

Percent of Respondent (Read in Calunns)

: Al Location Province-wise Latrine Ownership
» Descrniption ; Urban | Rural {Punjab] Sindh | NWFP |Baloch-} | AJK | NA Owners |  Non-

! Pakistan )

K ! istan ) Qwners
PCommunity heads | 36w | 4bw | 33% | 35% | 45w | 20w | Siw 19w 1 19+, 39% 0%
5 tam mosque 2% | 19% | 24% | 26% | 23% | 2w | 20w || 3% | A9 2w RRUS
i ) ) ;
I NGOy ' 16% | 1d% 17% 8 8% 32% R T | 1dw 13w% 2w L;
,;-‘ Haion councilors 144 13% ) 1d% | 20w | Nw | 17% | 7= 2% Hw 149 12% |
fleachers A o g, O, T 8o Ton 14 3% | dw 0% | 8w
FOthers 2% 1o Jn ] 1% 2w 2 | Au S| tw Vo 4o

I, . '

suggested sources for motivating people came out to be the following:

®  Community lcader (36%) A
®  lmam mosque (22%) . . o
@ NGOS (16%) '

®  |.ocal Councilors (14%)

During the Group discussions almost all the groups in all locations termed ‘Tmam
mosque’ and *‘Community heads’, as most effective. In Sindh and Punjab village head.
Vadhara, Numberdar was also mentioned as very effective for communicating,

‘lN'l'_[ZRPERSONA'L' COMMUNICATION, SEEN AS MOST [EFFECTIVE FOR.
MOTIVATING ACTION

i response to a question that “ln your view wlml would be the best mode for motivating
people for constructing latrine in their houses? Its responses are tabulated in roble 6-13 and

also in Chc:r'r 6 3.

Chart 6-3 -

GO

A0

20

¢]

-Latrine owners Non owtiers

[D Interpersonal @ TV Ads. O From Mosque O Sanitation week‘I

- ().’.l -



[N

e TasE T fa

Commumication & fnformation ’ GALLUP / BRE
.
Mornwiedee, e and Peactices Stidv, uagast 2000 e eadets i Marketing e eoro
Table 6-13 .

Modes of motivating action

Base: Al '.v/mndc.'ul.v (n=3027)

Porcent of Respondent (Readd in Colunins)

) All Location Province-wise - Latrine Ownership |

: Description ; Urban | Rural |Punjab[ Sindh | NWFP [Baloch-|l | AJK | NA Owners | Non-

[ Pakistan : ; .
: istan Owners |
berpersonal 48% 449 | 2% | 40% | 41w | 46w | 02w 4wt 57 43w 594, .
cammunication , : ;
TV s i 25% 356 [ 17% | 30% | 28% | 24w | 21w 4w | O 32 T 12w

L Announcement from} 18+« 13 | 22% | 23% | 22% | 20w | Y= 37w | 30w A 16% | 20w

I mosque : I ' ‘
é.‘izmimlion'wcck : 6w 6o 7% k1% T v 3% b | 2w ] G T

Results ol the study show following methods of communicating and motivating action;

o Interpersonal communication 48%)
o I'Vadvertisements (25%)
®  Announcement in the mosque (18%)

During the Group discussion, best mode of communication came out to be: “Interpersonai
communication’. ‘Special TV & Radio programmes’ and “Special  gatherings/
conference, where one can address people on hygiene and sanitation were also mentioned.

CLEANLINESS IS NEXT TO GODLINESS - MOST COMMON MESSAGE

During the survey, respondents were asked (o suggest a key message o be used in a hygiene

o

and sanitation campaign, results are which are reported in Table 6-14.

Table 6-14

Key Messages
Baye: All respondents (n=5027) ' ' o {
. P
Percent of Respondent (Read in Colunns)
l ] ‘ Al Location Province-wise Latrine Ownership
quscrlpuon 4 Pakistan Urban | Rural | Punjab| Sindh | NWFP Bgloch- AJK | NA Owners Non-
. istan . ; Owners.
Cleanhiness is 27w | 28% | 27% | 14w | 25w | 34w | 254 §i 29% [ 39w 284 254
refigion ’ . o
A lealth is in s | it | 8w | tw | 7w | 124 | 0w S| dw J 8w 9u
cleanliness g & ‘
Cleantiness is good 3w 1 2% 3% | 3% 6% I I Ow | 4w I v2e ] 3w
Cleantiness protects 2% | 2% 2% 2% 20 Lo 2u, fw | O C 2% 24
Flrom discases '
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suggested message (27%) during the survey,

A weneral message phrase as “Cleanliness is next to Godliness/religion™ was the most

However whcn further probing tool\ place during the Group discussions more spculu
messages were proposed by the participants those were:

“Heaith is‘ it hlcssing’. L.ltrme for your prlv wy and pride’ and “Latrine for beder
health’, '

l,)ll’FERENT ROLES ARE SEEN OF VARIOUS OPINION LEADERS
I3ut awareness raising function is common to all

he role of key persons as indicated by the respondents is presented from Table 6-15 (o fare

ol

Table 6-15
-Role of Key Persons for Campaign

Role of NGOs.

Buse: All respondents (17=5027) ' o
Percent of Respondent (Read in Colunnisg
. ) All Location Province-wise Latrine Ownership |
» Dgsariplion Pakistan | Urban | Rural 1 Punjab | Sindh | NWFP Bploch- AJK'| NA Owners Non- |
‘ 5 istan L Qwners
l’mvudc infor m«lll()l‘l 0% 2i% | 29% O, 30% | 30% | 25w | [7a | 2w 22% | 33w |
;; (hive monetary 10% 134 T% [ 8o S "4 1 4)e4 N | 2w 11w, N b
Aupport - . . , i
{:k Ve sapport 9w | T0% | 8% | 13w | 12w | 3% | 10w || 2% 28w || 10w | m
<4 Imerpersonal To | T T% <hw, Sa | 13w [ 2w ) 19% | Ow (o, Yo
| communication - '
INCreise awareness S% 4 7% 1% lo I 1% 4 lw | Ow 0% S,
Provide material 4 S Ju | 4% 2o 1% 10w ba |l 4% 3y,

Ihe respondents had a specialised role in their mind for various opinion leaders. "The primary
role seen tor NGOs was as provider of information (26%), the comparable primary roles for
athers were: Government: monetary support (16%); religious leaders: provider information
regarding Islam (51%); educated people: information providing lunction (34%): local
councilors: arrangement for cleanliness in the area (17%) and for vouth. uctive participation

"t the campaign was suggested (24%).

GOVERNMENT IS SEEN AS PROVIDERS OF FUNDS

Expected role for Government for health & sanitation campaign was termed as "Monetary
support’ (16%) and “Provide funds’ (I’%‘/)) v
Druring 1hc Group discussions expected role of Government that cime out atter all group
Jdiseussions is. provide free of cost material’, ‘provide money 10 construet fatrines” ang
“provide low cost material® for Idlnnc construction,

=00 -
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Table 6-16
, PROVIDERS OF FUNDS

1Kote of Government:
Baxe: A respondents (n=5027)

Perecnt of Responcdent (Read in Coluini,

T A Al Location Province-wise T Latrine Ownership |
Diescription Pakistan | Uan | Rural [Punjab| Sindh | NWFP Baloch-i i AJK I NA Owners | Non-
istan ! Owners &
Alonetary 10w 18% [dw | 29% 10w, flw | 20w S0 i 02 17w {3 i:
Csupport ! | ] :
Give tunds 13% 10w | 16% | 19% | 8% | [5% | Piw t) 1o 17
- I
ST . L LTI T
itve information 8% T 8 Dy, 13% O 8w g T O,
TV programmes 8o Sw 10% | 4w O 4% 24 5. 3w
Liive suppport O T 6% 10% O REY 0w Ef 199 ) 29w 7. Swo
Provide material S T 4o S 3, 3 I 1w t O | O S e
utld ree S Su% Sw 2w Su 7 LE A R 07 S S
o i
farines '] |
R [ SN Np—
~Coverage in 4w 2y 0% O, % 10, 0, j:% Ow | O 1) 2w Hn
- [
DU WSPAPCTS
shuthd sewerage ) 20 2% 2% 8 U (. (b ’ kI
hines
S Arrangemoent for 2 3% 2% tw 3% R 2o O, RIS 1
Celeanlingss

Table 6-17
Providers of information on Health & Hygiene

iKole of Religious leaders:

Bases M respondentys (n17==5027)
Percenr of Respondem (Reacd in Coiminnsg

Al Location Province-wise Latrine Ownership .»

Desenption Pakistan | Urban | Rural [Punjab | Sindh [ NWFP TBaloch-| | AJK | NA ™| |"Owners | Non-

' .. istan Owners +
Cheseribe abowm St 5% Sle 69% 55% 131" 45, Do | du, hREA 4R,

Ceteanliness i Islam ;

S information 40, 37w | 42% | 27w | 43w | ddw | 36w B 7w |1 8% NED

Vhhority (31%) believes religious feaders can provide information reearding  health
SRSMTCE G )

(.

seanng the Group diseussions almost all the groups in all Tocations termed relivious icior.
povery elteetive and helpful for the campaign,

-~y
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Table 6-18
Providers of information on Health & Hygiene

Role of Fducated people:

Base: W respoadents (n=3027)

Percent n/ /(c spesdei tReaed in e 1)/I/IIIII\I

R Al Location Province-wise | ~ 7 I'Catring Ownersh
tienenption Pakistan | Urban | Rural | Punjab | Sindh NWFP [Baloch-} | AJK | NA Owners Non-
istan : S Owners ‘l
Provide information |~ 3dw | 33w | 34w | 32w | 40w | 2dw Adn b 30w | 00 B 33w A5
Inform about 20w, Tw | 32% | 2% | 23w | 39w | 3w | T TR T35 ik
4 ! i
- nyaiene to illiterate I :
FINCTCASC aWareness I 12% | 6w 3w 2 S | 25w tw [ U% G 10w i

Table 6-19
Providers of information

Role of Those having latrine:

Buses M yespondenss (1 =3027)

Percent of Respondent (Read in ol

All Location Province-wise i —___IlLatrine Ownership

Lesciption Pakistan | YPan | Rural | Punjab | Sindh | NWEP |Baloch-| | AJK | NA Owners | Non-

L istan ¥l Owners

s Live information 43% 45% | 43% | SO% | 43% | 33w | Sdw 4w T3%
Keep latrine clean 1 8% 4% | 21% 4w, 16% | 306w I } 7 2y,

“Inform about its 10% 124% 9% 35% I % O Ao I 1o Sw

wdvintages ’ i

- afoTivaic others 8% | O | 8% | 1% | d% | O | 13w || 1u | 0% 10w ou

Table 6-20
Providers of information

Role of Local Councilors:
Base: M rospondonts (n=3027)

Percent of Respondent (Read in Coluniniyg

. Duscription P A" Ur;-:nca“!gt?ral Punjab F;'fOViﬂce‘Wise - Latrine Ownership ]

: akistan jal indh | NWFP [Baloch-] | AJK ["NA Owners | Non- |
S . i istan Owners i

Cleanliness i thel 7% P3n | 21w [ S« 18% | 240 | 124 Bu, | Ow, 10% 30w

sl

‘3 Provide 159 15% 15% [ to 19w, R 1 8% 0% | 8w 3w 17w,

; n\lmm.umn

L Give support S Se | S | T | Sk | 3w | 6w 0w TTw 3% 3%

i 3uild Tree 1w Yo, 3% Iy, 2y, R NP7 | BTN T ™ T

Datrines for poor

75\;[(![1'\’:![0 people 3 3% 4% I 3 7% 2w, I | Ow 4 T ;

; Glive moncetary 3% 3% [ 3% | 8% | 3w | Os | dw W aw 25w 3% 5

support - (
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Role ot Local councilors Tor the campaign was termed as “providing informauon’ (177,
and Corganize cleanliness inarea’ (17%).

During the Group discussions almost all the groups in all tocations helieved that people do
Aot listen o local councilors and they are not very effective. However, it was abserved that

e ellectiveness is high in small arcas and towns compare to farger cities,

Table 6-21
Providers of information

1ale ot Social workers:

Suses 1 respondens or 3027)

Dercent of Respondent (Reac in ol

N " Location Province-wise —[[Catrine Ownership |
Descnption Pakistan Urban | Rural |Punjab] Sindh | NWFP |Baloch-| | AJK | NA QOwners Non-
istan Qwners |
Provide 20w 27% | 26% 20% kLI 16w 374 OB 7 B A 26 R
mrormation B
hnterpersonal 22w, 299 | 7% | 294 | 204 V3w | Jedu i Jou | 18 24 17w
Ceommuanication ) |
N

slotivine others Oz, O 7% } % A F O, 7 U T, T
e ]
Flveiene I, A% S% 0% b O 24 O ] Ao, y

- mam

Table 6-22
Providers of information

KRote af Doctors:
iaser Wrespondents (1 3027)

Percent of Respondent (Rceac i ¢Colioins.

. Al Location Province-wise ) Latring Ownership .
{eschption Pakistan | Urban T Rural | Punjab [ Sindh [ NWEP [Baloch- Owners | Non-
Istan Owners
I'rovide 37% 4lo | 33% | 47% | 40% | 38 1 29 Qb { 22, 38 354
mrormation
- . . A - i
ntarm patients 33% 25% | 38% 16w 35% | 0w | 27w Ouw | 3 28w J
- # . .
Intorm about O, Ou 0% do, 3 2, 10 ; A3% | O :! (v, G,
Sdiseases ) ¥
[ o B ﬁ
aMMotvine others A, R oy, o ™ 8 RN I T AT ';, S .
et bt et e A i f
T} Uy SRR I S I

BESA
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Role o Teachers:

Table 6-23
Providers of information

VS e e i [hatkc it boe

providing information’ (15%).

Prarng the Group discussions suggested role of youth came out o be:

» Fretp the key persons of the campaign

¢ Pertorm physical work

@ tlelp in bringing material & building latrine

#
saves L respondents (i 3027
v
Percoenr of Respondent (Recae im0 Codimit o
N v Location Province-wise | , T 17 liLatrine Ownership -
iescnption ; Urban | Rural |Punjab| Sindh | NWFP {Baloch-{ji AJK | NA %}i Owners Non-
Pakistan ; i j .
istan_fy : Owners -
SN e didents o O, 60w, 6lw Som Ol 62% 394, I 60w Ot
connan clean
Cineontormation I 8o 18e% 18 | 27w | 22% | b 184, J 4,
o parents of Su, 7o 3% b, RO (s O )
Audents .
Sotvate others 4, 3% oy 1% [ S S i
Sieep the sehool 2 &3 I 1o 3, kA% 2 3
clean '
Table 6-24
Active participation in the campaign
Role of Youth:
- iSuse: U respondents (0 5027)
. Pereent of Respondent (Reac i Cofumings.
Al Location Province-wise 11 Latrine Ownership
Hiesenption Pakistan | Yrban | Rural {Punjab| Sindh | NWFP {Baloch-}| AJK | NA Owners | Non-
o istan ) Owneis
Fake active part AT 2o § 25% | 32w | 32% | 2w | 1Y 20m ] O 28w 2
s e inlormation 15% 1 7% 1dw% O, U7 Y, 27 Su | D 1O (RE
emiane clean Sa 1 17% 13% T4 T AT B N 20 | Jow, 16w 12
. —
Neep the area clean O 4 T O u 13% e b | 2. S, S
iy e sppert A, G 2y B S 2o, 3o b Duo ) Ow b 5w r.
interpersonal dw 4 35 S Sop | 0, On | 33 o ;..,.“\
cammimication '
 Mornivie others b Ju 4y ) O T 2 Ou | O Aoy 2
. - - S §
doic ol Youngster for the campaign was termed as “actual participation’ (24%,) ana
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TWO THIRDS OF LATRINE OWNERS AND ONE THIRD O NON OWNIERS ARE T
VIEWIERS

Among them 35% and 18% Respectively Have Access to Satellite Channels at home «,
i public places
oappears that the houscholds hoving latrine are more Hikely o wateh TV (08261 compared

with non owners (32%),

¢

Table 6-25
Media Habits and Sanitary Practices

staxe: M respondents (1=5027)

Pereent of Respondent (Rea in ¢ H/Illl/ll\l

T Al Location Province-wise b i Tatrine Owner.
Desenption : Urban | Rural |Punjab | Sindh | NWFP [Baloch- it AUK | TNA 11 Owners
Pakistan istan ! ) [
b l . L

L \Viewers Sow | 3% | 43% | 60w | 58% | 4T | odu 08%

'
1
&
UNOI Viewer RE 27% | 57% | 3dw | 42w | S3w | 30w }‘l

ot R

-
L -
- i
S0 T
= S

Among TV Viewers
THIRTY FIVE PERCENT OF LATRINE OWNER AND EIGHTEEN PERCENT Of
MON OWNERS CLAIM TO BE DISH VIEWRS

i response o the question ™ Do you wateh satellite/dish programmes? 1 yves where vou
astally view dish programmes?”™ following responses were reecived.

Table 6-26
Watch Satellite/Dish programmes

Buses PV viesweer (- 2934)

Pereent of Respondent (Read in Colunims)

Al Location Province-wise } Latrine Ownershlp i
Duscnption Pakistan | Jrban | Rural [Punjab | Sindh | NWFP |Baioch-|| AJK | NA Owners | Non-
~ istan i1 Owners
Home R AT I L B (U B U B DU | Rt 8 2.
i
S
- Neighbour/friend] 3= 4y 39 ) 3w 2w, o - - Ao S,
Sotelbazar Yt O% 2% [ 2% 159 | 2w 1 3% - - 8 I 1w,
: H lllhd[\ K7 I% 0% O, | 1 1 - - Tl O,
SO viewers O8% 03w 4% 83% 4 OQu, 83% | 60w 75w | 984 05w, N2

Phe vast majority of non-owners ol latrine view satellite channels at other than own phace:
Fhe reason might be non-availability of satellite channel facility, .

~i
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.«umr THAN HALF OF LATRINE OWNERS AND 25% OF NON OWNERS CLAIM TG
3L NEWSPAPER READERS

When asked about the newspaper readership from the respondents that “which o1 e
sewspapers You have read/heard during the tast one month? Even it it was for iwo o6
annutes! The responses weres

Table 6-27
Newspaper Readership

daves VL responcdens (n0:5027)

Perecint of Respondent (Read ine Coltineis

e Al Location Province-wise ; "m“"‘ Catrine Ownershin |
CienGnpion pakistan Urban | Rural [Punjab| Sindh | NWFP (Baloch-1 | AJK | NA Owners Non-
‘ istan | | Owners
hng 19w | 28% | 120 | 19w | tdw | 6m | 3w HL 2S00 Tox 25 8-
T :
N\ Hh.,(, 17 | 19% | 1o | Ow | Ow | 23w | Slw jo - - 20m, i
S A -
I\h |h| 1an T O 6% 1 I Hhw S 120 b O A
Chawish 0% 3% 9% O 206% O O - - 0% O
B AR RESART! S T% o 14% 3 2y, O, 200 | 04 lv.
Non readers Sebo, 43w | 63% | Olw | Slw | O0x | 6 00 | 8% Ao, 73w

M national level almost 44% respondents reported o be newspaper readers or listeners.
Che fgares were however lower for non-owners ol latrine (23%) compared 1o owner:

\.§U" ‘ul.

KADLIO 1S MORE WIDESPREAD AMONG NON OWNERS OF LATRINE (34'%;
COMPARED TO OWNERS ( 25%)

e foltowing responses were gathered in response to Do vou listen (o radio?”

Table 6-28
Radio Listenership

dases Hrespondents (n--3027)

Percent of Respondent (Read i Cotinnys

o Location Provi Wi ;
P 1 Yserrit Alt ovince-wise i Latrine Ownership |
¢ Descrption Pakistan | UrPan | Rural TPunjab| Sindh | NWFP Baloch-} | AJK'| NA Owners | Non- |
o stan W0 ] Owners |

[asteners 28% 20% 34 | 7% 20m RATYS 38 BTN I 254, RY A

Non histeners 72w 80% | 6O% | 83w | 7dw | 75w | 624 {1 Tow | 30w || 75w (o,

ety cx;__-h'l pereent (28%) respondents tune in to Radio. Radio listener ship o
particaturly high in Northern Arcas (64%).
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EVENING TRANSMISSION ENJOYS LARGER LISTENERSHIP
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When do vou usually listen to radio? When replied. following responses were reeeived which
are presented in the folowing table.

Base: Radio listeners (n=1328)

Table 6-29

Radio Listenership

Percent of Respondent (Read in Colimns)

Latrine Ownership

: A All Location Prpvince-wise v
P‘ Descrption Pakistan Urban | Rural | Punjab} Sindh | NWFP Bgloch— AJK | NA Owners Non- i;
M istan Owners |
o pmio 120 clock 05% 66% | 6de | 37% | 60w | 38w | 9du OGdw § 0% 067% O6lw
Efrom 6am o 12 419 48% | 38% | 49w | 35« | 53w | 3dw 179 | 39 42 405 |
J noon

13 noon to 6 pm 8% 20% | 42% | 30% | 38% | OGdew | 17w | SO% | 32% 3du 434,
IR l% l% le% 2% I 2y I O | Lo 2o 1,

1he most popular time slot for listening to Radio programmes came out (o be after 6 pm.

3BC NAMED AS MOST POPULAR CHANNEL

luble 6-30 presents details on popular channels,

Buxe: Radio listeners (n=1328)

Table 6-30

Channels usually listen

Pereent of Respondent (Read in Colunins)

. Al Location Province-wise o Latrine Ownership |
Description Pakistan | Urban | Rural | Punjab | Sindh | NWFP |Balach-1 | AJK | NA Owners Non-
: istan Owners |
I 3BC 38% | 42% | 36% | 18% | 20% | 18% | 084 || 8w | 3w 42y, 32w |
! eshawer 25w, 19% | 28% I O 14w, Foa 0% | Ow 22m, 3o .
- Khatirpur 3% 3% | 28% | 1w | 45% | Ow | 33 ([ Ow | Ou 20w T
C slamabad 8% 9% | 7% | 3% [w | 51w | O |30 [1dww)]| 17% Rl
Ila IRITTHIT 1 4% 8% | 12% O, Qe o, 35 Qs 1 O (RE i l{
' Allindia Radio 2% T% 14% | 8w fw | 10w | 124 v, | Su K 124 |
L Thvderabad I foy 3o 15% O 39% Ov Om% O | O [ 1O,
§;'K~.u'uchi { O 1% 8% 2% 21y, I 1% - - o 10w,
© Khnsdar 9 0% | B | Ow | Ow | Ox | 24w || Ox | Ow Ow B b
{ FM100 4w 8% | 3w | 18 [ 7w [ 5w | O 1154 Ou S Su |
i Lahore | 4 7% 3 | 30x | 2% 3w 2 13 | Ow o g
Peshawer chanel 2 2% S% 1% Om 0 T Ow - - du Ow
P IMIo Ju S | Tw | 4w | Tww | 3w | Ox || 32% | On K 2|
Il 2w 2% 2% 204, 1 O O - - 2 E
i 0N IS N R S I | NEw . | o N

"

BBC (32%) and Peshawer (25%) came out as most [requently listened stations.

buring tocus group discussions. it appeared that in majority of arcas people listened to their
regtonad Tanguage programmes.  [owever a variety of channels were tuned in for news and

SONgs.
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FIFTEEN PERCENT OF LATRINE OWNERS AND ONLY IFOUR PERCENT OFF NON
OWNTIERS ARE MAGAZINE READERS

rieven pereent of houscholds are magazine readers. Magazine readership is hizh in i
i 18%). comparce to rest of the arcas,

o iatrine owning houscholds magazine readership is 15%., whereas in latrine non-ownin:
houscholds this Hgure is only 4%.  Please sce Table 6-31 Tor specilic details,

Table 6-31
Magazine Readership

dases M responcdents (n=3027)

Dereent of Respondean (

B Al Location Province-wise 5 |
thesenption Pakistan Urban | Rural | Punjab| Sindh | NWFP |Baloch-} I AJK ] NA
: istan i !
freaders Ui 1 7% 7% |4, } 3% O ) A, 18 | 10w
Non reader 88% 82% 3% 86 84% Ol 85w St | 90 84w Oty

AKIHMBAR-I-JAHAN TOPS THE LIST OF MAGAZINE

Aanong those who read magazines ranked on top (42%) Tollowed by Famidy (6%,
i hnwvateen Digest (0%) and Suspense Digest (5%). However 149% listed Sunday Nagazines
ol newspapers as magazines read by them.

Table 6-32
. Magazince/Journal Read
Base: Magazine readers (n=3596)
) Pereent of Respondent (Read in Colunins:
B All Location Province-wise Latrine Ownership ¢
esenption Pakistan | Urean | Rural [Punjab| Sindh | NWFP |Baloch-fi | AJK [ NA Qwners Non-
istan Qwners |
\khbar-i-Jahan A2 | 47% | 32% | 35w | 354 ] 50w | A8« [ 33w u A, 30
sSunday magavzine] 1w B 26% | 15w | 22w | 10w | 3w Lo | 61w 2% 28,
l"illllil.\' 0% T Su% O, o, 15y, 3 20w 20m, O S
s hiwateen O% P F% 15% | 10w O o Fl | Ow O ()
“igest "j
. Suspense S T 29 O 3w 2| 10w Y w1 O 0% i
! 3
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“UIMMARY OF MEDIA PENETRATION

Jhe suevey results reveal differences in the media habits of Litrine onwning and non-owinmmne
souscholds, Below s given a summary of media habits ol both Tatrine ownine and non

Seaone honscholds,

[able 6-33

enmed

Among Latrine
) Owning households Non owning househoids
TV O8% 32%
Newspapers 34% 2304
Radio 25% 344
. . e T —
| Maguzines 15% P '
Chart 6-4

Media Penctration of Latrine owners and Non owners

100 +

. 80 4

60

40 4

20 A

0 v -
Latrine owners Non owners
IDTV B Newspapers ORadio DMagazineJ

.
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Summary Findings

®  Recall of'the Campaign was quite high. Almost half ol the respondent in Punjab
remembered the Punjab campaign, whercas almost one third remembered the
period of campaign,

®  Apparently a sizeable section of the target population was motivated by the i

campaign to take some action, iy

®  Almost 27% claimed that they did something in response to the sanitation
campaign.

®  Ninc per cent (9%) believe that there is still some follow up work going on in
their arcas.

e

®  Majority (35%) of those who believe some follow up work is going on believed
that Government is doing this follow up work.

®  [lull ol the respondents reproduced key messages given in the sanitation week.

~d
~-1
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RECALL OF THE CAMPAIGN

Vimost hall ol the respondents in Punjab remembered the Punjab campaign. whereas admost
one third remembered the period of campaign, When asked that ~IFesw months back sanitation
campaign was organized in Punjab. Do you remember when was it7 the question i,
answered well, Please see Table 7-1 given below,

fable 7-1
Awareness of Campaign
Base: A Panjab respondents (n=1789)

Perecnt of Respondent (Read i Col s

l )-r:-:;nmmn' All Location | - T Latrine Ownership

wte Punjab Urban Rural | _Owners Non- Owners
+4-3 months back 23% 24% 23 | 2 b
nomonths back Il 2% 1% ! e o
Betore that 4w 16% 1y, ’ 1o Plw
Don't know St 48% 52 1o 30

' Iieidwork was done during April, 2001

Fhe status on key messages recalled by the respondent during the campuign is given in the
lallowing table.

Table 7-2
Key Messages

Buase: Those aveare of campaign (1 - 815)

Dereent of Respondent (Read in Colinnnsg

* Descrption AI'I Location i ] Latrine Ownership )
o Punjab Urban Rural ~___ Owners Non- Dwners
S Don't remember 57 52% 57% 32u ' 03
Clarine inevery 14w, 16% 3% [ 5w (%
" house
Buidd Lnrine end T 8 7o S 74
Silth
Bild farine o 3 7 e So
; — . !
CLow cost latrine for S 4% 6% O, Ao |
cevery house ) :
P Keep evervthing o 6% 4o, O T 3w
Ceteun '
CBuild Tatrine save 4, 3y S Yo S
protect from discases :
I
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wWhen inquired that “What steps you have taken as a result ol this campaign?” following
responses were reecived.

Table 7-3
Steps Taken

fuase: Phose covare of campeaign (n- 813)

Porcent of Responden (Read in Columins.

1')(‘,:(-,‘. tion All Location Latrine Ownership
b h Punjab Urban Rural ___Owners Non- Owners .
Drid nothing : 3w 3w 3% 30w, 32w
Did nothing duc to fack of 0% 2% 8% A Pl
doney }
Already have latrine O 14% 24 J § (. (e,
- : i{ | S
Muotivated others 0% 6% S | S .
Ceprevervthing clean 3w 4% 3 A b
¢ Buily/building latrine S % 7o A T,

PR

COMPUTATION IN TERMS OF NUMBER OF HOUSEHOLDS

(Note: These are Projections and should be taken as broad approximations)

Description Projected number ot
. households
Those who built/building latrine 240,418
Motivated others 299,302
Kept every thing clean 149,651

.79 -
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With reeard o the Tollow up on the campaign following were the responses.

Table 7-4
Follow-up on the campaign

dtased L Punjah respondonts (1 1789}

l'ercent af Re \/wm/«'/// (/\( ad A u/nmu‘.

R

— et

‘ ““:r;‘,’;on All Location " ___Latrine Ownership
o Punjab Urban Rural 5‘ ~ Owners Non- Ownere-
- 14
Yos O, | 6% hLA { J 2 Oy,
"
o 01 84w 950 | 88w 0.,
; [ S

When asked that who is deing the folfow up work on Punjab Campaign. following responses

was received as presented in table.

Baxe: Naving Yes (n=130)

Table 7-5

Follow-up work

Dercent of Respondent (Read in € n////:m ,

Iu-»é&]mmn All Location I Citrine ( Ownership }
Punjab Urban Rural owners [__Non-Owners

Giovt department S, 59%, 49, ’ SO | 3.
irublic I 3w 22w Dy, l | ll e
Butlding fatrine for 10w 0% 22% " i
pmplc

! \H HeN R 1o 3% Yy i
Uimon councilors du, I% Ju 2y, ba

‘ Army 2% 4y, O o O

Vinost 9% believe that there is some follow up work for the sanitation is stiil Loing on in
their drea.

Duaring the Focus group discussion, it came out that there is no follow up work going on,
NMajority ‘mentioned that there is nothing done with elfeet of the sanitation campaign in their

A

area.

- R0 -
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Table

Sample Profile

Base: Al Respondents: (3027)

Percent of Rexpandenits read incolumns
Al Pakistan

Location

Urban 33%

Rural 67
Province

Punjab Sdu

Sindh 27w

Baluchistan 12,

NWFP O
Other Territories

AIK 534

Northern Arcas 45u
Type of house

Katcha RY:

Pacca (conerete) 43y,

Semi concerete 10w,
Type of roof

Wooden/bamboo Sl

Iron sheets A,

Cement sheet 74

RCC/concrete 10w

Cemented/RBC 204
Type of walls '

Baked bricks 54y,

Earth bounded 5%

Wooden/bamboo O

Others 2,
Electricity in the house

Llectrified O,

Non electrified RAL"
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Table

Urban Profile

Baxe: Al Urban: (1597)

Dercent of Respondents read i columis

All Latrine ownership
Urban Owners  Non-owners
Houschold income wise
Upto Rs3000 18 o S0
3001-5000 324 32m A8
S001-7000 1 8% 19w, 7
7001-10000 [ 6w, | T i
Above 10000 I 3% 144, (o
Type of house
Katcha !l O, A
: Pacca (concrete) 70% 7530 2y,
semi conerele 18 V7% RET)
[lectricity in the housce
Isleetrified 90, 924, 38%
Non clectrified 10 8% A2y,

o
-0y -
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Base: M Rural: (2896)

Table

Rural Profile

SO WYL T2

B e

Percent of Respondents read incolumins

Houschold income wise
Upto Rs3000
3001-5000
S001-7000
7001-10000
Above 10000

Type of house
Katcha
Pacca (concerete)

. Semi conerele

Ilectricity in the housc
Ilectrified

Non clectrified

All fLatrine onwnership
Rural Owners Non-owners
A40% 28% Sy,
33% A Ly
|()% | 7'%. ($11
S O AP
fo R
40O RRTA Ol
33% Sl - 20w
20w RETS 1 8,
8% 85y RO
(o 12w S8

Mg Uapaeetineg e .
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Multan (Punjab)

Summary Findings

e e et e

® Most common latrine found in the area was pit latrine, which was described by
locals as “Well latrine’, its pit is 20-25 feet deep.

® The drainage of latrine was mostly used in fields.

:
s
f_
¥
;
!

® There was no proper drainage arrangement in the area, most of the latrine
drainage goes to fields through open drains.

® Number dar’, ‘councilors’, Imam mosque’, ‘teachers’ and ‘community
leader’ were termed influential for interpersonal communication.

O e T L e s

Focus Group in progress in Multan A latrine photographed in Multan

f
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Tyvpes of latrine found in the area include:

MULTAN

Focus Group Discussions

Simple pit latrine. In this arca usually 20 - 25 feet deep picare dug.

The second type ol latrine found in the area is like a pour flush fatrine. The drainage o1
latrine goes through pipes in a tank and Irom there itis further used lor fields,

Another type of latrine found in the arca is Septie tank. However very few houscholds
own this type of latrine.

v majority ol the houscholds the drainage water of latrine was used for hiclds.

There were two sanitation shops in the arca. About 70% of the buyers buy on credit,
whereas only 30% buy on cash. After buying people carry material on their heads.

Majority of the houscholds in the arca own a latrine, only few houses do not have
Latrine in their house., Reasons for not having a latrine came out to be “Lack of money’
"Lack of space’. and “Lack of know how for latrine construction’,

There is no proper drainage arrangement in the arca. excereta from latrine is disposed ol
through open drains in the street.

Source ol water in the arca is hand pumps and personal motor pumps. lew houscholds
also depend on public taps

All the groups mentioned “Diarrhea’. “Malaria™ and “Hepatitis™ as most occurring
discases in their arca,  Reasons mentioned (or discases include: “lack of eleanliness’.
‘open drainy’, “contaminated water duc to pit latrine” and pet animals in the houses.
their exereta is also a main cause ol diseases.

reople in the arca mostly use cleetronic media to remain informed. In clectronic media
'V is more common. In Radio, majority listen Local stations. .

Eleetronic media was termed as best source for communicating, Both TV and Raaio
were said 1o have a great effeet in molding public opinion.

Al the groups mentioned *Number dar’, *councilors’. Imam mosque’. “teachers’ i
‘community leader” influencing for interpersonal communication. Social workers ang
Government representative also mentioned “social worker’ and "NGO” along with the
other mentioned persons,

Allgroups agreed to apply following methods for communicating with people,

%
Y
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Arrange conference or meeting for all the villagers/arca men at Numberdar.
place.

Visit every house in the arca individually and build awareness.

.

i, Government and NGO's should provide monctary funds. A team should o
formed. which will build latrines for people with that Tund.

i, Supply of free or low cost material to those who do nothave a atrine,

V. Special announcement from the mosque was also suggested 1o be a good method
tor building awarcness among massces.

Vi NGO's and health workers should visit every house individually 1o lind out then
needs and suggest them ways for better health and hygicne.

Vil Special programmes and adsson TV and Radio.

#  All ol the groups have heard about the Punjab sanitation campaign. few also have seen

nuierial . (hookler for low cost latrine). 1t came out that no proper work was done
during the campaign. as majority of the houscholds in the wrea alrcady had latrines
betore the campaign.,

@ Almostall groups agreed on the effectiveness of posters/pamphiet. But. they may not b
clfective in their arca due to lack of education. 1t is o good method only tor studene:
students also agreed this,

® owas suggested that any campaign for cleanliness and hygicne may not be successiug
until covernment takes steps for cleanliness in the arca.

C vy -
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Sukkur (Sindh)

Summary Findings

Most common latrine found in the area was pit latrine and pour flush. Another
interesting type that came out in this area was Chulla latrine, in this excreta is
not drained but swept or carried out by a sweeper.

There was no proper drainage arrangement in the area, most of the latrine
drainage was left in the open drains in streets.

For interpersonal communication ‘village head’ ‘Vadhera’ (called in Sindhi) |
or ‘Chudary’ was termed as most influential.

3 ”’5- “ﬂ

Focus Group in progress in Sukkur A view of houses in Sukkur
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SUKKUR

Focus Group Discussions

Types of latrine found in the area include:

Simple pit latrine, This is of two varicties. In {irst type no littings or material is usea.
After digging a pit a hole is made in the ground for urination and defecation. 1t does not
cost much. In the second case some slab or fitting is used above the pit. Its cost depends
on the material used. Drainage water [rom the latrine remains in the pit.

The second type of latrine found in the arca is like a pour {lush latrine. Tt has a proper
slab or WC. The drainage of latrine goes through pipes in street or ficlds,

Another type of latrine found in the arca is Chulla latrine ovwhar the locals call i) in
this excreta is not drained but swept or carried out by sweepers.

Majority of the houscholds have pit in the house for drainage. while few drain out in the

streets.

Not all houscholds in the arca own a latrine, however, majority owns a latrine. Reasons
tor not having a latrine came out to be “Lack of money’. "Lack of space’. "Lack of
awareness’ and "No proper drainage arrangement’ '

Source of water in the arca is hand pumps and personal motor pumps. few houscholds
also depend on public taps. Drinking water in majority ol houses is not clean. Duce 1o
lack of improper drainage system drinking water is often contaminated.

Discases mostly Tound in the area include. “Flu', Diarrhea’. “Cholera” and *Malaria .
Assumed causes ol the discases were “Lack of cleanliness’. "Open drains in the area’
and “Contaminated water’, '

People in the arca mostly use electronic media to remain informed. In Radio, majority
listen regronal language program along with news.

Fleetronic media was termed as best source for communicating. In this TV was more
cmiphasized by majority.

For interpersonal communication  “village head® *Vadhera™ (called in Sindhi) or
"Chudary” was termed as most influential. Role of *Imam mosque’. “Teachers™ and

“Social workers’ was also proved to be effective.

For the method of communicating it was agreed that following methods may e
suceessful.

- 90 -
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i special programmes and Ads on TV and Radio.
1. Organize special awareness campaign just like used tor polio and AIDS,
i, Arrange campaign in a way that a team ol specialists could visit every
village/arca and give them the massege.
i, FForm committee who can visit every house individually and communicate wite
them individually, ,
V. Involve "Religious feaders™ in this for the success of the campaign.
®  Ihe role of Government for this campaign was suggested as “distribution of low cost

material’. "Building free latrines® and “providing material on casy installmenis’.
Giiving loans tor the construction of fatrine was not regarded as o good idea,

$  Jorthe role of NGO's it was agreed that they should “huild awareness™. They should
“develop communicating strategy to develop awareness in the masses”.

@ During the discussions it came out that the use ol posters/lcatlet tor such o campaien ..
nota very good idea, As there is no advantage ol using posters/pamphlets,

® Koy messages that came out in the discussion were:

i Health is a blessing,

i, [Latrine protects from discases.
i, [.atrine is convenience,

. |.atrine for better health.
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Kohat (NWFP)

Summary Findings

® [anguage used in the area is Hindko and Pushto.

®  Most common latrine found in the area was pit latrine and Chulla latrine, in
this excreta 1s not drained but swept or carried out by a sweeper.

® There was no proper drainage arrangement in the area, most of the latrine
drainage was left in the open drains in streets.

® ‘Local Councilors’ and ‘Imam mosque’ were termed as most effective for
communicating in this area.

Focus Group in progress in Kohat Children playing in the street of Kohat
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KOHAT

Focus Group Discussions

Tvpes of latrine found in the arca include:

ii.

Simple pit tatrine, in this a deep pit is dig and at the top a comented or wooden slab
with a whole is placed. Drainage water {rom the fatrine remains in the pit,

The second type of latrine found in the arca is like a pour {lush latrine. It has a proper
slab or WC, The drainage of latrine gocs through pipes in street or fields (mostly open

drain in the street).

Another type of latrine found in the arca is Chulla latrine (whar the locals call i) o
this excreta is not drained but swept or carried out by sweepers,

Majority of the houses own a latrine, only few houscholds o out in the fickds tor
arination and defecation. . Reasons for not baving a latrine came out 1o be Lack of
money’ and "No proper drainage arrangement’

Source of water in the arca is supply water. Most of the houscholds have tap inside
their house. But the water supply is very short so often their taps are dry and they store
water from the tap in the street, The water supplied is contaminated and often smells
bad. The water pipes are running adjacent to open drains, which is the source o
drinking water contamination.

Diseases are "Flu’ and Diarrhea’. Each group mentioned stomach problems s
common in their households, and these were more frequent among chifdren. Assumed
causes ol the discases were “Contaminated water’, "Open drains in the area’ and
“unhygienic atmosphere’,  Garbage lying open in the streets causes (lies which i
another source of spreading diseascs.

People in the area mostly use clectronic media to remain informed. Among clectronic
media TV was mentioned as important source of informing and motivating people. As
girls students group mentioned viewing "News' programmes and trying to practice what
is heing told in it In Radio, majority listen regional language program along with news,

Llectronic media was termed as best source for communicating. In this TV was mare
emphasized by majority,

FFor the interpersonal communication “Local Councilors’® and “lmam mosque’ were
termed as most effective for bringing a change by males. Female comunity members
emphasized interpersonal modes as better source of communication. For motivating
people lemale community members identified “female social worker”.

Role of Government mentioned was in the help in the “form of money” om
returnable) and “supply of free material’,
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Lasbella (Balochistan)

Summary Findings

Most common latrine found in the area was simple pit with no fittings, which is
cemented at the top and a hole is left for defecation.

There was no proper drainage arrangement in the area, most of the latrine
drainage was left in the open drains in streets.

Most effective for communicating in this area was ‘lmam mosque’, ‘Social
workers’ and ‘Teachers’.

A latrine photographed in Pit in the house photographed
Lasbelia in Lasbella

Open drains and pit in the
street found in Lasbella
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. LASBELLA

Focus Group Discussions

Types of latrine found in the area include:

1 i Simple pit latrine. in this a deep well is dig and at the top a cemented slab with o hole
is placed. Drainage water from the latrine remains in the pit. When this pit is lilled itis
scaled and another pit is dug. While digging a new pit. there is always a danger that it
may interlink with the previous filled pit, which may be quite harmful.

i, I'he second type of latrine found in the arca is like a pour fTush fatrine. Tt has o proper
slab or WC which is attached from below through a pipe with street drain. the drainage
ol latrine remains in the open drains present in the street,

f ®  Almost all the houscholds in the arca own a latrine. Reason Tor not having a latrine
mentioned was “Lack of money’.

®  There was no problem ol drinking water in the arca. majority have tap inside their

homes
[
®  Pereeption of expenditure for latrine varies, The simple pit Latrine does not cost much.
as no proper {itting is used. Most of the people build this type of latrine by themscelves
. so cost ol labour is also saved.
®  All the groups mentioned Diarrhea as frequently occurring m their arca. The arciy is
: more prone to diseases as there is no proper drainage arrangement. drainage ol Latrine
: remains in the open drains. It came out during the discussion that there was not much

[

awareness about the linkage of open drains. dirt and discases. People believe discases
are duce to unhealthy cating habits, germs and urinating in open places (by children).

Tode awnd

®  Mujority view TV programmes, however. TV is not present in every home. Ruadio
; listeners were fewer, Mostly people turn to Radio Tor news: however, listener ship off
their local tanguage programmes was also very common.

®  Rudio was termed 1o be the most effective channel of media. Media especially Radio
was termed more influential then interpersonal sources.

. ®  bor the interpersonal communication, majority believed Imam mosque and Social
. workers could be effective in bringing some change. THowever, students also mentioned
‘Teachers as very cliective for communication in interpersonal level.

®  Interpersonal communication was suggested (o be the best way of communication for
influencing people. For this it was advised to visit every home and communicate the
message 1o everyone separately,

Wk e



e d

CHend

SN

ot

I octs GFops GALLUP / Bk -
RATBateckwitts Gty fhterim
Kuowledpe, Nititude and Practices Study, August 2001 R

#  Role of Government emphasized was “to provide monetary support’. (o proviae
subsidiary material’,

"] “Communicating the Masses” was the main role assumced for NGO ™s and Soca
workers. |

% Muossages mentioned for the campaign include:

i. Latrine is the need of every house.

i. FLatrine for everyone

i, Keep clean & healthy

v, Cleantiness neeessary for every Muslim.,

- 90 -
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Muzafferabad (Azad Kashmir)

Summary Findings

The area was near the city of Muzaffarabad. Language used was Potohari. The
area was semi electrified.

Majority of the households in the area own a latrine. In these areas rate of
latrine ownership was quite high as compare to the areas in Pakistan.

Most common latrine found in the area was pit latrine, which was described by
locals as ‘Chaper latrine, its pit is 20-25 feet deep and which is tiled with
blocks or cement.

There was no proper drainage arrangement in the area, the drainage from latrine
goes into the river which is also the only source of drinking water for the locals. i

Most effective persons for interpersonal communication in this area came out to
be: ‘Imam mosque’, ‘community members’, ‘village heads’ and ‘teachers’.

Eocnarnise s

Focus Group in progress in AJK A house photograph in AJK ;

An Ariel view of the village in AJK
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AJK

Focus Group Discussions

Types of latrine found in the area include:

I Simple pit latrine:  found in majority of the houscholds, For this a 20-25 feet deep pit
is dug which is cemented by blocks or bricks. When the pitis [Hlled. a new pit is dug.

it.  Pour flush: in this latrine is connected through pipes and drainage goes to the river.,
iii.  Septic tank: this latrine is found in few houscholds who can afford the expenses. This

type of latrine was mostly found in government houses.

®  Mujority of the households in the arca own a latrine, only lew houses do not have
latrine in their house. Reasons for not having a latrine came out to be *Lack of moncey
According to all the groups every one has the knowledge ol building a latrine.

®  Ihere was no sanitation shop found within 3 ki distance. however the ity was not
very far where they can casily get the material. But it costs them too much to hire a Jeep
to carry the material, as on mountain sides one cannot carry the material over their
heads. People also believed that sanitation material found in the city is more expensive
then in other cities.

®  Source of water in the arca is water of river through pipclines. Water is not clean as all
the excreta from latrines goes to the same river.

®  Most common diseases in the arca described by all groups were  “Diarrhea’ and
"Malaria®,  Reasons mentioned for discases include: “contaminated water. “open
drains’, "no proper drainage arrangement’ duce to which fatrines are not kept clean.
[nterestingly women were more readily aware of the reasons ol illness in their area then
men, who term illness to *act of God'.

®  [lectronic media was quite popular in the arca, whereas newspaper reader ship was
quite low,

®  l'or communication purposes majority term “Radio™ as most cffective. Alter radio.
posters/pamphlets were mentioned to be very cffective for communicating health and
hygicne message. Almost all the groups termed posters/pamphlet o be very elffective.
Students specifically mentioned posters as best medium of communication,

®  lorinterpersonal communication there was no consensus among all groups on a singic

personality. Most effective persons for interpersonal communication in this arca come
out 1o be: "Imam mosque’, ‘community members’. “village heads® and “teachers”.

SON .
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®  Communication strategies suggested for health and sanitation campaign were:

. Special programmes and ads on TV and Radio.

. Distribution of special posters/pamphlet which can also be designed and made
by the students of the arca.

i, Visits to every house by a special commitiee who can checek and guide people.

®  kev messages came out during the discussions were:

i Latrines for your privacy and pride.
i. Cleanliness is religion,
tii. Cleanliness is health.
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Skardu (Northern Areas)
Summary Findings

The area was near the city of Skardu. Language used was Balti. The area was
semi electrified.

Almost all the households in the area own a latrine. In these areas there is hardly
any household without a latrine, as construction of latrine do not cost much.

Most common latrine found in the area was like a pit latrine, called by locals
‘Desi latrine’, this is very unhygienic latrine. In this a room of 6 * 6 is made
with a door in it. This maybe of mud or stone. On its roof, a hole is placed for
defecation and urination. Small boundary walls of 4 feet are made on the
rooftop for privacy. When this defecation room/pit is filled, it is emptied by
opening the door, its excreta is used for fields.

Most effective persons for interpersonal communication in this area came out to
be: ‘Religious leader or Ulema.

Group of participants of the survey in A view of mountains in Sakurdu
Sakurdu
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SAKURDU

Focus Group Discussions

Tvpes ol latrine found in the arca include:

A type of pit latrine to which locals call *Desi latrine’. This is unhygicnic Jatrine. In
this a room of 6 * 6 is made with a door in it. This maybe of mud or stone. On its rool. o
hole is placed for defecation and urination. Small boundary walls of' 4 feet are made on
the rooftop for privacy. When this defecation room/pit is fifled. itis emptied by openmg
the door, its excreta is used for fields, This type ol latrine does not cost any money as it
is made by locally available material.

Simple pit latrine is also scen in the arca. However this type was not very common. In
this a pit of 4-5 feet depth is dug, and when it is filled a new pitis dug.

Pour flush latrine, in this a small gutter is made beneath latrine which is drained outin
liclds through pipes. In some houses, latrine drainage was dircetly moved to Tields
through pipes.

Septie tank with proper [lush system. Few houscholds having enough money to build it
used this type of latrine,

In these areas everyone owns a latrine, Poor people own desi latrine which does not cost
mugh. whereas those who have money try to build some hygicnic latrine.

There was no sanitation shop within 3 km distance, ncarest shop found were in Skardu
city. People in the area rarely buy sanitation material as in desi latrine no material is
used. However, still all the villages and small towns across Skardu come to ¢ity to buy
the material. After buying they hire a car to carry the material to their town,

Source of drinking water in the arca was through streams supplicd through pipeline but

the whole arca had only one tap. Some persons have prive udy build one or two hand
pumps outside their houses, but still water supply in the arca is not very ;:(md.

The area has fresh and clean environment so is not very prone (o discases. Most
common discases mentioned by all the groups include: “diarvhea’, “malarin' and
“tuberculosis”. Diarrhca and malaria are due (o cating fruits without washing. Reason
lor oceurrence of T was that in winters everything is closed and use of fire and coal
for heating and cooking creates sulfocation. ’

In the area there is problem ol clectricity supply. so clectronic media is not very
popular. However Radio listener ship is quite high, mostly local stations were listened
more frequentdy. Newspaper readership is almost none at atl due 1o lack of education
and poverty and newspaper is not readily available in the arcas,

-1 -
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For communication purposes. Radio was termed best in medias However. g all group.
interpersonal methods were emphasized over media,

For interpersonal communication all the groups favoured the impact ol “Ulema .
religious feader™ and “loeal councilor® or “government representative’,

Best method of communication which turn out in all the groups was:

' Inviting all the villagers at a place where some Ulema or councilor will addrer:
them and advise them. This method was mentioned by cach and ey,
individual. however, some also suggest repetition of this exercise on weekh o

monthly basis. as one time fecture may not give good results.

0. A committee formed by Ulema or councilor may visit every house in the aren
and give them advises,
Hi. Ulema can also address these things during routine lectures in mosgue.

For the role of government for hygiene and cleanliness it was suggested  than
covernment should arrange ways to supply drinking water. As cleanliness is not
possible without water,

For NGO™s it was su;_.g,cslcd llml they can arrange and lmnt' donors who can provide
funds for the benelit of the a
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Question ©: How many days in a week do you usually view TV?

Number of days:

Occasionully
Non viewers
Da not have TV

oo

Ouestion 2 How do you view TV?

Cable
IV only
Dish
SPTV

cooo

uestion 31 Please (show newspaper card) “Tell us by looking ar the card. which ol ine

newspapers vou have read/heard during the last one month? Exen il it was for two to by

minutes'’
Nuwspapers: |,
2.
N
RN
4. -
None readers Q (Go1oQ5)

Queston 4: (If read more than one newspaper) Which newspaper do vou read/lisien o

olien’?

Name of mostly read newspaper:

Question 3: Do vou listen to radio?

Yes Q
No 0O (Got Q)

Ouestion 6: (ff ves) When do you usually listen (o radio?

From Gamto 12 pm
From 12 pmto 6 pm
From 6 pmito 12 um
From 12 am to 4 am

CCOOo
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Ouestion 7: Which of the radio stations do vou usually tisten to?

Radio Statjons:

I
2
~

Al

bl

Vuestion 8: Do vou read/listen to magazines/journals?

Reud a
Listen d
None Q (Goto QI

Question O Which monthly/weekly magazine/journal did you read during the tast 3 months?
Faen itit was read for a few minutes?

2

Question 100 Where do the members of your family go for urination and defecation? (read
ot the options)

Latrine QOutside/fields Both latrine

) And out in fields
Men Q aQ Q
Women d U W
Children Q a J

(uestion ' What type of latrine do you have in your housce?

Ilush latrine a
Pour flush latrine A
it latrine a
Don’thave a latrine U (Goto Q1)

(Ask only those who have a latrine in the house)
Luestion 120 THow is the fatrine structured in your house?

Concrete (Cemented)
Katcha (Mud)

Iron Sheets

Wooden Walls

Others (please specify)

oooo

- 100 -
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cuestion 130 When did you construct the latrine at your place?

Sinee last 0 months d
Sincee o year a
More than 2 years ]

Caestion T Did you get any help from any organisation for the construction of Lrine’?
Yes Q
No a

Ouestion Taz ¢/ ves) What kind of help was it? (More than one responses are possible)

[.oun a
Material a
Instructions for method of construction O
Manpower U

Others:

cuestion T4b: From whom did you get the help?

Loan Material Instruction Manpower Others
Councilor a d a (I i
Political leader Q a d a ]
FFamily head a (. ( (] (]
Government organisation a u ] g W
NGOs a a a | il

Others (specily):

cuestion 3 What were the three main reasons behind constructing the latrine at that tme
eShow round card) Give rating.,

Icalth

Convenience

A matter of respect

Livery one have had it
Awareness about its advantages

Question 162 How mich did it cost you to construet the fatrine?

Cost ol superstructure : __Rs
Cost ol littings : Rs.
Cost of [abour ; Rs.

Total expenditure :



Corwhiold Questionpaire GALLUP / B R
: RRiDARtaG whi Galiupdntervad

Ladwiedoe, ditnde and Practices Studv, gust 2001 it :

sthereon e st ty

cuestion 17: Whenever there is a blockage of water in the latrine who vepairs it?

FFamily members d
. Neighbours ]
Mason (W]
None a

Others (specily) :

1 Ouestion 182 Who usually cleans the latrine”?
Women ol the tamily a

h Men a

' Children a
Domestic servant .|
Sweepers a

+Ask only those who have a pit latrine or septic tank)

! uestion 190 What do you do when the pit ol your latrine is [illed?
Construct a new pit a
1 Empty the pit (]
: Go out in ficlds tor delecation Q
Others (speceify) :
T (Ask cvery ong)
cuestion 20: What material do you use for cleaning yoursell after urination and defecation’?
A= Urination
-Men Children women
' Walter a (W] (W
) Mud Q [ 13
4 Puper Q - i
Cloth a (. U
{ Corn web ete. ] | a
: Nothing Q d u
BB- Defecation
Men Children woien
Water [ a ]
Mud Q @ .
Paper a a O
. Cloth Q a U
i Corn web ete. a d u
. Nothing Q W] u

i
1
§
b

[
- J iy
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cuestion 21: How do you dispose feces of children under one year ol age?

Wash it [
Throw out in the ficlds/street Q
Throw in latrine a

Do not have children under 1 year Q
Other (specity)

uestion 22 What is the sourcee of drinking waler in your house? (Mosily used)

Tap inside the house (Private tap)

Tap out side the house (Public tap)
\ Hand pump inside the house

L tand pump out side the house

Well inside the house

Well out side the house

Streamy/pond

Own Motor pump

Others (rain water, spring)

oCcooogconc

(Ask Q23 and Q24 from those who have a latrine in the house)
Cuestion 23: What is the water arrangement in your latrine”?

Tap
Drum
Bucket
‘ Hring from outside
Others (specify) :

cooo

Guestion 24 What is the drainage arrangement in your house lor the fatrine?

it in the house
Drained out in street pit
Drained out and left in street
Drained out in street drain
No drainage
Sewerage system
Others (specify) -

coocoo

souestion 250 Please tellus roughly how many times do you eet a chance of washing v
hands in a day?

With water only
With soap

SRR
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~ Question 20: Mostly when do vou use soap for washing you hands??

Cestion 27: Some times one does not get a chance of washing hands as often as desired. 11

" ourever faced such situation. what was the reason?
’ Reasons:
-~ Cuestion 28: In your view what are the advantages ol washing hands with water and soap?

With water
With soap

Cuestion 290 (Show card) In your view what could be the main cause of not having a latrine
in the house?

[ack ol money

Unaware of its uses
Unavaifability of material
Don't have any know how ol construction
Unavailability of mason/labour
[ack of space

Very expensive

Never felt a need

CCcOo

Frooeidid

o

LS

cooou

\Ask if tho respondent gives option 1 or 7 in question 29)
vaestion 30 (show card) Suppose if the barricr of money is not there, then what would i
the main cause of not having a latrine?

Unaware of its uses

Unavailability of material

Don't have any know how of construction
Unavailability of mason/labour

Lack of space

: Never felt a need

7
§
4
A

oo

Cuestion 310 How many houscholds in your arca or village have o latrine? i vour
eatmation)

Very lew

: l'ew

t.ess than half
More than hall’
Almost all

Co00C
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Cuestion 32: In your view what is the total price for latrine construction?
, With room Rs. __ Approximately
Without room (only fittings) Rs. __Approximately
1 cuestion 32a: Which type of latrine are you talking about?
i
Flush latrine a
2 Pour Mush latrine a
‘ it latrine a
Question 330 A what distance is the material for construction of latrine available in your
arca/vitlage?
j Distance : km.
: oyuestion 34: 1s a trained mason casily available in your viltage/locality”
i Yes Q (Go 1o ()36)
d
No a
.
’ Question 35: 1"No" then, how far is a trained mason available'?
- I mile a
3 miles Q
© Morc than 3 miles Q
]
* Guestion 36: In case a family desires to construct a latrine in their house what kind ol heip
. would they be looking tor? (Don't read out the options)
i
° .
’ Material Q
Loan a
Mason Q
Others (specify) :
. vaaestion 37: In your view what are the advantages of having a fatrine in the house?
1
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Ouestion 38: (Show card) Of the following. which one would vou say is the single mosl
mportant advantage of having a latrine in the house?

C'onvenience
Time saving
Cleanliness
Privacy
Health

Lboodo

Cuestion 39: In vour view are there any disadvantages of having a latrine in the house?

Yes a
No |

cruestion 40: 11 ves what are the disadvantages of having a latrine in the house? (Srare three

cuestion 4 1z Inovour view what are the disadvantages ol not having a karine in the house?

cuestion 42: Did any one in your houschold suffer from Diarrhea/Dysentery during the lLa
one month? :

_ Q
No Q

Question 42a: (110 yes) How many persons, please also specity their ages? (ff more than oo
personarite ages of each person separately)

No. of persons :

Age
Persons # 1
Persons # 2

caestion 430 In your view what is the main cause of Diarrhea/Dysentery?

And what in your view would be the best way to prevent it:
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wuestion 44: Did any one in your houschold sutler from the following iHinesses during the

iast one vear?

Typhoid
Fepatitis

Skin discases
live infections

Yes

Q
Q
a
a

No
a
a
a
a

Ouestion 431 In your view which type of food should be avoided at any cost and whicn

should be taken if there is no other option?

When food is expired/staie

When flies contaminate
‘Touched by dirty hands
I.eftopen in dust

it

Avoided
At all cost
3
a
Q
a

Taken swhen

N other option

a
(]
o
]

Question 46: Suppose you get some money which you have (o spend in any one ot e
ollowing ways. Please state which one will you prefer?

Renovation of the house
Construction of latrine

Children's marriage/education

Purchase of TV/VCR
Others (specify):

oooo

Question 47: 1 you require guidance on immunization and other health related issucs, whain

waould you approach?

Relatives/Friends
Imam/religious leader

National/political leaders

School teacher

oCcoo

couestion 48: 11 there is a campaign for the awareness of health and sanitation, how will vou

participate in i1?

By informing others
Acting upon it

By motivating others
Will not participate in it

ogogox

BN BY N B

-
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Question 49: Which of the following means is most preferred by you to remain informed orf
the evervday atfairs?

Newspaper

Magazines

Radio

TV

Relatives

Friends

™ Imam Masjid
[Elder in the community
Others (specify) .

copoooooco

Question 3 (Show card) In your view which is the most effective chunnel of communicating
iformation on issues like health, hygiene and sanitation and which is second and which i
ihe third most effective channel of communication?

-
4
v
¥
¥

Newspaper

L.ocal leaders

Radio

TV

T Poster/cards _
[Health & hygiene related campaigns
Religious leader

: NGOs

Question F1r What are the reasons that you consider (ax specificd in ()30) o be the
o most effective channel?

S04 -



AR

e e

T

LRI 73

.

S

Household Questionnaire

Aowdedge, Atitmde and ractices Studv, Lugist 2004 SO Ot R WEng D

(Question 52 to 55 are for Punjab only) . )
Question 52: Few months back samtanon campaign was organized in Punmh Do yYou

remember when was n?

(Question - 55
s.uumtlon"

n regarding

Wuestion 56: Have you gone through any poster regarding health and hygiene during the last
one month? '

Yes | Q
No a

Question 37: (11" yes) Kindly tell us which pdmcular issue did it address and who was s
Aponsor? 5

Issuc :

Sponsor company :

Luestion S8 Some people distribute pamphlet/leatlet on immunization and hygiene, Have
souwcreeeived any such pamphlet/leaflet during the tast 6 months?

Yes a
No d
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ouestion 39; Whenever you come across such pamphlets/lcatlets. how much benelit do vou
setout ot it?

Much benefit a
[.ittle benelit a
Not benefit 4

Ciestion 000 What do you usually do when you get this kind of pamphlet/leatlet?
Yes No

Read it casually

Keep it with your self

Discuss the issue with others
Try to act accordingly

Throw it away without reading
Throw it after reading

Giet it read by others

L0000 0o
ccoEciooo

Cuestion 01: In your view which people should be included ina campaign regarding hyeien o
aid sanitation Lo whom people listen to. In your view which one ot the following will prov.:
oAleetive specially in your arca?

Imam Masjid

Union Counsclor

lders in the community
T'eacher

NGQOs

Others (specifv):

opopooo

Guestion 020 In your view what would be the best way 10 motivate people for constructin:.
Latrine i their houses?

TV commercials
Announcements
Door to door motivation
Sanitation week
Others (specify):

oooo

.

Wuestion 030 1 we have o give a key message in one sentence for such a campaign. wis
wotlld vou suggest?
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caestion 04; In your view what would be the role of JnHmvmg persons in such a campaign’”
cask separately whout each)
NGOs
Government
Religious leaders
Educated people
Union Councilors
Those having latrine
Social workers
Doctors
Teachers
Youngsters

DEMOGRAPHICS

)y Location?

Urban
Rural

2 Provinee?
Punjab
Sindh
NWFEP
Balochistan

0o00oCc 0OO.

133 Distnet?

Dad: Ciy?)

D)3 What is your age?

16 What is your Education?

1Y7: Giender?
Male . a
Female a

DS What is vour marital status?

Married d
Single Q -
Others:

DY What is your occupation?
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D10 What 1s vour mother tongue?
Urdu
Punjabi
. Sindhi
Pushto
. Balochi
Sariki
Ciujrati
Othes

coooooo

D By the grace o Allah, what s the size ol this houschold including chifdren s
~rownups. By houschold we mean, those members ol your family whose Tood is cooked at ..
single place?

Number ol houscholds members: ,
and how many in this are below S years ofage 1

12 What is the monthly houschold income of your family? ¢in Rupees)

d Upto 3000

S 3004-5000

| 5001-7000

1 - 7001-10000

‘ 10001-15000
Above 15000

00gooo

130 v pe of house?

. Katecha
3§ Concrete
Semi conerete

ooo

DYV sk orawvrite it by ohserving) What is the type of roof of the house”?

Wooden/Bamboo
Iron sheets

RCC
RBC/Cemented
Others:

00opoo

D130 Who is the main carner of your family?
Respondent himself a
Some other persons a

(If someone other than respondent then ask)

Do What is the education of the main carner?

v
Sl
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Popalinson of Pakistan

Leonvieaee, Wty and Practices Stdv, Augnst 2001

POPULATION OF PAKISTAN

Population
PROVINCE-WISE DISTRIBUTION

Total Rural Urban
A Pa kistan 130,579,571 88,121,23‘2 42,458,339
Punjab’ 73,384,515 50,160,325 23.223.941
{56.20% of All Pakistan Population)
1 Sindh 20,991,161 | 15,329.329 | 14,001.832
(22.97% of All Pakistan Population) ,
| T NWFP? 20,692,537 | 17.636.359 | 3.056.178 ¢
{15.85% of All Pakistan Population) ' '
i Balochistan 6,511,358 4,995,019 1.316,330 i

14 99% of All Pakistan Population)

1 Including Islamabad
ncluding FATA
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Rural Population

RAMliatod with; CLJUBANteH TN
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Total number ol villages @ Over 45,000

88,121,232

: The rural population can be further subdivided into € groups:

The village sives are 1998 estimates projected on original data provided by Federal Bureag

i
! ot Ntatisties in a study conducted in 1990,

Number ot Percentof all | Apprx. % o1
; Villages villages Rural Popu.® |
fExtra Large Villages !
: Population exceeds 8,000 per village 1,462 3% P2
| Large Villages
x) Population is in the range of 3,000 to 8,000 7,682 | 7o 4,
i Medium
{ Population range 1,500 to 3,000 9,946 224 23
j Small ';
| Population range 1,000 to 1,500 9,323 2 o 124 |
g Very Smail E
'i Population range 500 to 1,000 8,425 199 Tw
| Kxora Small |
‘; Population range upto 500 6,300 | 4o LU
‘} Un-inhabited 1,069 4% -
" this 1s the percent of Rural population,

Noute: Column on approximate percert of Rural population added in this Report on May 21, 1999

| PROVINCIAL BREAKDOWN
i1 PROVINCE Number of Villages
“ ¥ Extra | Large |Medium | Small | Very Extra Un- Towl
! Large Small Small {Inhabited
! Punjab 772 14,710 16,156 5,674 [4,395 | 2,582 | 977 {25,200
Sindh © 264 11,705 | 1,916 | 1,105 | 483 287 88 | Saw
! NWIEP 364 | 947 11,256 [ 1,521 [ 1,809 | 1,545 3067 | 7,004
| Balochistan 571 305 | 600 | 999 [1,705 | 1921 | 3524 | 6011 .
| _All Pakistan | 1,457 17,667 [9,928 9,299 [8,392 | 6,335 | 1,956 45,03

Hote Due to certain definitional problems, 133 villages could not be allocated in iny cell in this table. This
acconnts jor a slight discrepancy in the total computed from the above fwo tables.



