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EXECUTIVE SUMMARY

Tiie study on Knowledge, Attitude and Practice (KAP) on sanitation and hygiene w<>^
amcd out to analyse hygiene and sanitation habits of the country and to find out more on

.\ communication vehicles for promoting better sanitation and hygiene practices.

":.,ick ot money" (64%) was said to be the main reason for not having a latrine in the house
Mttowed by "being unaware of it advantages" (24%) and "unavailability. of material" (19%).
it is notable that nearly 60% of rural households and 6% of urban households in Pakistan do
not have a latrine.

roi those who already have a latrine motivation behind building a latrine was said lo In*
".natter of pride" (48%) and "Cleanliness" (43%).

on issues regarding construction of latrine, unavailability of material was stated as an
important reason by 75% rural population, however availability of trained mason did not
.ippear as a big issue. Survey also revealed some interesting facts regarding the cost oi
•.urine. It came out that the perceived cost of latrine is much higher than the actual cost.
}\ latrine mentioned by latrine owners. This misperception about cost is particularly true
lor pit latrine.

•>uw?y results revealed serious lapses in the use of soap. The use of soap was largely
limited to "after defecation" (36%) and "in the morning" (27%).

22% suffered from Diarrhea during a month. There was no significant different'..'
Dotween owners and non-owners of latrine for the occurrence of Diarrhea. However, there
.vns n significant difference between latrine owning and non-owning households in the
•..<ise of skin diseases and eye infections. Majority of the respondents termed
"•;poiled/contaminated food" (36%) and "Dirt" (23%) as perceived causes of Diarrhea.

There were differences in media habits of both latrine owning and non-owning households.
j ixty-eight percent (68%) of latrine owning households were TV viewers, whereas in non-
owning households TV viewership was 32%. Newspaper readership was 54% in latrine
owning households and 25% in non-owning households. In the case of Radio it was 25% for
iatnne owning households and 34% for non-owning households.

i ommunity heads (36%) and Imam mosque (22%) were seen by the survey respondents
most effective persons to promote a sanitation campaign "Interpersonal Communication"
i-18%), "TV Ads" (25%) and "Announcement in mosque" (18%) were seen as most effective
media to disseminate better sanitation messages.

i 110 survey was conducted by Gallup Pakistan in approximately 240 villages and urban
.orations in all the four provinces of Pakistan, AJK and Northern Areas in rriore than '500
.latistically selected households. The sample was distributed by a ratio of 65% rural and
I'j'.V, ui ban locations.
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METHODOLOGY

, iiis study presents the Knowledge. Atlilude mid Practices iK.M'i mi san i ta t ion and h\"k'i,..-
.iraciices. I lie sludy comprises ihree parts niimely:

» ( .Hia l i la l ivc (focus groups)
» i.hiantilalive (ik'tuilcil survey)
9 i )hservations

. ;;„' ftcid survey was conducted in approximately 240 villages and urban locations of all the
...ur provinces of Pakistan, AJK and Northern Areas in more than 5000 s ta t i s t i ca l l y selected
households. The sample was distributed by a ratio of 65% rural and 35% urban locations, i ho
;i.'ul\vork was completed during April- May 2001.

Sample size and its Allocation:

i lie Survey carried out among a widely dispersed population in (u districts:

1 Ascription
1 lislricts covered
1 louseholds covered
i 'rkm
Kura!

Sample Si/e
63

5027
1 760
.1267

i he sampling procedure was the same as used by Federal lUircau of S ta t i s t i cs the deta i ls 01
A hidi are as follows:

v 'inverse;:

!'he universe of the KAP study consists of all Urban and rural areas of all the lour province::,
•./ad Jamnni & Kashmir and FANA. as defined by the provincial governments.

Frame:

This sample frame has been constructed using quick count record survey techniques
..vording to this method, all urban areas known as cities/towns of the urban domain o f i hc

.:implmg Irame arc divided into small compact areas known as Kmmieralion Blocks (NK,
i-.aeli I-.IJ comprises 250-350 households. Kach KB is divided into low. middle and luH,
income groups, keeping hi view the status of the majority of hou.schold The frame In- Ive-i
avd lor drawing samples from the urban areas of the universe. Wiih ix-ard to ihe nirihuv.'
;He l is ts ol village/mou/as/dehs are taken from those published hv ilie l',m,,|:,tiun 'i - . ' „ . • ! , ' "
i. iiluumg the IW I sampling frame. ' - '.•i-.
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The details of districts covered in the KAP study are as follows:

PUNJAB
| Attock

Rawalpindi
1,'lmkwal
S;irgodha
Khushab
Mii inwal i
J l i a i w

! Faisalabad
1 Tuba Tck Singh

v. nil nil
1 ( iujranwala

Sialkoi
I Lahore

Is as LI r
Sheikhupura
Sahiwal

M ultan
Khanewal
Rajanpur
Layyah
Dera Ghazi Khan
Bahawalnagar
Rahimyar Khan
Bahawalpur

SINDH
Jacobabad
Shikarpur
Larkana
Sukkur
Khairpur
Nawabshah
Dadu
Hyderabad

Sanghur | liALOCHISTAN ?
Tharparkar
Tluilta
Karachi
INWFP
D.I. Khan
Bannu
Manschra
Ahbottabacl
Malakiind
Peshawar
Charsada
Ma rcl a n
Kohistan
Swat
Kohat
Karak

Ouetta
Sibi
Ka ia i
Nasirabad ;.
1 ,oralai i'
I ' i sh in 1
Dura Bagli
( iawadar
Lasbclla

NORTHERN AKftAS !
( i i l g i l '
Sakardu

A.JK
Miizaffarabad
K o t l i

i!

Instrument:

Instrument used for KAP study included a household questionnaire, and focus group guide.

Household Questionnaire:

The questionnaire was finalized with the consultation of UNICI2F members. Pre testing for
the questionnaire was also done with the light of which it was finalized. Copy of
questionnaire is attached in the appendix.

Focus Group Guide:

I t was finalized with the suggestions of UNICEF members.
• . • i

I'oeus groups were held in six locations, one in each province A.IK and Northern Areas. I n
each location seven focus groups were conducted, so on the whole a loial of 42 ^roup
discussions have been held. *

Data Analysis:

Djila processing was carried out at the Gallup Offices in Lahore and Islamabad The data
were processed through Statistical Package of Social Sciences.

Weighting:

The sample comprised three types of households. Urban (n=l760) e l ec t r i f i ed runi
Households (n=2665) and un-electrified rural households (/i=6()2).
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The rural urban ratio in the sample closely approximated their census distribution. Similar ly
the ratio of electrification in areas in both rural and urban households approximated thei r
census distribution.

Sample Breakdown:

The break-down of the sample according to provinces, AJK and Northern Areas is as under:

Locations
Punjab (including ICT)
Sintlh
NWFP
Balochistan
AJK
NA/Tribal Areas
Total

Total
1789
1126
1025
559
295
239

5027

Rural
1212
720
705
259
195
1 76

3267

Urban
577
400
320
300
100
63

1 760

TECHNICAL NOTE ON READING THE TABLES

Hounding Errors:

All figures used in this report (excluding averages) have been rounded off to whole numbers.
As u result there are fragment discrepancies of additions upto one percentage point. Thus,
whenever there is a discrepancy of one percentage point, it may please be noted as a
discrepancy arising from rounding off.

Column Percentage:

All ligures in Ihe tables are column percentage (unless otherwise specified).

Description of Sample:

The All Pakistan figures in all tables of the report include the four provinces of Pakistan A IK
;md Northern Areas are reported separately, This is applicable in all tables in this rcjport

Sampling Tolerances:

I n interpreting survey results, it should be home in mind that all sample surveys are subject lo
i l ic sampling error, that is. the extent to which the results may tlilfer from what would be
obiamed if the whole population surveyed had been interviewed. The si/c of such samniin"
errors depends largely on the number of interviews. ' ~

The base ligures for each table are given on top of each table and contain the actual number
of respondents based on whose responses percentages have been calculated in each column of
(he .able. I hus ihi table mdicates that 68% of the Radio listeners listen a particular channel
and ,1 Ihe base mdicates that there were 560 Radio listeners, then the sampling error w be
measured based on a sample of 560, and not on the whole sample
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I'hc following table may be used in estimating the sampling error of any percentage in this
report. The figures show the range, plus or minus within which results ean be expected to
vary with repeated sampling under exactly comparable conditions.

Table of Sampling Errors

<: Sample Size
i, -Percentage near 10i; _, — , ———— : ——————
1 I'ereentage near 20
!; I'ereentage near 30

I Percentage near 40
I: I'ereentage near 50

f I'ereentage near 60/
I I'ereenlage near 70

j; Percentage near 80i ... ————— , ————— : —
i I'ereentage near 10

1500
2

2

. 3 .
3
3
3

3
2

2

1000
2
3
4
4
4
4
4
3
2

750
3
4
4
4
4
4
4
4

4

600
-\
.1

4

4

5

5

5 '
5
4
i.>

400
4 <•

5

6

ft

6

6

(>

5

4

200
,S

7

8

8

8

8
8

7

5

100
•'7
/

') ,

1" .|
1 1 ;

1 1 i;
1 1 i !
1 1 :;
')

o

7 ;;
I'ho chance are 95 in 100 that the sampling error is not larger than the figures shown
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SUMMARY FINDINGS

KAP STUDY - SANITATION AND HYGIENE
PRACTICES REGARDING LATRINE USAGE

.'KK entrusted Culhip/BRB a Knowledge. Al t i tude and Practices ( K A P ) study »;.
Sani ta t ion and Hygiene Practices which was carried out on nation-wide basis and in /\:li\ ,c

rn areas in ihe first half of 2001.

OBJECTIVES OF THE STUDY

I 'ho main objective of the study was to look into the usage practices of latr ine, type of l a t r i n e
construction and personal hygiene and cleaning practices in general in (he country.

The oi l ier expectation from the study was also to find out the impact on ihe communica i ion
campaign held in Punjab in late 2000 with respect to sanitation anil hygiene. .

i;AGTS AND FINDINGS

• The study was conducted through out Pakistan and inc luding A.IK and Northern area:;
of Pakistan

» In Punjab, the study also covered the impact of the previous communication campaign
held in Punjab in late 2000 with respect to sanitation and hygiene •

• The 'sample was spread over 63 districts out of which 24 were in P u n j a b

• More than 5000 households were interviewed both at rural and urban level

• Major i ty of households were from rural areas

• I .ow-income strata were proportionately covered in urban areas ;

» To further strengthened the findings Gallup conducted more than 40 Poeus Groups in
a l l the four provinces, northern areas and A.IK

• Study findings were presented in the following manner:

Part I : Summary 'findings/Salient features

Part I I : Statistical table and brief write-up on them (narration)

Part I I I : Write-up on focus groups', related details inc luding photographs etc.
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SUMMARY FINDINGS

The summary findings are categorized into seven distinct groups as under:

i. i Istige of Latrine
Construction of Latrine

i. Cleaning Practices
i. Occurrence of Diseases
:. Media Habits of Users and Non-users of Latrines

• i. Communicators and Communication Themes for Campaign on Sanitation A I lygicnc
7. feedback on the Communication Campaign in Punjab held in I lie end of year 2000

I .ISAGE OF LATRINES

! he (hidings of Pakistan Integrated Household Survey ( P I U S ) (1997) reveals tha t s ix ty
nerccnt (60%) of rural households and 7% of urban households in Pakis tan s t i l l use open
.puces for defecation and urination. These findings also correlate \yi th the ( ia l lup ' s RAP

. .urvey results as presented below in Table 1-1:

Table 1-1
Latrine usage and sanitation

I Source of Information

! Pakistan Integrated Household Survey (PIHS)

;: Knowledge. Altitude & Practices (KAP) study.

- 1997

(ial 1 up

Overall
Pakistan
56%

58%, '

Urban

93%," .

94%,

Rural. I
i..

39%, '

40%, 1
i!

Kucts on Latrine Usage:

f l ie KAP study provides some more facts into the subject as mentioned below:

» When inquired about the sanitation practices of electrified and non electrified rural
households the findings showed that 58% of rural households without electricity use'
open spaces for defecation which shows that the under developed civic fac i l i t ies is
concentrated in the non electrified rural hinterland of Pakistan, the next tier is the
electrified rural household where the number of electrified households is 12%,.

* There are various types of latrines used including:

i. Hush connected to sewerage system -
i i . pour Hush
i i i . p i t latrine and other varieties

''I? 1
W!!tei,hp1£lX iCQQorQfRa?d sanitation coverage based on the KAP study provides trends which w<,

.•.:MM.IOIII win PIHS 1998-99. But we cannot say that this is the national coverage based on KAP study bec'ausi-
•M< ! ISAP study was not designed for this purpose. ^nnoi.
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Motivations to Build a Latrine:

.* I'ridc ranks on top of motivations to build a latrine. Fifty-live percent (55%) of rural
respondents who use a latrine said they had bui l t one because it was a matter of pride.

* 'fhe other important motivation was cleanliness (33% in rural arc.as find 52% in urban

• 9 Convenience ranks third - (15% in rural ureas and 13% in urban).

Perceived Advantages of Latrine:

• Health & Cleanliness has been perceived as the prime factor in using a latrine (39%).

* Privacy and Convenience are seen as other most important advantages of bu i l d ing and
using a latrine for defecation and urination which stands at 36% and 32% respectively.

# In Kural areas higher number of respondents (40%) mentioned "Privacy" as ma in
advantage. Whereas urban respondents more readily mentioned "Health/Cleanliness"
.(52%). However, on further probing Privacy" emerged as Hie key concern.

o

Perceived Disadvantages of Latrine:

• Oii|y 5% related any disadvantage of a latrine. Bad smell inside the house ranked mi
(op of their concerns.

Correlation with Socio-economic Status:
*

» The non-usage of latrine is strongly correlated with general low socio-economic slams.
Seventy live percent (75%) of those belonging to rural areas whose monthly household
income is less than Rs. 3000 use open spaces for defecation, whereas those whose
monthly income is more than Rs. 3000 is 46%.

* 'fhe use of open space among the lowest income group in the urban areas isjl8%, while
it is 4%i among urbanities whose monthly household income is more lhan R«|. 3000.

• There is also a strong correlation as explained earlier with the availabflity of civic
facilities such as.electricity.

Regional Differences:

» The use of open spaces for defecation varies from province to province.

* I I may be useful to differentiate it with the rural population of four provinces. The use
of open spaces among the rural population of Punjab is 60% while the comparable
figures for other provinces are Sindh (56%), NWFP (60%) and ISulochistan (69%).
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* (. ) ihcr regional variations in the type of lalrines being used as under:

I n Sindh "Pour flush" is predominant (46%)
- In NWFP "Flush" latrine is quite high (33%)
- I n Punjab "Pour flush" (27%) and "Flush" (25%) latrine appear lo lie s ign i f ican t ,

but very few build "pit" latrine (5%)
In Northern Areas "pit" latrine is very eommon (84%)
I n A.IK. "Pour flush" is popular (39%)

v i . a i i ' i nc ownership is least in NWFP (47%), compared lo 56% in Punjab. o<S% in S i i u i i ;
;i.nd47% in Balochistan.

c lender Differences:

1'i.KTC- are si>me dilTerenees in the defecation and cleaning'practices of men and women.

» Approximately 68% ot-rural men and 56% of rural women in general use open spaces

* As per ihe study around 9% of children belonging to households having a l a i r i n e
I ' ae i l i ty at home s t i l l go outdoor for defecation and u r ina t ion .

c

CONSTRUCTION OF LATRINE
in order lo construct a latrine certain construction barriers were iden t i f i ed dur ing [he course
* i f Mudy as mentioned below:

Availability of Materials and Skilled Manpower:

* 75% of rural population mentioned that material required for b u i l d i n g a lairine was noi
avai lable in the close vicinity and they have lo travel more than one ki lometer u.
acquire it. '

* As opposed to this only 21% of ruralilies complained about the a v a i l a b i l i t y of sk i l l ed
masons (Table 3-2 & 3-3). In the urban areas these issues were much less pronounced.

i 'ublic Support in Latrine Construction:

* Only 4% of the respondents in the survey said they had ever received any public
support from the Government or NGOs in bui ld ing latrine.

* Preferred support required in the rural areas include:

- .Loan for construction of latrine (54%)
Materials required for construction of latrine (41 %)

177/c- mi ins were xlifr/ifly different in Ihe whan areas)
The study probed this issue in some detail and Ihe f ind ings can be seen in
f.ible3-5 Io3-I0.
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Cost of Latrine:

* The perceived cost of latrine is higher than the actual cost of latrine mentioned by
latrine-owners.

* Those 'who have not built one yet estimate the cost to be twice or more than the cost
ac tua l ly incurred as indicated by the current owners of latrines contacted during the
survey.

* The inisperceplion about cost is particularly true for Pit la t r ine .

» Apparently most people do not have a correct image of pit latrine. They confuse it with
Jigging a well comparable to septic tank.

CLEANING PRACTICES

' I 'he general practices identified during the course of study arc as unde r :

Tht; use of Soap for Washing Hands after Defecation:
o

•* Majority of the respondents mentioned the occasion of using soap "after defecation
(36%) and "in the morning" (27%).

» fhe use of soap in non-latrine owning households is not very frequent,,
\ . .

• During the survey observations it was noted that 55% of homes without latrine were not
having soap.

* '

Cleaning after Defecation:'"'

• t Ise of soil is more common in male members than women and children.

.* Majority of male (58%) in non-latrine owning households,use soil for cleaning after
urination. j

» Children in I ) % households visited during the survey do not use anything fqr eleaniriu
after urination. >

Disposal of Feces of Young Children:

In homes with no latrine 68% throw child feees in open space whereas onlv 16% practice th i s
having latrine laeility at home. '

OCCURANCE OF DISEASES

The survey team inquired the occurrence of any, diseases in the area. Following resoonses
were gathered in general: - iu l j a^
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Occurrence:

.A round 22% suffered from Diarrhea during a month. There was no signif icant difference
Doiwccn owners and non-owners of latrine for the occurrence of Diarrhea.

Perceived Causes of Diarrhea:

9 Majority (36%) term 'contaminated food'

» Dirt (23%)

# (Contaminated water (12%)

• Most people believed dirt/germs of diseases are spread through food

Kelationship between Latrine Practices and Disease Occurrence:

There \v:is a significant difference between latrine owning and non-owning household in the
va.sc ofc'crliiin diseases as under:

- Skin diseases (16%:: 24%)
- I {ye in lections (18%: 23%)

Co-occurrence of Diseases:

* Around 31% of households who had Diarrhea in a month also suffered from Typhoid
(.luring last one year.

» 17% who had Diarrhea also suffered from Hepatitis.

* U°% of. households with Diarrhea also had skin problems.

» 24% of households with Diarrhea suffered from eye infections.
1

_ f

MEDIA HABITS

i l ie media habits of latrine users and non-users are:

4 TV viewership in latrine owning households is 68% whereas in ihe nori-owninii
households it is'32%.. • ' " • • • - . . -

» l-'ifty-four percent (54%) of latrine owning homes turn to newspapers, whereas in non-
. owning homes this percentage is 25%.

» I -islenership of Radio in non-latrine homes is higher (34%) compared to latrine owniiv
homes (25%). ~
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» l-'ifie'en percent (15%) of lalrine owning households term ihemselves as maya/.mc
readers, whereas only 4% of non-owning households rend maga/.ines.

Summary of Media Penetration

Types of Respondents
Media Type

. TV
v Newspapers

v Radio
*• Maga/ines

Households with Latrine

68%

54%

25%

15%

1 loiiscliold.s \ v i i i i o u t
Latrine

32%

25% ;

. 34% j
1

04% j

COMMUNICATORS AND COMMUNICATION THEMES

. !i'.- n tus l el'lcc'live and suilahle person in I he eomimmily lor eonducl ing an uwaivnc:,.;
.::unpaign in the community was named as:

Infective Communicators and Motivators:

* "( ( immunity leader" (36%) and "Imam mosque" (22%)

* In Sindh and 1'unjan village head, Vadera/Numberdar was also mentioned as vcrv
' c person.

* / \ . s ignif icant number also mentioned the Interpersonal Communicat ion as ihc nu>. -a
el lee live mode for motivating action.

l - f fcct ive source for Information Dissemination:

* TV and Newspapers termed as effective for information dissemination.

* Majority termed TV (47%) and Radio (22%) to he the most effective.

Proposed Massages:

i 'ho messages suggested for awareness campaign include:

-> '•( 'leanliness is next to Godliness" the most suggested message (27%
-•? "I Icallh is a Illcssing"
-> "Katr ine for your privacy and pride"
-r "I .a i r ine for better health"
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I JcM'ceived Roles for Government, NGOs and others:

The various roles as suggested by the respondents during the survey for dilferenf pkiycrs
inc lude ;

* The primary role as seen by the respondents as of religious leaders who can best teach
about- cleanliness in Islam (51%)

* NK K ) participation for awareness (26%)
» Through local counselors who can make arrangements lor cleanliness in ihc area

i. I 7 "o ) . lor educated people, awareness raising (34%) and youth act ive part ic ipat ion in .
11 ic campaign (24%)

FEEDBACK ON THE COMMUNICATION CAMPAIGN IN PUNJAB

* .Apparently.-a sizeable section of the target population was motivated by the
campaign to take some action.

» 'Almost ha'll'oHhe respondents remembered about the Punjab campaign.
/

* ( ) n l y ()% believed that any follow up work is stil l going on.

* Majority (54%) of those who believed follow up work is going on, termed
'(.iovernment' is doing the follow up work, while 13% believed that people themselves
are carrying out the follow up work.

Key messages recalled: •

*•* I .atrint? in every house (14%)
' rf l U i i l d latrine end filth (7%)

*•? I .ovv cost latrine for every house (5%).



Section 1

Latrine Using
Practices & Knowledge
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SUMMARY FINDINGS

This summary highlights the findings on Latrine Using Practices & Knowledge
us gathered during the survey. Following are the salient points:

- Lack of money (64%)
- Unawareness of its advantages (24%). (If the barrier of money was sal aside

57% mentioned 'Unawareness) followed by
- Unavailability of material' (19%)

The most important reason for building latrine in house include:

- Matter of pride (48%)
- Cleanliness/health' (43%)

The advantages of having a latrine in the house include:

- Health/cleanliness (39%)
- Privacy (36%) . '• ' '
- Convenience (32%)

•

Majority believed that there are no disadvantages in having a latrine, however
5% assumed there are also disadvantages of having latrines inside the house.
This perception was highest in Balochistan (21%).

The main disadvantages as indicated by respondents include: ;

- Bad smell (61%) .
- Spread of germs (60%)

In practice 9°/o of men with latrine still go out in the fields for urination and
defecation, whereas 5% of them use both latrine and go out in the fields.
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PEOPLE'S PERCEPTION REGARDING LATRINE USAGE IS GENERALLY
"CORRECT"

h i response to a question (Question 31) that how many households in your area or v i l lage
have a latrine? Various responses were received gathered, and tabulated. Table 1 - 1 provide
;he responses as gathered during the survey: ,

Table 1-1
incidence of latrine in the area

llast:: All AV.v/M/7t/c/«.v (n=5()27)

Percent of Respondent (Read in Columns I

"• Dt'srriiHmn
!j

] Very lew
i."" •'— — '•"
:; l-cw

\ Less' than half
i!

i More than hall

i
1 Almost all

Others
i!
jj No Response

All
I'ilkisliui*

13%

17%

11%

17%

32%

7%

3%

Location
Urban

2v

3%,

3%

9%

80%

0%

;2%

Rural

19%

24%

15%

21%

7%

11%

4%

/ Province-wise
TunjiiT)

13%

17%

12%

22%

31%

2%

3%

Slnclli

1 1 %

15%

7%

10%

42%

13%

4%

NWI-T

21%

9%

15%

16%

18%

18%

3%

Itnluchi.sliin

11%

36%

16%

. 12%

16%

2%

7%

A.Ik

3%

5%

8%

39%

39%

0%

6%

MA

5%

0%

1(1%

33%

49%

0%

2%

l.iitniic Ownership
Owner*

6%

6%

10%

' .22%

53%

0%

: 3 %

Non-
Owners

23%

'3 1 %

1 '_'%

. 1 1 %

. 2%

1 7%

4%

Includes the four provinces of Pakistan. AJK and Northern Areas are reported separately. This is applicable
in all tables in this report.

The above Table reveals that only 30% respondents believed that very few or few households
iuive latr ine in their area on an overall basis. In Urban areas only 5% respondents believed
i ha t only lew households have latrine in their area, whereas in rural areas th i s figure was
43%. In IJaloclustan almost 47% respondents believed that only lew households in their
area own a latrine.

There were 8(1% respondents from urban areas mentioned that almost all households have
ihe i r own latrine whereas the overall response to this question was 32% on national basis.
i Imvcver this percentage is almost half in the ease of Balochistair province where? the ratio is
I o% only. .

LACK OF MONEY IS CONSIDERED AS THE MAIN HINDERANCE

I n response to the question (Question 29) that in your view what could be the main cause of
noi having a latrine in the house? Responses of different types were received as tabulated in
ruble 1-2.
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Table 1-2
Reasons for not having Latrine

tlnxc: All Respondents (n=5()27)

Percent <>J Rc.sintndenl (Ruud in ('olumnsi

• i;i!scription

! Lack ol'monev
; l .ackof
; awareness
| Lack of space
1 1 1 navai lability of
| material
jj Lack of expertise
\ No Response

All
Pakistan

64%
24%

4%
2%

1%
1%

Location
Urban

60%
28%

5%
2%

2%
Q%

Rural

65%
23%

4%
2%

1%
1%

Province-wise
Punjab

73%
20%

3%
1%

1%

1*

Sindh

57%
26%

6%
3%

1%
0%

NWFP

38%
'17%

4%
. \%

• 1%
1%

Baloch-
istan
59%
I'K

0%
15%

4%

-'"•

AJK

77%
1 1%

.">%
1%

4%
1%

, •
NA

S7%

2%

. 0%
0%

0%
1 0%

Latrine Ownership!
Owners

60%
27%

.•>%
3%

2%
0%

Non-
Owners

67%
2K

.')% u

— irf

0%
t

The rciisons Ibr "not having a latrine in the house" several responses were gathered as
follows; •

o

* lack of money as an important cause of not having a latrine (64%)
* Unawaruiiess of its advantages (24%)
* I lovvever in NWFP 'Unawarcncss' was higher (47%) then lack of money (38%)
« During the Group discussions. Lack of money eiime out to he the main reason for not

having a latrine in all the areas . •
» The other considerations were 'Lack of space', 'Lack of drainage arrangement'.

'Lack of availability of water' and 'Lack of Awareness' respectively

The responses as mentioned by the respondents are presented in Chart I - I .

Chart 1-1

64%

24%

A.
II-

!>-
!'-

Lack ol'moiicv
llmm'iireiicss
l.iick ol' spuee
l.iick dl' mineral
l.iick ot'cxpcrlisL'
Oilier Responses
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AWARENESS AND AVAILABILITY OF MATERIAL ARE THE MOST IMPORTANT
NON MONETARY HURDLES

i i ' l a c k of money is set aside then 'unawarencss? (57%), 'Unavailability of material' (2 !" ' .> ,
.nut 'Lack of space (15%) stand out to he major reason for not having latrines. In P u n j a b
;o7%) and NWFP (61%), reason of unawareness was high, whereas in A.IK, reason of lack of
space was mentioned as main reason of not having a latrine. The above responses wviv
received against "if the harrier of money is not there, then what would he (he main cause ui
i i o i having a latrine?" (Question # 30) Please see Table 1-3. Also see Chart 1-2 for graphical
presenuiiion.

Table 1-3
Non-monetary reasons for not having latrine

tliixc: All Respondents (n=5()27)

I'ci'ccnl oj kcsixiiulc.nl (Rend in ('al minis I

iJi-acriplion

Lack, of
;i\vaivness
Uiuivailahilily of
material
Lack of spiice
Lack of expertise

A Mhers
I iruivuilahilily of
ilKLSOIl

No res'ponsc

All
Pakistan

57%

21%

1 5%
3%
2%
0%

l%

Location
Urban

52%

1 2%

22%
5%
4%
l%

4%

Rural

59%

25%.

12%
2%
2%
0%

0%

Province-wise
Punjab

67%

14%

15%
3%
0%
0%

1%

Sindh

40%

32%

19%
4%
0%
1%

4%

NWFP

6 1 %

14%

21%
3%
0%
1%

1%

Baloch-
istan

<>%

4')%

1%
1%

39%
0%

1%

A.JK

5(>%

17%

22%
2%
0%
!•%

2%

NA

f>3%

1 5%

20%
0%
0%
1%

0%

Latrine Ownership
Owners

53%
f

IX%

IK%

4%
3%
1%

2%

Non-
Owners

61%.

23%
;

1 2"!,

2%
1% ;
0% ,

0% •

Chart 1-2

A-
II-
C-
D-
!•:-

l.uck nl 'mviircncss
l.;ick til 'niiiiuriiil
Lack ol'spiicc
l.iitk nl'e.\|ierliso
oilier Kes|)nnses
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PRIDE RANKS ON TOP OF MOTIVATIONS TO BUILD A LATRINE

While collecting the most important reasons for constructing latrines inside houses several
in te res t ing responses were received. When asked "What were (lie three main reasons u >
-•onsiruct the latrine at that time?" Following responses in terms of percentage were gathered.
I'lease see Table 1-4.

Table 1 -4
Reasons of having Latrine

ilnxc: l.nirinc (hvimrx (n~J-/3l)

I'crccnf i>/'H(!s/>t>iitlcril (Read in ('<>liunii:i!
1 . • - • - - • • •

1 >r.'.rii|Hinii

Matter of pride

Cleanliness

Convenience

Awareness

Social pressure

All I'akisum

48%

43%

: 14%

11%
• 7".

I.OCIltiOl!

Urban

42%

52%

13%

13%

7%

Kuril)

55%

33%

15%

Q%

6%

I'nnjiih

53%

36%

17%

13%

. 6%

I'niviiiiT-wisi'
Sinith

41-,:,

55%

1 ()•«,

1 7%

1 7%

NWI-T

51%

3l>;,

1 !».,,

"'",.

ii -I

H;ilnchisl;m

•l.r:,.

46%

1 5-,,

5%

> V>

A.IK

31%

43%

22':-,,

I'K

1"«

NA

6.)-.. ;
27'ii.

14%

• 0",

i -., •

The most important reasons behind constructing a latrine was mentioned as:

*
*
*

Matter of pride (48%)
Cleanliness & health (43%)
Fif ty live percent (55%) of rural respondents and 42% of urban, respondents who use a
latrine said they had built one because it was a matter of pride
The other most important motivation was cleanliness. (33% in rural areas and 52% In
nrlnin areas)
Convenience ranks third in the list of motivations. (15% in rural ureas and 13'!'., / / /
nrhan)

The graphical presentation is presented in the following Chart 1-3.

Chart 1-3

Urban Rural

Q Matter of pride BCIeaneless D Convenience
D Awareness • Social pressure
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HEALTH, PRIVACY AND CONVENIENCE ARE SEEN AS PUREE MOST
IMPORTANT ADVANTAGES

In response lo a question that "In your view what are llic ad vantages of having a latrine in ilic
liitusc? (a nniliiplc response (/inislion) majority (3()%) reported Health & cleanliness, .U>%
I'rivaey', 3 2 % Convenience' • / ' • • ' .

I'n Rural areas higher number of respondents (40%) mentioned 'Privacy' as main advantage.
Whereas urban respondents more readily mentioned "Health/cleanliness' (52%). The details
.n'responses both overall and province-wise are presented in Table 1-5.

Table 1-5
Advantages of having Latrine (Unaided)

litisc: All Respondents (n=5027)

I'crccnl oJ'Rcs/xindciii (Kautl in ( 'oli/iinisi
•i
~ 1 iv'.'ii'ri|iliiui
|

i Health/
i cleanliness

Privacy

Convenience

Time saving
No had smell/
germsj . ——— _ ————
No response

All
I'aklsliiii

39%

36%

32%

16%

3w

6%

l.oenlloii
Urhiin

.52%

29%

34%

. I5M

5%..

6%

Kunil

32%

40%

30%

16%

2%,

6%

I'mviiici'-wisi1

I'linjiih

38%

42-.'.

34%

17%

2%

5%

siiulh

50%

25%

27%

11%

5%

9%

NVVKI'

23%

40%

37%

18%

3%

->.)%•

IlillOCll-
islilll

24r.

29%

23%

22%

1 %

4-.

A. IK

58",,

49%

57%

12%

<K

S%

NA

().|-,

62%

61%

5%

. I'M,

I"-.

l.iitrine (>\viicrshi|i j
Owners

46%

32%

• - 3 2 %

'. -17%

• / ' • ' 3%.

6%

Nnil-
( JWIU'I'S |

. 29% i
:i

°
41%

^31%

, 14%

; :,,2».

Cr;

Chart 1-4

Urban Rural

O Health • Privacy D Convenience OTime saving BNo smell DNo response
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ON PROMTING PRIVACY EMERGES AS THE KEY CONCERN

When given some options of the advantages of having a latrine in Hie house (Question 38: of
i lie following, which one would you say is the single most important advantage of having a
Itiirine in ilia house?) Various responses including privacy, convenience, cleanliness, l ime
saving and health related responses were received. Following Table 1-6 presents the detailed
responses along with the percentages of each response.

Table 1-6
Advantages of having Latrine (Aided)

It use: All Respondents (n=5<)27)

f'crccnt of Respondent (Read in Columns)

Dcsi'i-iplinii

Privacy
Convenience
Cleanliness
!l'ime saving
1 lealth
N t > response

All
I'iikistim

58%
16%
13%

' 7% •
.5%
1%

Locnllon
Urban

47%
20%
17%
7%%

7%
2%

Kuril)

64%
13%
ll'/.
6%
4%
1%

l'r«vince-wlsi'
I'unjub

62%
15%
13%
6%
3%
1%

Siiulli

51%
14%
17%
8%
9%
2%

NWI-'I'

*~68%
1 7%

8%
5%
1%
0%

llnluchisuiii

43%
23%
10%
10%
9"i,
5%

AJK

' 59%
25%

3%
«)••/„

' .1%
6«;.

NA

59%
1 1%
1 1%
2%

13%
.1%

LiitrlncOwnrrsliip
Owners

55%
17%
13%

7%-.
• 5%

2%

Non-
Owners

63%
13%
13%

' (-)»„
f.4'w.

1%

The a hove 'table shows that a majority pointed out 'Privacy" (58%) followed by
'Convenience' (16%). I t was observed that while seeing a l is t of advantages more
respondents favored the option of 'privacy' even when they have not mentioned it in the
previous question. '

ONLY 5% RELATE ANY DISADVANTAGE OF LATRINE
Amongst the disadvantages stated Bad Smell ranks on Top

While discussing the disadvantages of having a latrine in (he house (Quasiion J1))
interestingly-assumed disadvantages of latrine was higher among urban respondents (7%)
compare to rural respondents (4%). Five percent (5%) of respondents were.of the view thai
(here are disadvantages of having a latrine. This view is particularly significant in
Ualoehistan (21%) and least in AJK where it was 2%. Please see Table 1-7 for overall
response. .<,

1 . Table 1-7
Disadvantages of having Latrine (if any!)

llasa: A l l Respondents (n=5()27) . . . ' • '

Description

Yes
No

All
I'uklsliin

5%

95%

I'vrcanl of Respondent (Read in Columns)
Locution

Urban

"1%
93%

Kural

4%
96%

Proviiicr-wiM!
I'unjnb

4%
96%

SilHlll

r • 5%
95%

NWI'I'

4%

96%

Iliilocli-
i.stiin

.21%
79%

A.IK

2%
98%

NA

.1%

97%-

Liitrinc Owii'crsliii) "
Owners

6%

94%

Non-
Owners

.,• 4%
y 96%



I 'sin); I'riictices & Knowledge

/ui'. .lililiit/c mill'I'nicliivx Sillily, sliifiiixl 21)1)1

GALLUP / B R B
p Affiliated with Qallup Intemattottw

Woilcl Leaders in Markutini) KMeai

BAD SMELL RANKS ON TOP PERCEIVED DISADVANTAGES

I IK- disadvantages of having a latrine in the house was responded by a sizeable number of
respondents.'Hie responses are tabulated in Table 1-8.

Table 1-8
Perceived disadvantages of having Latrine in houses

Unite: All Rcsi>t>n<lcnls (ii=2V2)

I'tTccnl <>/ H<.'.\'i>ttinlcn( (Rcuil in (. \ilnuinxi

Description

Had smell

Spread of
diseases/germs

i.ack of
Cleanliness

Leakage in
latrine

Wastage of water
Difficult to clean

Too expensive

All
I'nkislun

61%

60%

20%

19%

9%

7%

3%

Locution
Urhmi

64%

63%

18%

29%

2%

2%

0%

Iturnl

58%

57%

22%

11%

14%

11%

5v.

I'mvinuMviM'
I'unjiih

63%

49%

13%

17%

13%

1%

8%

Siiulh

63%

68%

24%

39%

3%

2%

0%

NWI-I'

70%

20%

19%

1 2%

22%

0%.

2%

Ualoch-
isiiin

54%

X0%

26%

i
O%

4 "-4

22%

()».:,

A.IK

50%

()•;,

•* 1
-).V',,

-* "*
>> .1 " .1

0%

17%

()»-,.

NA

25%

25%

()•„

()».,

25%

0%

0%

l.alriiiv <)\vni'rshi|) |
Owners

6 1 %

59%

22%

: 27%

6%

' 2%
; ' 0%-

Non-
( )\vncrs

61%

61%.

16% I

;l

.!••., ,;
0 'i

13%

17%

,9%

The responses received include:* *

• Had smell 61% (from among the 5% of I he total sample who express a disadvantage)
* Spread of germs 60%. .

ITOIII non-latrine owning households following responses were gathered

• Wastage of water 13% i
* Too costly 9% '

Inn- ing the observation phase it was noticed that almost9% households had the problem of
MJad smel l ' in their latrine.

CONVENIENCE, PRIVACY & CLEANLINESS ARE THE MAIN CONCERNS

A Different pattern of Questioning validates that convenience, privacy and cleanliness arc
Hie main concerns. This-was received as the answer to Question 41 - stating'that "in your
view what are the disadvantages of not having a latrine in the house? (Multiple response
\inesi ion)

The responses are tabulated and presented in Table 1-9.
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Table 1-9
Disadvantages of not having Latrine

/i'ii,viv .I// (n-5<l27)

ti/'Rcti/HHitktnl (Kvuil in Columns!

r H'siTipiii'ii

Inconvenience

No privacy

Lack of
cleanliness

Waste of time

Spread of
diseases/germs

Bad smell

Lack of respect

All
I'iikislim

56%

55%

54%

31%

30%

10%

7%

Locution
Urhah

55%

48%

65%

28%

37%

1 0%

10%

Iturnl

56%

58%

49«/.

33%

27%

9%

5%

I'mvliiH'-wlw
I'tinjiih

62%

63%

50%

38%

26%

5%

8%

Siiulli

41%

39%

76%

27%

43%

12%

7%

NWhT

41%

58%

38%

21%

25%

25%

5%

Malocli-
isuin

97%

50%

28%

16%

20%

5%

7%

A.IK

76%

59-..

59-,.

37-;,

31%

">„

I S",

NA

4S%

65%

72%

59%

1 5%

J"i»

Or,,

l.nlrini' <)tvni'rslii|) |
Owners

' 52%.

52%

62%

33%

.29%

9%

M"-,.

Nun- i
( )WI1CfS |

61%

5'f-:. :

4;,,,. ,
I

29% iU~3ir
• 1 K |,

- ..I-,, i

When asked about the disadvantages of not having a latrine in ihe house majority (5o/<,i
ineniioned 'Inconvenience' and 'Lack of privacy' (55%).

Ih i i ' in i ! ihc (iroup discussion, main disadvantages of not having a latrine were termed a:;
Lack of cleanliness', 'Lack of privacy', 'Inconvenience' and 'Lack of respect'.

N EARLY 50% OF MEN & 40% OF WOMEN USE OPEN SPACES
la Kurnl'areas the comparable figures arc 6S% for Men and 56% lor women

Interest ingly °% of men with latrine still go out in the fields for ur ina t ion and defecation.
u'hereas 5% of them use both lati'inc and go out in the fields.

. ' • - . . - ' • ' Chart 1-5 :. I

a Latrine • Out in fields DBoth a
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flic above chart is drawn from the. responses gathered against question // 10 of Hie
questionnaire, which slates that "Where do the members of your f a m i l y go for u r i na t i on ami
.LTccation?" The responses are also presented in Table 1-10 given below:

• Table 1-10
Urination/Defecation practices

:i) Urination/defecation habits of Men:

IIuse: All Kcspomlcnls (n=5(>27)

Percent <>/'RvspontJcni (Rend in Columns

I 1 k'scripliiin

] Lalrinc
I ( Hii in fields

jhoth
No Response

All
I'iikisliiii

50%

44%

4%

I'M,

tocalinn
Urbnn

92%

7%

\K

\%

Kural

30*.

63%

• 5%

2%

1'ruviiicc-wisc
1'unjtih

54%

43%

2%

1%

Sindli

52%

43%'

4%

1%

NWI'I'

36%

54':,,

8%

1%

Kiiloclnslan

' 42%

49»(,

6%

. 4%

A.IK'

S3%

1 5".,

0%

2".,

NA

<;<)%

10%

0%

0%

Lalrinc <>\yiu'rslii|i )
Owners

86%

9?4

.>.'„

" , 1%

NlMI- . |

Owners ||. . K j
«;4vi
. * " It

2':;.

USE OF LATRINE IS HIGHER AMONG WOMEN THAN MEN

l i appears that use of latrine among women is higher as compared to men and children. Thus,
oven in the non-latrine households 2% of women use latrine for ur ina t ion and defecation.
Also note thai a few owners of latrine (1%) go out in the Held a few non owners (2%) use a
latrine, possibly belonging to someone else. Please see Table 1-11 for details.

Table 1-11
Urination/Defecation practices

h) Urination/defecation habits of Women:

llnse: .'ill Kvxpum/enls (n=5027)

Fercuni iif Respondent (RcuiJ in Columns)

Description
. .

1. a trine

( hit in fields

Both

No Response

All
I'akislan

57%

38%.

1% .

1%

Locution
Urban

93%

6*

0%

1%

Rural

39%

54%

2%

2%

I'rovince-wiM'
I'unjiih

56%

41%

1%

2%

Siiulh

67%

30%

1%

1%

NWI;I'

46%

36%

2%

1%

IlillltchlNlilll

47%

43%.

4%

4%

A.IK

84%

1-5%

. 0%

1%

NA

90% •

1 0%

0%

0%

l.nlrinc Owiu-rship J
Owners
•'' 1 '

97%

' % •

'*+--.. .!';?
..•'• '1%:

Non- j
( HVIKTS 1

).,

. ,89%

;. 2%

. - . ' 2%'

N I N B 'PERCENT (9%) OF CHILDREN IN LATRINE OWNING HOMES USE THF
OUTDOOR METHOD

lubie 1 - 1 2 given below is also drawn from the responses gathered against (Question H- 10 4 , f
(he questionnaire. " I '
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Table 1 - 1 2
Urination/Defecation practices

,•> Urination/defecation habits of Children:

/.'IMV;.!// HCS/HUH/IUIIX (11-5027)

1'invni «J kcsi>onilciit (Rend in ( 'd/iinnis;

''ilv'SlTiplil'll

• l.airine

i nil in fields
, lUnh

' No Response

All
I'iikisliin

51%

/I K
•»..)%

2-i,

l.oenlidii
llrhnn

88%

7%

2%

' .2%

Rural

33%

58%

.4%

3%

I'nivinciMvisc
i'in)i<i!>

54%

42%

2%

2%

Sinilh

52%

38% -

7'!!.

3%

NWH>

46'!,,

37%

9«

i%

Iliiliichisliin

40%

50%

4-.;,

(>••„

A.IK

S3»,,

1 5%

()»..

! • • „

NA

')()%

10%

0%

()•..

l.iilrinc Owiit'rsliiit I:
< )WI1CI'S

XK%

5%-

4%

2"n

Noil- |j
( hvnei's il

1-.. 1
9(K |i

''-,. '!

>., i

Tiro ;ibovc lahlc shows that there is notable use of outdoor method among children in la i r iuc
. t u n i n g homes, as l)5 of them use that method exelusively (5%) or par t ia l ly (4%) in general
> m iin overall basis.



Section 2

Type & Structure
Of Latrine
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Summary Findings

Forty percent (40%) of households in Rural Pakistan own a latrine. The
comparable figure in urban Pakistan is 94%. It adds to 58% on ;i national level.

Among latrine types, Pour flush is most prevalent at a national level (30%)
followed by Flush latrine (21%) and Pit (7%).

Regions vary by type of latrine. In relative terms Flush is popular in NWFP.
Punjab combines 'Pour Flush' and Flush. It is only in Northern Areas that Pit
latrine seems to have caught on. Its incidence elsewhere is quite small.
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REGIONS VARY BY TYPE OF LATRINE

in order to IIml out the types of latrine in the country, following responses were received ;i:;
tabulated and presented in Table 2-1 (Question 11: When type oj'lairinc do you haw in'your

Table 2-1
Lntrinc Structure

iliixc: All RcxjHHHk'iilx (n~5(>27)
Percent t>f Respondent (Read in (.'nliiiiiii.\i

; Description

Flush latrine
I'our Hush .
I'll latrine
No latrine

j! No Response

All
Pakistan

21%
30%

7%
42%

1%

Location
Urban

39%
47%

6%
6%
1%

Rural

1 1%
21*

8%
60%

0%

Province-wise
Punjab

25%
27%
. 5%
44%

(to

Sindh

12%
46%
10%
32%

1%

NWFP

33%
10%
5%

5 1 %
1%

Baloch-
istan

2%
20%
25%
53%

1%

AJK

!«)%
30%
25%
1 C>%

1%

NA

4%
.•1%

X4%
7%

. 1*

Latrine Ownership II
Owners

35%
51%

• 1 3 %
0%
1%

Non- |!
Owners ij

0% r.
o% i:
0% f

100% i-
0% {

Following were the facts gathered: .
* Almost 58% of households in Pakistan have some type of latrine
* The ratio is highest in Northern Areas (93%) . °

'here tire differences across provinces in the type of latrine. Following are the trends:
» ' I n Sindh 'pour flush1 is predominant (46%)

In NWFP "Flush' latrine is quite high (33%)
In A J K , ' Pour flush' is popular (39%)
In Punjab Tour flush' (27%) and 'Flush latrine' (25%) appear lo he s ignif icant , bin
very few bu i ld 'p i t ' l a t r ine (5%)
I n Northern Areas pit latrine is very common (84%)
Latrine ownership is least in NWFP (47%), compareP

and 47% in Baluchistan

*\-H 111 I IVI I l * J » ' "/

1 (47%), compare to 56% in Punjab, 68% in Sindh

t :hart 2-1 presents the types of latrines owned by various households contacted durin
course of study.

I
Chart 2-1 '

30%

42%

21%
ID Flush • Pour flush D Pit latrine D No latrine

rim Water supply coverage and sanitation coverage based on the KAP study provides trends which
consistent with PIHS 1998-99. But we cannot say that this is the national coverage based on KAP studv bp
the KAP study was not designed for this purpose. • '

- 2 7 -
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MOST LATRINES HAVE CEMENTED STRUCTURE

A ; i t h regard to the type of construction material used in the l a t r ine (Uucxiion 12) fo l lowing
responses were gathered:

• Majority (77%) of households have cemented walls of their latr ine.
• Mild walled structure in different areas is:

. - lialochistan 57%
Northern Areas 46%
Punjab 9%

- Sinclh 20%
NWFP 18% .

Mease see The following Table 2-2 for details

Table 2-2
Superstructure of Latrine

/•'rf.vcv Liiln'm: Owners (11=3431)

j! oudctiptlon •

j
( 'cmcnted

Mud

Iron sheets

Wooden walls

()| hers

No Response

All Pakistan

77%

16%

0%

4%

3%

1%

Location
Urban

87%

10%

0%

0%

2%

K

Rural

64%

23%

0%

8%

4%

1%

Province-wise
Punjab

X6%

<)%

: i%
0%

.1%
i%

Sindh

fi.Vst

20%

0%

1 1 %

.1%

()%

NWFP

K0%

18%

()%

0%

(1%

2%

Ualoch-
istan
.iy%
57%

0%

1%

2%

1%

I'i'i'ccni <>/ Rcsi>(Hiik'.nt (Ki't.u.1 in ('ulinnnsi

AJK

85%

'1%

7%

1%

2%

1%,

IxIA

4:1% |:
i>

•Mn, I
!•
|!

0% 8

7".f. |i

,'i% i:

i;il

SIX PERCENT HAVE BUILT LATRINE DURING LAST SIX MONTHS THE FIGURE IS
HIGHER THAN AVERAGE IN PUNJAB

hi a question (Question-/3) "When did you construct the latrine at your place?" it was learni
t h a i a sizeable respondents built their latrines recently as also depicted in Table 2-3.
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Table 2-3 • '
Period of latrine construction

llnxc: Lniriite (iwiwx (n-3431)

Percent of Respondent (licail in (. '<>/iiiiin.\/
Description

Wiihin 6 months

Within 1 year

Before 1 year
Nti Kcsponse

All Pakistan

4%

5%

,8S%

2%

Location
Urban

4%

3%

90%

3%

Rural
• , 5%

8%

86%

1%

Province-wise
Punjab

6%

8%

84%

2%

Sindh
3%

2%

l>2%

3%

NWFP

1%

4%

"J.VH,

0%

Balochistan
2%

1%

• 1M%

(>%

AJK

3%

d%

')<)%

1%

NA
(1%- . :

18% ;

; - ; i - . .

The above table reveals that six percent (o%) of respondents in Punjab mentioned thai ihey
h u i l i the i r latr ine wi th in last 6 months, whereas 8% of them mentioned thai i t was bu i l t d u r i n g
i he last one year. The rate of latrine construction during the last-one-year t ime was highest i i :
i ' u n j a b ,x%. Compare to Sindh 2%, NWFP 4% and Balochistan 1%. However, overall XX'!,
respondents mentioned that they constructed their latrine before one year.

IATRINE CLEANING IS GENERALLY DONE BY WOMEN

•As a general practice women of'the family clean the latrine. Table 2-4 provide deta i l s o i ' i l i e
s i tua t ion .

Table 2-4
Cleaning the latrine

Itusc: l.iiiriiif Owners (n=343l)

I'crccni of Respondent (Head in (.'oliiiunsi
Duscripllon

Women of family

( 'hildren

Men •

Servants

S \veepers

All Pakistan

82%

2%

5%

3%

8%

Location
Urban

81%

1%

4%

4%

10%

Rural
82%

2%

Ci%

2%

6%

Province-wise
Punjab

84%

1%

3%

4%

8%

Sindh
78%

1%

8%

2%

9%

NWFP

80%

7%

7%

1%

5%

Balochistan

84%

0%

1%

1%

1 1%

AJK

87%

i 2%

' 2%

4

3%

NA

S(l%

(!'•„. •

l.vx. j:

i% i|

' 0, )

I i i majority of houses (S2%) women of the family clean the latrine. In Balochistan services <>l
•sweeper' ( 1 1 % ) is higher as compared to Punjab (S%), Sindh (9%) and NWFP (5%i.
In t e re s t ing ly 15% households in Northern Areas reported 'Men' clean the la t r ine in i h e i r
house. "
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TWENTY-THREE PERCENT DRAIN-OUT LATRINE WATER IN STREET DRAIN

Around twenty three percent respondents indicated that they drain-out the latrine drain in
street drain. This was stated in response to Question 24: "What is the drainage arrangement in
your housexfor the latrine?" Following Table 2-5 details the responses.

Table 2-5
Drainage arrangement of Latrine

ISase: hjirine Owners (n=343l)

I'erccnl Of Ri'spontlcnt (Kami in C 'nhiiiiiis)
\ '\ Description
| ,. , .... ,

1
1 I'll ill house

1 (rained out in street pit
Drained out in street drain
I )fiiincU i*!t Ici't in street
Scwfrngc system
No system
Others
No response

All
Pakistan

22%
12%
23%

2%
33%

5%
1%

2%

Location

Urban

15%
11%
20%

1%
50%

0%
h> • 2%

2%

Rural

30%
14%
26%

3%
13%
12%

1%
2%

Province-wise

Punjab

29%
13%
27%

• 2%
27%

1%
0%
1%

Smdh

7%
1 5%
21%

3%
37%
13%
2%
2%

NWFP

21%
2%

15%
2%

57%
3%
1%
1%

Baloch-
istan
41%

3%
15%

1%
10%
12%
1 1 %
X%

AJK

65%
1 0%
5%
0%
17%
0%
0%
2%

;
NA ii
|

81% 1
N% ;i
0% t
(1% •

• ()••/„
y% :
0% '•
'!"/„ i;

• The above table reveals that sewerage system is mostly used in NWFP (57%) as
majority of households use'Flush latrine'.

• In case of AJK and Northern Areas the system of drainage is % p i t in the house' as
majority in these areas own pit latrine. . , .

« Twenty three percent (23%) households drain out latrine water in the street drain. This
is' highest in Punjab ranks (27%) and least in Northern Areas (less thanl%).

• in Focus groups main stress was laid on building sewerage system in areas where there
is unhygienic latrine.

Chart 2-2

50

Urban

30
26

Rural

Q Pit in house • Drain out In llreet pit O Drain out in street O Orninod & lull in slrosl
• Sawerag* system DNo system Mothers
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IN RURAL AREAS MAJOIRTY HAS WATER OUTSIDE THE LATRINE

I n rospohs.0 to Question 23, "What is the arrangement of water lor washing after
urination/defecation in your latrine?" it was revealed that almost half (49%) of i l i c
households had tap inside their latrine, while 17% had a bucket/drum in the latrine. This was
also confirmed during the Observation. :

However, lap inside the latrine was rarely found in Baluchistan (only 17%), compared u >
-N% in I'unjah. 50% in Si'ndh and 58% in NWFP. Please see Table 18 for details, Also s.-c
Chart 2.3. • . ' ' ' . - .

Table 2-6
Source of Water in Latrine

Muse: /.<///•/'/;<• Owners (n~

' Description

Tap
Urinu from outside
li ticket
1 )rum
No response

All Pakistan

4(>x,

20%

17%

12%

1%

Location
Urban

68%

8%

13%

9%

1%

Rural

26%

34%

22%

15%

1%

Province-wise
Punjab

49%

15%

17%

17%

1%

Sindh

50%

29%

14%

6%

1%

NWFP

58%

13%

21%

5% •

0%

Ualoch-
istan.
17%

34%

' 22%

12%

••1%

AJK

52%

7%

27%

12%

!%

NA

?.vx. *:

34% «

6% \

(),, j

2% [

Chart 2-3

Urban Rural

OTap • Bring from outside D Bucket ODrum
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SELF-HELP IS COMMON FOR LATRINE REPAIR

!i is revealed from the responses gathered during the survey tha t majority i > l ' people
repair/remove blockage from their latrines themselves as also represented in Table 2-7.

Table 2-7
Repair/Removal of Blockade

iSiixc: l.tiirinu Owncrx (n~J-!3/)

I'i'i'ci'iii iif'Hc.
Uoscription

Family members
Mason/plumber
i )thers
Neighbours

No vine

All Pakistan

63%

22%

10%

1%

4%

Location
Urban

59%

25%

13%

1%

1%

Rural

71%

16%

5%

1%

7%

Province-wise
Punjab

43%

33%

20%

1%

3%

Sindn

57%

19% •

15%

1%

8%

NWFP

61%

29%

8%

0%

2%

Baloclv
istan
8 1 %

1 1 %

3%
i

2%

" AJK

• 51%

.11%

1 6%

2%

0%

NA

71% '

. 10% I

1 x |:

()•::, ':

10%

» l i i majority (63%) households family members themselves repair the blockage i . i
l a t r ine .

» A reasonable amount (22%) also hires the services of 'plumber/mason' for th is purpose
as and when need arise. .

MAJORITY PREFER DIGGING A NEW PIT

Majori ty of the households (52%) makes a new pit, when it is f i l l ed , whereas 26% empty t h e
same pi t - for further use.

A l t e r (I'roup discussion it came into the knowledge that the pattern of digging/emptying i : .
different at different places. Some empty the pit while some seal i t and dug another p i t . f l i c
responses gathered while survey is presented in Table 2-8.

Table 2-8
What do you do when Pit is tilled

HUM'; I'ii l.airiiw Ownc.rx (11° Mft)

Make another pit

1 -impty it

t io out in llelds

uiliers

No Response

•
All Pakistan

52%

26%

2%

11%

• 7%

rcrcc.nl tif Ki-xiitnulc.nl (Rcml in ( \ilnnnisi
Location

Urban
66%

17%

1%

2%

1 1 %

Rural
38%

35%

3%

21%

3%

Province-wise
Punjab

8%

60%

4%

17%

12%

Sindh
39%

52%

7%

1%

0%

NWFP

47%

47%

0%

6%

0%

Balochislan

59%

13%

1%

14%

1 0%

AJK
•52%

44%

(1%

.<%

1%

NA
), •

IM% ;!

"'«. '•

()"/, °

4% i
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graphical presentation of the pattern is shown in the chart given below.

Chart 2-4

100

80

no,

<ia

20

o

21

|oMakBanewpil BEitplyil o Go out inliolilr. qQllic.

For Public Supply of Water
TMERE IS A VAST DIFFERENCE BETWEEN RURAL AND URBAN AREAS

o

u WHS disclosed during the course of data collection that there is a vast di (Terence in the water
supply pattern of rural and urban areas. When this was asked through Question 22 that "What
is the source of dr inking water in your house?" Following responses were received .1.
presented in Table 2-9.

Table 2-9
Source of Drinking Water

isi': All ResfHmlenix (n=5()27)

I'ci'ccnt of Respondent (Head in Cnlniniixi
1 Descriptioni
i

! i'iip inside1
Tap diilsiclc

1 hmdpuuip inside

Iliiiidpunip outside •

We'll in house

Well oiilside

Siri'iim

: I'crsoniil motor pump

i < JlllLTS

' Nil IVSpOIISC

All
Pakistan

44%

5%

16%

3%

13%

4%

7%

-/%

1%

1%

Location

Urban

65%

4%

7fc

0%

15%

,1%

0%

5%

0%

1%

Rural

26s

6%

24%

5%
12%

6%

13%

3%

2%

1%

Province-wise

Punjab

42%

8%

28%

3%

2%

3%

1%

11%

1%

1%

Sindh

41%

2%

28%

7%

2%

10%

0%

6%

0%

1%

NWFP

44%

3%

1 5%

2%

15%

2%

13%

3%

1%

1%

Baloch-
istan
4f>%

0%

1%

1%

27%

1%

X%

1%

1%

1%

AJK

3'K

17%

j%

1%

0%

1 3%

2 1 %

3%

0%

• 1%

NA

20%

41%

1%

4%

1%

3%

1 0%

0%

12%

0%

Latrine Ownership {
ii

Owners

57%i
3%

13%

1%

14%

1% '

--,. '•*
6%

' 0%

7%

Non- ij
Owners i!

16% ;:

y% •
7 *»
_. J % t;

(>% IJ

12% i
• 9% ;——— jl

i<;% s
;i

- -(),, i;

- ->.. F_ / . |,

7'i, j

Majority of urban households (65%) indicated that there is 'tap inside the house', whereas in
majority of rural households (24%) 'hand pump inside the house' is the main source < > i
drinking water. 'Hand pumps inside the house' were reported highest in Punjab and Sindh
(28%). compared with 15% in NWFP and 1% in Balochistan.



Section 3

Latrine Construction
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Summary Findings

Knowledge about the cost of latrine is exaggerated compared to its actual cost.

• Majority (35%) seek 'loan' as support required for latrine construction, while
27% also mentioned support required for labour.

• In practice only 2% households have got any assistance in latrine construction, In
NWFP however 9% households mentioned that they received some assistance for
latrine construction.

• Government agencies and 'NGOs' were mentioned as main sources-of providing
assistance for latrine construction. ' \
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CONSTRUCTION MATERIAL IS NOT AVAILABLE IN TI IE NEIGHBOURHOOD,
CLAIMS 75% OF RURAL POPULATION

la response to a question "At what distance is the material lor construction of la t r ine
available in your area/village?" following responses were gathered as presented in Table 3-1.

\ *'

l i appears thai material for latrine construction is more easily accessible in urban areas
174%). compared to rural areas (24%). In rural areas most people have lo travel more ihan
one kilometer to obtain the necessary material for constructing a latr ine.

Table 3-1
Availability of construction material and Mason

HUM': All ttuspomJcnts (n=5Q27)

I'crccnl of Respondent (Retitl in ('alumna!

Description

Near 1 km

1-3 km

More Ihan 3 km

All -
Pakistan

47%

10%

43%

Location
Urban

74%

9%

16%

Rural

24%

10%

65%

Province-wise
Punjab

44%.

18%

37%

Sindh

41%

y%
49%

NWFP

57%

1 0%

33%

Balochistan

38%

6%

55%

AJK

18%

8%.

73%

NA

3'J%

1%

58%

Latrine Ownership
Owners

f> 1 %

y% o
30%

Non-
Owners

1 8%

1 1%

70%

The graphic presentation is given in the following Chart 3-1.

Chart 3-1

Urban

D Near 1km • 1-3 Km D More Ihan 3 km

Rural
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TRAINED MASON IS NOT A BIG ISSUE
Except for 21 % of Ruralities

I t appears that trained mason is generally available in urban areas. It is nevertheless a
problem for 21% of ruralities. x

During the (iroup discussions it emerged out that trained mason is easily available in all
areas, whereas for the sanitation material people have to go 10 ihe nearest cities. Tlic
percentages of responses is given in Table 3-2 and Table 3-3 respectively against the. question.
"Is a trained mason easily available in your village/locality?" And if "No" then, how far is a
trained mason available? "

l!a.<m: Ml Kiv

Table 3-2
Availability of trained Mason

(n-5027)

1'iTCi'iii iifRcxptnulcni (Read in ('ulninnsi

j Description
11

i Yes
1 No

All
Pakistan

84%
15%

Location
Urban

92%
8%

Rural

79%
21%

Province-wise
Punjab

90%
9%

Sindh

77%
22%

NWFP

84%
16%

Baloch-
istan
90%
10%

AJK

71%
29%

NA

99%

1%

Latrine Ownership]
Owners

.91%
9%

Non- j,
Owners ij-

72% !
28% til

Table 3-3
Mow far is trained Mason available

Among those (15%) who mentioned unavailability of trained mason, majority (79%
reported the availability of trained mason in more than 3 km distance.

Itase: Suying Nn (n~

I'crccnt <>/ Rcspondcnl (Read in (.'iilninnsi
\
\ Description
|
I Near 1 km
| 1-3 km
More than 3 km
No response

All
Pakistan

6%
13%
79%

. 2%

Location
Urban

16%
19%
60%
6%

Rural

i%
IK
85%

1%

Province-wise
Punjab

K%
18%
66%
8%

Sindh

7%
14%
76%
2%

NWFP

3%
14%
82%

1%

Baloch-
istan
7%
X%

83%
2%

AJK

2%
6%

85%
7%

NA

0%

0%
1 00%

0%

Latrine Ownership
Owners

lp%
.18*
69%

:. ,'4%

Non-
Owners

1% j
13%
85% !

1% |

MAJORITY SEEKS LOAN AND MATERIAL AS SUPPORT TO BUILD A LATRINE

In most of the cases, the respondents mentioned thai they look forward for loan and
construction material support to construct a latrine. The responses are tabulated iij Table 3-4.
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Table 3-4
Support for Latrine construction

HUM: .Ml R^pniuhnlx (ir---:>()27)

'ciTciil til'lictii)i»i(icnl (Id-till in ('nlitinnxi

Inscription

Loan
;.. _________ _
Material

Labour

1 ( Mhcrs

! No response

All
Pakistan

4V%

43%

5%

2%

1%

Location
Urban

43%

45%

9%

1%

2%

Rural

54%

41%

2%

3%

1%

Province-wisa
Punjab

61%

29%

6%

2%

2%

Sindh

51%

38%

8%

1%

2%

NWFP

44%

45%

6%

4%

1%

Balochistan

4X%

4<>%

2%

1%

0%

A.IK

05%

28%

3%

1%

1%

NA

()%

83%

'Vt.,

3%

• 4%

Latrine Ownership]
Owners

46%

46%

7%

1%

1%

Non- •,
Owners

••^6%
i

36%

5% i

1%

I r i s evident from the above table that majority of the households in Rura l area:;
(approximately 54%) reported Moan' as main support for lu t r inc construction, whereas in
Urban households majority (45%) termed 'support for material' required lor latr ine
construction. , »

VERY FEW RECEIVED ANY PUBLIC OR PRIVATE ASSISTANCE FOR LATRINE
CONSTRUCTION
Only 4% households mentioned that they received assistant Tor latrine .construction.
In teres t ingly households in NWFP mentioned the highest assistance received (9%) for la t r ine
construction. In Punjab less than 1% households reported to have received any assistance lor
latrine construction.

Table 3-5
Assistance for construction of Latrine

/luxe: Ltiinnu Owncrx (n~343l)

Description

Yes
No
No Response

All Pakistan

4%
03%

1%

Location
Urban

4%
92%
2%

Rural

4%
95%
0%

Province-wise
Punjab

0%
99%

1%

Sindh

1%
97%
0%

NWFP

«H

9 1 %

(H

Baloch--
istan

.5%
9|%

1 4%

ofKuftpaniicnl (KcaeJ in Coliiiniifii

AJK

1%

W%

i!
NlA .1

I
<i% ii

100% '
- Ji

"MATERIAL" WAS THE MAJOR MODE OF SUPPORT
f

Majority of those receiving any assistance (65%) mentioned receiving support in terms ol
material. Support in terms oT material was higher in Urban areas (79%) compare to 39% in
rural areas. Please see Table 3-6 for detailed province-wise responses.
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Table 3-6
Major mode of support

iSnxc: '/ '//avc1 assistance (n=K3)

/'era-ill (i/ licsi>iin<!cnl (Read in ( '
I Description

! Loan
j iVIatcrial
Others

J No Response

All Pakistan

4%
65%
21%
!()%

Location
Urban

5% •
79%

4%
1 2%

Rural
0%

39%
. 54%

7%

Punjab
8%

' 25%
0%

67%

Province-wise
Sindh

31%
34%

0%
35%

NWFP
0%

66%
32%

2%

Balochistan
On.

S3%
0%
I 7%

AJK
1 00%

0%
0%
0%

NA '

- ii
—————— , —— j

— ~ii
GOVERNMENT AND NCOS STANDS ON TOP FOR ASSISTANCE
Very lew mentioned any other source

iVUi.joriiy of those received-some assistance for latrine construction mentioned govern mem
agencies and INC»Os as main sources of providing assistance to llicm. The percentages m
responses are presented in Table 3-7, Table 3-8, Table 3-9, and Table 3-10.

Table 3-7
Channel/Source of support

(In the form of Loan)

/J«.vt': T/iosii xiwn axxixlance (n=N3)

Description

c iovt . agencies

NciO

Councilor

No Response

All
Pakistan
34%

2%

0%

64%

Location
Urban

52%

2%

0%

46%

Rural
0%

2%

1%

98%

Punjab
0%

0%

17%

83%

Province-wise
Sindh
31%

5%

0%

64%

NWFP
40%

2%

0%

58%

Balochistan
IS%

0%

0%

X2%

iifKcx/iomlcnl (Read in ( 'i>/ni/ii/sl

AJK

.> 3 %

0%

33%

33%

NA

1;
f

I

• "• I

Table 3-8
Channel/Source of support

(In the form of Material)

Untie: T/IO.W u/vcn (assistance (n=K3)

Description

( 10 vt. agencies
N(i()
Political figure
(Tihers
No Response

All Pakistan

48%
2j%

3%
3%

2j%

I'crccnl ofllusiwnclcnl (Keen/ in Coliiinnxi
Location

Urban
47%
19%
3%
ST

31%

Rural
50%
30%

5%
8%
7%

Province-wise
Punjab

0%
8%
0%
8%

83%

Sindh
7%

16%

0%

1 1 %

d(i%

NWFP

64%

26%

- 0%
0%

10%

Balochistan
24%
17%
1 (n, !J

•s* "1
. 35% ' t

- 3 9 -
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Table 3-9
Channel/Source of support
(In the form of Instructions)

/ii/.vt: TlitiMc'ifivcn assistance (n=X3)
Percent of Ifcspanticni (Rc<nl in Ciiliniirixi

!

Inscription

\ iovi. agencies

N( i( )

No Response

All Pakistan

41%

21%

38%

Location
Urban

41%

23%

36%

Rural
41%

19%

40%

Province-wise
Punjab

0%

0%

100%

f Sindh
(1%

(1%

1 00%

NWFP !

62*

32%

6%

Balochistan !'
()'•«.

0% s(
100% f

Table 3-10
Channel/Source of support

(In the form of Lahoitr)

usi': 'I'lnixc assistance

<>j 'Respondent (Reu<l in ('olinniisi
Description

i iovt. iigcncies
NiiO
No Response

All Pakistan

42%
7%
51*

Location
Urban
43%
0%

57%

Rural
41%
19%
40%

Province-wise ;
Punjab

0%
0%

1 00%

Sindh
0%
()•*

1 00%

NWFP
64%

10%
, 26%

Balochisian n
0% '

[

0% j

100%

PERCEIVED COST OF LATRINE IS HIGHER THAN ACTUAL: •

Tlie perceived cost of latrine is much higher than the actual cost of latrine mentioned hy
lairinc-owners. This is true tor all types of latrines. Those who have not b u i l t one yet estimate
the cost to be twice or more than the cost actually incurred by the current owners of lalrincs.
The misperception about cost is particularly true for pit latrine. Apparently most people do
noi have a correct image of pit latrine. They confuse it with .digging a well comparable io
;;cpiic lank. The responses are presented in the following tables. The cost is bifurcated in
terms of latrines with roof and without roof. i

Table 3-11 ;
Knowledge about cost of construction of a Latrine

(Cost of Mush Uiirinc)

M: .-III Ki'.\i»>niiuiiix'(n!a5027)

Description.

| ( ost ol latrine
i! wiih room
ij i osi ol latrine
|| without room

All
Pakistan

16513

6522

Urban '

16306

6626

Rural

16692

6432

Awi
Province-wise

Punjab

18702

9244

Sindh

2650ft

'M22

NWFP

12948

5047

Baloch-
istan

268 1 5

«MH6

<W in Rupees (Read in Columns!

AJK

.i5676

21)811

NA

26750

1 5355

Latrine Ownership i
dwners

17434

r.72()
' ' 1-

Non-
Owners

14 24 2

»,, |

- 40 -



.ii11IK- (.'onsimciion GALLUP / B R 5

,Vmm7iWj,'i'. lniiii</c mill I'niiiit'i'x Ximly, .-liixiixl 2111)1

The cosi ol'construction of a specific type was perceived very high. This was noled d u r i n u
i lie course of data collection. In a question (Question 32) that "In your view what is ihc loial
price lor luir ino construction of latrine and type ol' latrine I or which cost is mentioned/"
fo l lowing responses were received.

£•

'"• Table 3-12
Knowledge about cost of construction of a Lairinc

((. 'osi of Pour l-'lush Lalrine)

age in Kiificcx (Read in ('oliunnsi
II
;| Description

; ( 'osi of latrine
\viih room
'. 'osi of latrine

.j without room

All
Pakistan

1 1 854

5164

Location
Urban

12003

5409

Rural

11687

4888

Province-wise
Punjab

12271

6017

Sindh

9960

4098

NWFP

1(11%

'3576.

Baloch-
istan

1 522.1

699X

AJK

2.1 1 7S

129.1')

NA

I2S6I

74')')

Latrine Ownership!
Owners

12557

5581

Non- |
Owners |

W.I 7 I
j|

•1024 §

Table 3-13
Knowledge about cost of construction ol'a Latrine

(Cost of Tour I'll Latrine)

Avcrtigc in Rupees (MeatI in ('olninnsl

1 IviHCtiplion

( 'usi of latrine
with room
( 'osi of latrine
without room

All
Pakistan

12841

VIX5

Location
Urban

1.1955

65.17

Rural

12302

4975

Province-wise
Punfab

126X1

5X44

Sindh

15716

4357

NWFPl

12212

6033

Baloch-
istan

12240

5604

AJK

X I 5X7

50117 1

NA

X5X6

4320

Latrine Ownership;!
Owners

13651

5644

Non- |
Owners i|

J
11708 j

>i
5266 ,!i

COST OF LATRINE VARY BY AREA

The cost ol'construction of different types of latrines as mentioned earlier were asked from
various respondents and their responses arc reflected in the following tables.

Table 3-14
Actual cost of Latrine construction

(Co fit of Flush Lair inn)

HUM': l.uii'inc owners (n~343l)

.
Description

Uoom expenditure on
latrine construction
i-.xpenditure on 1' filings
I'.xpendiiure on la-hour
1 iiial expenditure on
latrine construction

All
Pakistan

5491

2024
1 186

9266

Average in Rupees (Recul in ( 'o/uiiiml
Location

Urban

5372

1974
1126

9 1 1 1

Rural

5709

2115
1297

9576

Province-wise
Punjab

6268

4043
2012

1 1 863

Sindh

4323

1 834
890

7813

NWFP

5605

1 736

1 1 1 7

S5I4

Baloch-
istan

304 1

1659
721

N46K

AJK

12885

10500
4038

27816

NA ,i
1

1 1 " 3
5889 I

555(1 j
'1000 !j

151 (1 (1 ;;

- 4 1 -
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Table 3-15
Actual cost of Latrine construction

(Cost of Pour Flush Latrine)

,•««-
Unom expenditure on
latrine construction
Expenditure on Fillings
i-xpenditure on labour
'filial expenditure on
iairinc construction

All
Pakistan

3982

1 546
851

6559

Location
Urban

3887

1461
825

6490

Rural

4152

1708
899

6685

Province-wiso /
Punjab

4782

2977
1141

8490

Sindh

3965

1177
835

5688

NWFP

4406

1384
827

6653

Buloch-
r.ian

2813

1328
<>7,S

6S02

AJK

824 1

6086

234,'

16900

NA

4 7 1 4

22S6

,2-r,,.

Table 3-16
Actual cost of Latrine construction

(Cost of I'll Ltiirhu')

(.inscription

Koom expenditure on
latrine construction
Expenditure on Fittings
Expenditure on labour
I'nial expenditure on

' ia(i'i/ic construction

All
Pakistan

2093

1103
921

4773

Location
Urban

2088

1100
1120

5173

Rural

2097

1106
756

4433

Province-wise
Punjab

62 1 9

2590
1313

7763

Sindh

2639

935
478

4403

NWFP

2076

1275
722

3874

Baloch-
istan

1 65 1

1020

1066

4856
1

1

AJK

9200

5200

2600

260<>iS

r~
.NA

2 5 5 1

230n
1 296

(.hi !

The above mentioned results indicate the eost of three different types of construelion a.si
'Cables indicate that cost mentioned by respondents from AJK is somewhat higher ihan t in :
ivsi of the country. I t is presumed that they gel the material at a r e la t ive ly higher price,
hi ic ivs t inuly . in A.IK cost of pit latrine is mentioned higher than that of pour Hush la t r ine .
I his svas explored during focus groups and it appeared that majority of households prefer n -

. l i g a deep pit (which might lake yew* to fill). They also cement the whole pit or t i l e i i \ v i i h
bricks or blocks. :



Section 4

Cleanliness Practices
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Summary Findings

The advantages of washing hands with water were reeordcd. The major '
response was 'hands get clean' (76%). As for washing hands wi th soap
'Killing of'germs' and 'Hands get clean' were reported as major advantages.

• When asked about the occasion of washing hands with soap, almost half (36%)
reported 'after defecation' and 'in the morning' (27%).

Water was observed as the main material used for cleaning after urination &
defecation. However, use of soil was also prominent.

• Men more often use soil for cleaning after both urination & defecation (30%.
26%). In women and children cloth was also frequently used for cleaning
purposes.

• Most of the respondents (53%) reported to wash the feccs of children under I
years. However, households without latrine more readily (68%) throw the feccs
'out in the fields' ;

- 4 4 -



t 'kMiil incss I'nicliixs GALLUP ' / B R B

/. Hi MI7i' (/,(;(•. , lllil'llilc iini/ I'nicltivx Siutly. .•ln.viml 20(11 \WwlrI l.CMiiots in M n i k K l i

HANDS GET CLEAN & KILLING OF GERMS TERM MAIN ADVANTAGES ui
WASHING HANDS

When asked about the advantages of washing hands with water, majority (76%) termed
'lisuuls get clean' as the main advantage of washing hands with water.

• K i l l i n g of germs' (46%) and 'hands get clean' (32%) was mentioned as main advantages
of washing hands with soap. .

The above responses were received against the question "In your view what arc i l i c
advantages of washing hands with water and soap?" Table 4-1 presents the various responses.

Table 4-1
Hand Washing Practices

(With water only)

HUM': All RcxpoiHk'nix (n~5027)

I'crccni nj'Ri'spoitilfiil (Hcml in ( '

Description

1 lands gel clean
Complete
cleanliness
Kills germs
l-'or better health

All
Pakistan

86%

8%

8%
4%

Location
Urban

82%

8%

9%
7%

Rural

89%

9%

8%
2%

Province-wise
Punjab

8()%

7%

5%
2%

Sindh

93%

2%

4%
4%

NWFP

79%

<H

14%
6%

Baloch-
istan
88%

14%

4%
2%

AJK

74 »/,

1 5%

0%
0%.

NA

8()%

28%

2%
2%

Latrino Ownership |
Owners

83%

7%

9%
. 5%

" Non- ,
Owners

01% ,

10% |

. 6% j
2% j

Table 4-2
Hand Washing Practices

(With Soup)

itu\v; All AV.v/ww/ctj/.v (n-5027)

iil oj Respondent (Read in Columns!

Description

Kills germs
1 lands get clean
l omplete
cleanliness
l-or better health

All
Pakistan

46%
32%

• 31%

4%

Location
Urban

55%
30%

27%

6%

Rural

38%
34%

34%

3%

Province-wise
Punjab'

54%
31%

33

5%

Sindh

49%
27%

36%

5%~

NWFP

40%
31%

37%

3%

Baloch-
istan
46%

39%

17%

r>%

AJK

39%

41%

•> i
•>.VX,

6%

NA

32%
53%

34%

K

Latrine Ownership |
Owners

; 5 I%
29%

30%

.. 5%

, Non-
Owners

34%
38%

33% j

3% Ij
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LACK OF WATER & LACK OF TIME EMERGED AS MAIN REASONS OF NoT
WASHING HANDS

I - ible 4-3 presents the responses recorded against the question "Sonic l imes one does not gci
.1 chance o!' washing hands as often as desired. If you ever laced suel\,siuialion. what was ihe

Table 4-3
Reasons of not washing hands

Percent ii/'He.i/ininleiit (lietnl in < '

tliixt1:, III Rex^iHitk-nix in-?<>}

Description

1 .uck of water
1 .uck of time/too
much work
Never happened
l.a/.iness
1 )on'i remember
Ignorance
When there is no
siiap

All
Pakistan

36%
30% .

12%
7%
2%
2%
}••/,

Location
Urban

30%
.32%

15%
8%
3%
2%
1%

Rural

41%
28%

0%
6%
2%
3%
2%

Province-wise
Punjab

13%
29%

36%
4%
3%
0%
5%

Sindh

l»%
41%

15%
6%

4%
1%

3%

NWF.P

65%

17%

0%
0%
-*.vx.

0%

0%

Baloch-
istan
22%
38%

4,
18% l|

On.

7%
0%

AJK

^ -\
.>.!%

14%

28%
r%
i j

~7i%~"
2%

NA

1 <)%

35%

2(ra.
1%
(I'::,

(1%

1%

Latrine Ownership |:
Owners

.31%
32%

14%
7%
.VW.

2%
1%

Non- j
Owners j.

48% 1
2.v,i, i'

j

S% :

7%
J K

.»% :,

">«j. ,ii ,:

' I . u c k of water' (36%) and 'Lack of time' (30%) was said to he the main reasons of noi
' .vasliinu hands. Whereas, 12% termed they never give up washing hands.

in (ii'oup discussions almost all mentioned washing hands with soap every time. W h i l e
t e l l i n g about the .situations of not washing hands was 'whenever the soup is noi ava i lab le '
:iml 'Lack of water1.

FREQUENCY OF WASHING HANDS IS MORE OR LESS THE SAME IN ALL

Following responses were gathered against the question "Please lol l us roughly how many
limes do you gel a chance of washing your hands in a day?"

Table 4-4
/ir/.vt.'; All Rcxpondcnlx (11=5027)

ji
t Description

1 With water
IJWilhSoap

All
Pakistan

7%
3%

Location
Urban

8%
4%

Rural

7%
3%

Province-wise
Punjab

7%
4%

Sindh

7%
4%

NWFP

S%'

3%

Baloch-
istan
l«h
•*
.)%

Percent "I RcxiHiinlc.nl (Rcml in ( '

AJK

fl'H.

.vx.

NA

S%
.1%

Latrine 'OwnorsMip i
Owners

8%
.)7o

Non-
Owners ;i
. 7% .

.1% |i

\\ came out during observation that hands of the majority respondents of la t r ine owning
households looked very clean (52%) then non-latrine owners (27%).

- -id -
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i )NLY 17% USE SOAP AFTER DEFECATION IN HOMES WITHOUT LATRINES
The Comparable Figure in Homes with Latrine ,is 45%

'A'hen asked about ihc occasion of using soap lor washing hands, majority (36%) mcntionou
• after (lefccsition' and 'in the morning* (27%). Only 17%. use Soap alter defecation in
I lomes without Latrines.

U seems that use of soap in non-latrine owning households is not very frequent. Durum
observation it was reported that the Held investigator could not see a soap in 55% of homes
without latrine.

Chart 4-1

60 ..

30 .

10 .

• 10 . Latrine owners Non owners

D After defecation
O Before meal

• |n the evening

a Don't wash with soap

a In the morning
O While bathing

' Q When hands get dirty

O After meal

Table 4-5
Occasion of Washing Hands with Soap

ilnsc: All Kcx/ioin/ciiix <n=5<)27)

I'crccni (i/ Rc.i/iiiiulciii (Haul in < 'oliiiniisi

Inscription

Al te r cldecalion
hi ihc morning
IMbrc meal
While hiithing
In ihc evening
When hands get
ilirlv
1 inn'i wash with
soap
AlkT Ml fill

All
Pakistan

36%
27%
12%
12%
7%
5'K

4%

4%

Location
Urban

48%
23%
13%
3%
5%
4%

4%

7%

Rural

25%
30%
12%
18%
8%
6%

4%

2%

Province-wise
Punjab

54%
23%
20%
4%
2%
8%

0%

4%

Sindh

30%
10%
19%
21%

1%
6%

4-x,

2%

NWFP

30%
38%
3%
1 5%
1 3% '
5%

1%

2%

Baloch-
istan
35%
30%
1 ft%
2%
5%
2%

1 0%

1 0%

AJK

(> 1 %
IS%
29%
0%
O'X.
4%

0%

6%

NA

8%
45%
20%
2% '
0%
2%

0%

0-x,

Latrine Ownership !j
Owners

4'5%
. 25%

1 5%
6%
5%
3%

3%

^%

Non- -I
Owners |!

17,, !;
3 1 "/a i|
6% [I

23% 1
1 1 % j!
7% i!

7% 1ii
f

2% '•:•

- 4 7 -
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Amonq Homes with No Latrine
MAJORITY OF MEN USE SOIL WHILE MORE THAN HALF OF WOMEN AMI ;
CHILDREN USE WATER AND CLOTH

I !se o l ' so i l is more common in male members than women and chi ldren. Majori ty of male
(.•>S%) in non-latrine owning households use soil for cleaning a l ter u r ina t ion .

I n I 1% households children do not use anything for cleaning after u r ina t ion .

Table 4-6
Cleaning practices after Urination

:t. Cleaning method after Urination:

/I'IMC; All Kc.i/Hiiu/ciii.t (n~5027)

/'creel/I uj Respondent (Kcatl in ('ii/iiiiinxi

Description

iVIale
Wilier
Soil
I'iipcr
Clolh
Niilhinii

1 V'liiiiU'
\Viilcr
Soil
I'iipcr
Cloth
Nloihini!•--.

CliildiTii
Wilier
Soil
I'iipor

. Clolh
Noihinjs
No response

All
Pakistan

63%
30%
2%
0%
4%

82%
8%
2%
3%
4%

72%
10%
1%
3%
1 1 %

.3%

Location
Urban

84%
10%
2%
0%
3%-

. 91%
3%
2%
1%
3%

^

81% .
6%
1%.
1%
8%
4%

Rural

47%
45%
2%
0%
5%

76%
12%
2%
5%
5%

64%
13%
2%
5%
14%
i;-

Province-wise
Punjab

82%
14%
0%
0%
4%

89%
9*
(1%
0%
1%

78%
1 1 %
0%
1%
9%
2%

Sindh

78%
10%
0%
0%
11%

86%
3%
0%
0%
!()%

68%
7%
0%
0%

22%
.1%

NWFP

43%
50%
6%
0%
0%

76%
1 0%
5%
8%
0%

73%
6%
4%
7%
0%
0%

Baloch-
istan

70%
26%
0%
0%
3%

85%.
S%
0%
()%

, 5%

70%
1 6%
()%
1%
6%
7% '

AJK

86%
0%
0%
0%
14%

93%
0%
0%
0%
7%

82%
0%
0%
0%
18%
2'*

NA

76%
1%
()%
1%

22%

83%
1%
0%
1%

1 5%

44%
1%
0%
1%

48%
!•*

Latrine Ownership
Owners

80%
14%
2%
0%
.1%

88%
4%
2%
2%
.1%

84%
4%
2%
6% .
0%
4% ;

Non-
Owners

.1 .> %
5»%
2%
0%
5% ]

72%
1 6%
1%
5% j
6%

5<K
1 <H
1%

'.•>%
1 5%
A,

MORE THAN HALF OF WOMEN USE SOIL AND CLOTH FOR CLEANING

Use o!' water for cleaning alter urination & defecation is q u i t e high even in non- l a t r i ne
owning households. One of its reasons is that mostly they defecate he fore perform i n i > ihe i r
prayers and use water.

Major i t y of households (99%) in AJK reported to use water for c leaninu after defecation, i Ise
ul soil is higher among men in NWFP (44%), whereas women and chi ldren niosllv ir;c
Vloih' (27%) in NWP'P. . ' '

-4S -
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Table 4-7
Cleaning practices after Defecation

l > ) Cleaning method after Defecation:

lltise: All Respondents (n=5027)

fcrccnl tif Rcspondcni (Read in ('olitinntu

Description

Mule
Wilier
Soil
I'aper
Clolh
Nothing

l-'c'Miiilc
Wilier
Soil
I'npcr
(.'loth
Nothing

Children
Wilier
Soil
I'nper
Clolh

""Nothing
No response

All
Pakistan

70%
26%
.1%

. 0%
0%

M*
6%
4%
10%
0%

70%
10%
3%
14%
0%
.1%

Location
Urban

88%
8%
3%
0%
0%

M%
2%

'2%
2%
0%

82%
5%
2%
6%
0%
4%

Rural

57%
40%
3%
0%
0%

68%
10%
5%
16%
0%

60%
14%
3%

20%
6%

•3%

Province-wise
Punjab

8')%
1 1 %
0%
0%
0%

92%
'7%
0%
()%
T)%

8«%
9%
0%
1%
0%
2%

Sindh

93%
6%
0%
0%
0%

96%
3%
0%
1%
0%

83%
7%.
0%
6%
1%
3%

NWFP

48%
44%
8%.
0%
0%

58%
6%
9%

27%
0%

60%
5%
7%

27%
0%
'1%

Baloch-
istan

73%
26%
0%
0%
0%

88%
1 0%
0%
0%
0%

66%
18%
0%
9%
0%
6%

AJK

99%
1%

0%
' 1%

0%

99%
1%

0%
0%
0%

99%
1%

()••/,
0%
(1%
2%

NA

90%
9%
0%
0%
0%

96%
2%
0%
2%
0%

78%
20%
0%
2%
(1%
0%

Latrine Ownership
Owners

87%
1 ()%
2%
0%
0%

93%
2%
2%
2%
0%

84%
4%
2%
6%
0%
4%

Non-
Owners

39% '
56% 1
4%
0%
0%

52%
1 6% 1
7% i

25%
0% I

44%
21%
5%

28% jj
()./.. |A i

In Homes with No Latrine •
SIXTY EIGHT % THROW CHILD FECES IN OPEN SPACE COMPARED TO 16% OF
HOMES WITH LATRINE

Almost 6X% of .households, without latrine throw feces of children under one year in open
space, ihc comparable figure in households with latrine is only 16%.

Table 4-8
DISPOSAL OF FECES OF CHILDREN UNDER I YEAR

m.': All Respondents (n=5()27)

( ————————
Description

Wash

i Throw out/in
fields

Throw in latrine

All
Pakistan

53%

35%

13%

Perccnl of Respondent (Read in Columns)
[ Loca'flon

roan

64%

15%

21%

Kural

46%

48%

7%

Province-wise
Punjab

50%

19%

31%

Sindh

36%

40%

25%

NWFP

56%

36%

8%

Baloch-
Istan
60%

34%

6%

A'JK

70%

6%

2-1%

r~NA-

75%

24%

1%

Latr|n0 Ownership
Owners

65%

16%

20%

Non-
Owners

32%

6"8%

0%

- 49 -
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Summary Findings

Almost half of the respondents (43%) termed 'Contaminated food' and 'Lack
of cleanliness' (39%) as main causes of Diarrhea.

• Majority (75%) believed 'Cleanliness' is the best method to prevent diarrhea.

I lovvever no significant difference was found in the occurrence level of diarrhea
and typhoid among latrine owning and non-owning households. The difference
was around 2% only.

There was a. significant difference between latrine owning and non owning
households in the case of eye infections (18% : 23%) and skin diseases (16% :
24%.).
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AROUND 22% SUFFERED FROM DIARRHEA DURING A MONTH
No significant Difference between Owners and Non Owners of Latrine

When inquired about the occurrence of disease asking "Did any one in your household suffer
from Diarrhea/Dysentery during the last one month? The response were:

Table 5-1
Occurrence of Diseases

lluse: All Iteapontlenix (n=5<)27)

I'crccni <>/ Ri'spamlcnt (Rcail in ('oliuiimi

Description

Yes '

No •

All
Pakistan

22%

78%

Location
Urban

21%

79%

Rural

24%

76%

Province-wise
Punjab

22%

78%

Sindh

29%

71%

NWFP

13%

87%

Baloch-
istan

30%

70%

AJK

30%

ft 1 %

NA

30%

70%

Latrine Ownership
Owners

23%

77%

Non-
Owners

21%

70%

Interest ingly il eume out from the survey findings that occurrence'of! Diarrhea was higher
among latrine owing households 23%, compare to non latrine owning households 21 % d u r i n g
a period of a month. However it was reported during the focus groups thai areas where some
households do not have latrine or have unhygienic latrine suffer readily wi th diarrhea.

Chart 5-1

THE OCCURRENCE OF VARIOUS DISEASES IS VERY HIGH
Typhoid (25%), Hepatitis (11%)., Skin diseases (19%) and Eye infection (20%)

Results indicate that the incidence of typhoid is higher in Boluchistan (40), compared ui
Punjab (18%), Sindh (27%) and NWFP (14%).

Occurrence Levels are Higher among Homes without latrine especially for Infections Skin
Diseases and Hepatitis in that order.
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I H i r i n g the Focus group discussion, it appeared that m a j o r i t y o|' households where there i ;
unhygien ic latrine suffer from Diarrhea, Malaria and fever.

Chart 5-2

so.
40 .

30 .

20 .

10 .
0

25

O Typhoid • Hepatitis Q Skin disease D Eye infection

.III

Table 5-2 .
Suffered from Diseases

of Ki'x/Mindcni {Read in ( '
ji
1 Description

:: TyphoidI .. — . ———————
- llepiiiis
li - ——————— i —
I, Skin disease

i live infection
'* - ' - "T , , , ,

All
Pakistan

25%.

1 1%

!<>%

20%

Location
Urban

23%

7%

12%

17%

Rural

26%

14%

24%

23%

Province-wise
Punjab

18%

8%

10%

1 1 % .

Sindh

27%

21%

24%

!<>%

NWFP

14%

0%

1 0%

21%

Baloch-
istan
40%

1 1%

1 7%

24%

AJK

2K

14%

27%

i">,,.

NA

36%

.()%

14%

1 S%

Latrine Ownership |
Owners

24%

1 0%

16%

1 8%

Non- |
Owners f|

26% 1
I

14%
li

24% j|

T -J ,.;| °

DIRT AND CONTAMINATION ARE THE ASSUMED CAUSES OF DIARRHEA

Majori ty (36%) term 'contaminated food'1, dirt (23%) and contaminated water (12%) as
the main cause of diarrhea. I t appears that most people believe dirt/germs of diseases are
spread through food.

-Assumed reasons that came out during the group discussions were: 'Open drains'.
( ontaminatcd water' and 'Lack of cleanliness'2.

(;ontnminated food is defined as any food which is not in a good condition for eating/for example Stale food
ivoiton fruits etc.

Cleanliness is defined as any thing which appears clean and hygienic.
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Table 5-3
Causes of Diarrhea

tiitxc: All Rcspoiulcnis (n=5(!27)
I'i'i'cciii <>jKc.\/>tiiiiluiil (Readin ('(iliiinnsi

inscription

'oiuaminated
OIK!'

,ack of
•leanliness/dirl

'oniaminuted.
vaier

Warm diet

All
Pakistan

-^ /•
,l(l%

23%

12%

3%

Location
Urban

33%

23%

13%

4%

Rural

39%

24%

10%

3%

Province-wise 1
Punjab

26%

25%

8%

4%

Slndh

27%

.12%

14%

2%

NWFP

57%

1 5%

9%

• 0%

Baloch-
istan
22%

2<l%

1 5%

X%

AJK

21%

()()%

24%

0%

NA

1 5%

O.VK.

.1%

()%

Latrine Ownership
Owners

34%

24%

12%

.̂.>%

Non-
Owners

41%

20%

1 1 %

4%

CLEANLINESS AND FRESH FOOD ARE. SEEN AS PROTECTION AGAINST
DIARRHEA

I n response to the question that "What in your view would be the best way to prevent i t "
fo l lowing responses were gathered as presented in Table 5-4.

Table 5-4
Prevention of Diarrhea

.v (n~5027)
I'crcfii/ a/ Ri'sponik'iil (Read in ('iiliininsi

I Description .

i 'leanliness'1

Ji Take
1 fresh/proper diet
ii • —————————
t * 'onsult Doctor

All
Pakistan

48%

30%

1%

Location
Urban

46%

40%

1%

Rural

50%

38%

2%

Province-wise
Punjab

47%

40%

2%

Sindh

50%

35%

5%

NWFP

4K%

46%

0%

Baloch-
istan
46%

32%

' 0%

AJK

101

5')%

0%

NA

<) 1 ••/„

32%

0%

Latrine Ownership!
Owners

' 4<S%

38%

1%

Non- |
Ownois !

47%

4 1 %

2%

Majority (48%) knew that 'cleanliness' along with 'Fresh food (39%) is the proper way iu
prevent diarrhea, but what really is eleanliness this def ini t ion varies from person to person.

Contaminated food is defined as any food which is not in a good condition for eating, for example Stale food
Rotten fruits etc.
' Cleanliness is defined as any thing which appears clean and hygienic.
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Summary Findings

ROLE OF COMMUNITY LEADERSHIP IS SEEN AS .MOST
EFFECTIVE INFLUENCER:

Majority (36%) term 'Community Heads' and 'Imam mosque' (22%) us mosi
effective for a campaign. During the "Group discussions" almost all the groups
in all locations termed "Imam mosque" and "Community heads". In Sinclh
and Punjab village head, Vadhara, Numbcrdar was also mentioned us very
effective for communicating.

PAMPHLETS:

Majority (81%) term pamphlets/leaflet 'useful' for themselves. During Hie
"locus group discussion", a majority believed that use of "pamphlet/leaflet"
is good but only for literate people. However students termed th is as the best
means for communicating and convincing people.

A majority (60%) claimed that they were influenced to ael according to a
pamphlet/leaflet.

INTERPERSONAL CONTACT AND MEDIA ARE SEEN AS
EFFECTIVE CHANNELS:

After Media, 'Interpersonal communication' (48%) was termed as most
effect ivc for communicating to others. 'TV Ads' (25%) and 'Announcement in
mosques' (18%) were also termed effective for affecting people's behavior.
During the group discussion, best mode of communication, came out to be:
•Interpersonal communication', 'Special TV & Radio programmes' and
'Special gatherings/conference, where one can address people on hygiene and
sanitation

GOVERNMENT:

Kxpccted role of Government was seen as "monetary support". According to
poor people "money is the solution for most problems".

It also came in the survey that people should be given 'proper guidance and
information'.
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NINE PERCENT RECALLED HAVING SEEN SOME POSTER DURING LAST MONT! I

In response to the question that "Have you gone through any poster regarding health a iu i
hygiene during the last one month?" following table provide the responses gathered.

Table 6-1
Effectiveness of Poster/Leaflet

XL': All Ri'spomlunix (n~5027)

/'crct'iii of Ri'npiiiiili'iii (Kciul in ( '

Description

Yes

No

All
Pakistan

9%

91%

Location
Urban

1 1%

89%

Rural

7%

93%

Province-wise
Punjab

11%

89%

Sindh

7%

93%

NWFP

2%

98%

Baloch-
istan
18%

82%

A.IK

X'ji,

92%

NA

0%

100%

Latrine Ownership ii
Owners

1 0%

89%

Non-
Owners 11

5% .

95%

.Almost ') % of the respondents have gone through any poster of heal th & hygiene dur ing the
last month.

Access lo posters wus,highest in Balochistan (18%), compare to 1 1% in Punjab. 7% in Smdh
and 2% in NWFP.

POLIO HAS THE HIGHEST RECALL IN POSTER MESSAGES
Nine percent (9%) Recall having seen some Poster during last month Government is
seen as Major Sponsor

Table 6-2
Recall of Poster

a) Issue :

tliisc1: Those who wi poster (\i=

I'crcciil of Rc.\i>< im/i'iil (Kcuct in ( 'uliiiiinxi

Description

Polio
Kiivironmcnt
Latrine'
construction
1 lealih

All
Pakistan

61%
6%
4%

6%

Location
Urban

53%
3%
3%

7%

Rural

72%
9%
4%

3%

Province-wise
Punjab

28%
0%
17%

10%

Sindh

45%
0%
0%

1 3%

NWFP

26%
54%
0%

0%

Baloch-
islan
83%
0%
2%

2%

AJK

0%

20%
(1%

40%

NA

-

-

"

Latrine Ownership
Owners

55%
7%
3%

6%

Non-
Owners

87%
—————

2% 1
5%

1% i

l ;rom ihose who have gone through any posters, majority has come neross posters'of" polio'
(01%). •Environment' (6%) and 'latrine construction' (4%).

In Punjab recall to posters of'latrine construction' was quite high (17%) compared to rest
of the country.
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Table 6-3
Recall of Poster messages

h). Sponsor company:

iliiM1: Tlmsc wh<i gel i>oslcr

i JiisoriDiion

l |U\'I.

i Jepartnient
Soap company
l)on't remember

All .
Pakistan

'16%

4%
34%

Location
Urban

46%

7%'
29%

Rural

46%

0%
40%

Province-wise || | | i|
Punjab

56%

1%
24%

Sindh

XV),

1 5%
32%

NWFP

26%-

0%

17%

Baloch-i
istan l!
<T.,, i].' ~ '•• v

1%

3')%

II A,IK
ij

.•>(r«,

•in
'10%

NA 1
I

' i|

~n
Latrine Ownership ?
Owners

-17%

.1%
2')%

Non- :

OWMKfS •

•I.V'.'., . :

0%. •;

.X>x. j.

i \ t r iy-s i . \ percent (46%) of those who have gone through any posters mentioned
( I'ovornmcnt health department' as ihc sponsor company of the poster.

\bmii one forth (34%) respondents were not able to ment ion the sponsoring company uf l i n -
usier the have seen.

SIXTEEN PERCENT (16%) OF RESPONDENTS RECEIVED PAMPHLETS
LAST 6 MONTHS

X i m o s i 16% ol ' the respondents mentioned receiving any pamphlets d u r i n g the lasi h months.

vccess 10 pamphlet was observed highest in Baloehistan 21%. as compared lo P u n j a b < I 4 % i .
( 12%) and NWFP (16%). In order to gel responses on effectiveness of pamphlets etc.

vi i ig responses were received as presented in Table 6-4.

Table 6-4
Effectiveness of Pamphlet/lea (let

tiasc: Ml rcniinnthnls (n-=5()27)

iifKi-xiXHiilcni (Rend in ( '

O'iscription

'i CS

Nti

No Kesponse

All
Pakistan

I ft%

83%

1%

Location
Urban

18%

81%

1%

Rural

15%

85%

1%

Province-wise
Punjab

14%

85%

1%

Sindh

12%

87%

1%

NWFP

1 6%

83%

0%

Baloch-
istan

21%

7S%

1% I
, n

AJK

5%

'J.S'K.

0%

NA

1%

<>')'%

(}":',

Latrine Ownership*
Owners

18%

•S 1 ••/„

1 in

Non- ij
Owners I

1 3% !|

H7% j:

1 •:,
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MAJORITY BELIEVE POSTERS USEFUL

Major i ty (Sl%) term pamphlets/leaflet 'useful' lor themselves. Recognition of the use fulness
of pamphlets was higher in NWFP (62%) and Sincih (60%), compared to the rest of country .

During the Focus group discussion, it came out that pamphlets/leaflet were seen a good
mean for communication for literate people, however, some termed it effective even for
i l l i l o r a l c persons. All respondents as mentioned below responded lo ihe usefulness of pamphlets .

Table 6-5
Usefulness of pamphlets/leaflets

xc: All respondents (n=5027)

I'crccnl <>/ Respondent I Read in ( 'oliiiiinsi

^inscription

very useful

Iseful

N'oi useful

vlo Response

All
Pakistan

30%

51*.

9%

10%

Location
Urban

34%

46%

.7%

13%

Rural

27%

54%

11%

8%

Province-wise
Punjab

21%

55%

21%

4%

Sindh

28%

59%

6%

6%

NWFP

25%

61%

1 1%

3%

Baloch-
istan

43%

26%
-,.1%

27%

AJK

50%

3«%
5%

7%

NA

17%

74%

7%

2%

Latrine Ownership ||
Owners

32%

.50%

7%

1 1 %

Non- is
Owners |j

26% .j

5 1 % |
1 T 1^
1 .1% 1

,'|

<>/„ |i

, , , "

MAJORITY CLAIMS THEY ARE INFLUENCED BY PAMPHLETS

A majority (60%) claimed that they were influenced to act according to pamphlet/lenllei.
'I 'cople believe that this is the source, which is very effective in molding publ ic a t t i tude and
heiuiviour.

Table 6-6
Effectiveness of Pamphlet/leaflet

liase: All respondents (n=5(>27)

rcrcc.nl <>j Respondent (Raul in Columns)1
j Description
!
Try to act
accordingly
Discuss the issue

' with others
Keep it with
yourself
Read it casually
1 hrow alter
reading
1 hrow without
reading

All
Pakistan

60%

5(W

44%

47%

33%

8%

Location
Urban

67%

55%

44%

58%

39%

9%

Rural

54%

47%

45%

39%
28%

7%

Province-wise
Punjab

61%

53%

34%

41%

32%

14%

Sindh

81%

74%

71%

56%

24%

9%

NWFP

39%

33%

22%

36%,
4X%

7%

Baloch-
istan
70%

52%

55%

59%
"t **2j%

7%

AJK

93%

94%

77%

39%

18%

3%

NA

97%

95%

«S()%

34%

7%

ij%

Latrine Ownership
Owners

67%

55%%

461*

55%
38%

8%

Non-
Owners

47%

41% j

. 42% ,,
;]
!

• 31%

24%

8%
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Table 6-7
Effectiveness of I'amplilet/ieullci

/>i/.vi': All respondents (n~=:>()27)

Description

Try to act accordingly

i .'isciiss the issue with
ol hers

Keep it with yourscll'

Read it casual ly

rhrow alter reading

1'hrow without residing

Gander-wise
Male

57%

47%

44%

46%

32%

. 7%.

Female

77%

70%

46%

58%

40%

14%

Education-wise
Illiterate

42%

36%

37%

12%

13%

1 1 %

Upto
Primary

72%
\
56%

55%

64%

35%

y%

Middle

62%

52%

4 1 %

66%

4')%

«J%

Matric

(>X%

57%

47%

64%

50%

4%

Above
Matric
74%

ii">%

••i,s%

72%

• 16%

?%

Usefulness of
pamphlet

Useful

66%

55%

51%

38%

Not use tu lS

2 I •: •

18%

17%

MEDIA TURNS OUT TO BE MOST PREFERRED COMMUNICATION CHANNPI.

Major i ty relay on Media for remaining informed of everyday uf la i r s , however, a reasonank-
iH imher also mentioned friends/relatives (21%) (o slay informed. Ic ib le 6 » provide
in format ion on means which is most preferred by respondents lo remain informed of the
evcrvdav affairs.

Table 6-8
Communication Channels

iliisc: Ail r<'sp<intjt!iits (n~J(i27l

t'crcaiii <V AV\/

:: Description
l!

1; rv

» Newspaper

'; Uatlio
:; i'Vieiuls/tvlative.s

( 'ommuniiy head

iVIayii/inc

' Imam mosque

' All
Pakistan

49%

45%

32%

21%

1 2%

12%

7%

Location
Urban

56%

50%

22%

21%

1 1%

•)*

7%

Rural

43%

42%

40%

21%

12%

14%

7%

Province-wise
Punjab

39%

24%

6%

39%

12%

2%

0%

Sindh

30%

35%

1 3%

18%

1 0%

1%

6%

NWF.P

74%

64%,

58%

10%

5%

28*

4%

Baloch-
istan
35%

38%

22%

33%

23%

3%

1 1%

A.IK

45%

17%

10%

26%

1 •«.

II'K.

'*

1LLI~;
NA

2 1 %

12%

34%

39%

., "At

( I-,;.

24% 1

i i l\c<icl in ( 'u/lllllll-i

Lalrine Ownership
Owners

53%'-

48%

26%

20%

1 2%

1 0%

,«'

Non-
Owners

40%

40% !

44%

10% !

1 5';;. .

S,. ;
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MAJORITY PREFER TO CONSULT DOCTOR FOR GUIDANCE IN HEALTH ISSUES

The respondents in response to the question that "If you require guidance on immunizat ion
and other health related issues whom would you approach" majority of the respondents
(5<S%) mentioned 'consulting doctor'. In Sindh people more readily take advise from
•friends/relatives' (44%) than 'consulting doctor' (29%). Please see chart and table given
IK' IONV.

Chart 6-1

58%

25%

ID Doctor • Friends aimamMasjId DTeachers • Leaders D Others

Table 6-9
Majority prefer to consult doctor for guidance in health issues

'.v (n=5<>27)

ofHcsponckni (Rend in Ctiltimnx)

Description

Doctor

Relatives/friends

Imam mosque

Teachers

Local leader

All
Pakistan

58%

25%

fi%

5%

2%

Location
Urban

59%

30%

3%

4%

I*..

Rural

57%

21*

9%

7%

4s

Province-wise
Punjab

43%

37%

9%

5%

3%

Sindh

29%

44%

10%

8%

4%

NWFP

fi8%

16%

4%

7%

.1%

Baloch-
istan
79%

16%

3% .

0%

0%

AJK

55%

12%

1%

1%

0%

NA

26%

51%

13%

5%

0%

Latrine Ownership
Owners

• . ' 5 7 W -

;27<t

;5»

'6V

2%

. Non-
Owners

60%'

22%

7%

4%

' ; - 3%
/
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TV & NEWSPAPERS TERMED AS EFFECTIVE FOR INFORMATION
DISSEMINATION

The Role of Interpersonal Communication is also recognized:
/

* Majority mentioned Media as most effective channel of communication.

* W i t h i n various media, majority termed TV (47%) and Kadio (22%) lo he mosi
c Hoc live for communicating.

* During the Croup discussions, electronic media was termed very effective, l i n t sidc-
hy-sidc people termed interpersonal methods as effective especially for rural1 areas.

in response lo the question that "In your view which is the most effective channel of
aimmunicat ing information on issues like health, hygiene and sanitat ion and which is second
and which is the third most effective channel of communication?" Ihc responses received arc
represented in Table 6-10.

Table 6-10
Communication Channels

Itase: All rcsponchnm (11=5027)

1'iTccnl of Respondent (Read in Co/wnnx)
'<
, Uuseripiion

! TV

j Newspaper

Kadio

Local leader

1 leallh campaign

rosters cards
' ,, , ,,,_.._.,_..

All
Pakistan

47%

33%

22%

')%

9%

6%

Location
Urban

58%

33%

9*

10%

9%

4%

Rural

37%"

34%

30%

9%

9% .

6%

Province-wise
Punjab

65%

21%

8%

20%

12%

10%

Sindh

55%

32%

25%

25%

19%

15%

NWFP

39%

37%

22%
-\.)%

1%

1%

Baloch-
istan
48%

32%

25%

22%

21%

23%

AJK

61%

2'l%

1 9%

1 0%

1 1 %

0%

NA

'39%

43%

5 1 %

22%

13%

7%

Latrine Ownership
Owners

' 55%
: 34%

13%

7%

10%

".<f

Non-
Owners

30%

32% 1

36%

12%

8%

5%

MAJORITY KEEN TO PARTICIPATE IN A HEALTH CAMPAIGN

When asked to participate in a health & sanitation campaign by acting upon it, ma jo r i ty
<*>4%) answered in yes.

Number of respondents not willing to participate was higher in Baluchistan (43%) and Sindh
(21%). compared to the rest of the country. Please see Table 6-11 for details.
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Table 6-11
Participation in the campaign

(n=5()27)

I'vi'cciil ti/'Rt'x/Hini/cnt

)oscnption

\ciinii upon il
n form ing others

Motivating
Hhei'S

Will not
tariicipate

All
Pakistan

94%

88%

85%

19%

Location
Urban

93%

89%

84%

19%

Rural

94%

88%

86%

20%

Province-wise
Punjab

80%

73%

64%

16%

Sindh

89%

81%

77%

21%

NWFP

97%

92%

94%

3%

Baloch-
istan

97%

96%

89%

43%

A.IK

94%

l>3%

93%

10%

NA

100%

99%

99%

1 0%

Latrine Ownership |l
Owners

93%

87%

83%

20%

Non- !i
Owners 1

i
l>>,',. '•'

91% , f

"*• |
i!

.i«* i

COMMUNITY HEADS & IMAM MOSQUE TOPS THE LIST AMONG RELEVANT
LEADERS ON CAMPAIGN IN HEALTH AND HYGIENE

Kosponscs received ngainsl the most effective source for moliviuing people are presenieii ii;
Hit- following table as questioned "In your view which people should he included in a
campaign regarding hygiene and sanitation to whom people listen to. In your view which one
uf the following will prove effective specially in your area?"

Chart 6-2

Urban

33
24

Rural

OCommunity heads Blmam Masque DNGOs
DUnion Councilors Bleachers DOIhors
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Table 6-12
Key Sources for Motivating People

s (n=il)27)

I'nrvuni a/ Hc'sptindcni (Rcticl in ('<i/iiiiu>\l

\ inscription

I'umimiiiiiy heads

liiiiim mosque

ji NciOs

1 I Inion councilorsr, .....
f TiMchers

1 ( )i hers

All
Pakistan

36%

22%

16%

14%

9%

2%

Location
Urban

. 4 1 %

19%

14%

13%

9%

1%

Rural

33%

24%

17%

14%

9%

3%

Province-wise
Punjab

35%

26%

8%

21%

7%

1%

Sindh

45%

23%

S%

1 1%

S%

2%

NWFP

20%

21%

32%

17%

7%

2%'

Baloch-
istan
5 1 7,:

20%

3%

7%

14%

4%

AJK

1 <H

:.2%
7%

25%

1 3%

5%

NA

1 9%

!')%

l'l%

1 1%

4%

1%

Latrine Ownership
Owners

•39%

2.1%

13%

14%

10%

1%

Non-
Owners

30%

24% , i

21% |
———— _j

12% |

;. 8%

4%

Suggested sources for motivating people came out to he the fol lowing:

* Community leader (36%)
* l immi mosque (22%)
* N( iOs( l6%)
* Local Councilors (14%)

During ihc (>roup discussions almost all the groups in all locations termed ' Imam
mosque' and 'Community heads', as most effective. In Sindh tind Punjab village head.
Vadhani. INumbcrdar was also mentioned as very effective for communicating.

INTERPERSONAL COMMUNICATION, SEEN AS MOST EFFECTIVE FOR
MOTIVATING ACTION

In response to a question that "In your view what would he the best mode for mot iva t ing
people for constructing latrine in their houses? Its responses are tabulated in Table 6-13 and
also in Chart 6-3.

Chart 6-3

•Latrine owners Nonowiuis

|qhlerpersonal •TVAds. OFrom Mosque o Sanitation week |
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Table 6-13
Modes of motivating action

.illn-spontlarils (n~~5t)27)

<>/ Ri'spoiiili'iii (Read in < 'oliiiiinsi

Inscription

Interpersonal
oimmunicau'on

TV ads

Announcement from
mosque

Sanitation week

All
Pakistan

48%

25%

18%

6%

Location
Urban

44%

35%

13%

6%

Rural

52%

17%

22%

7%

Province-wise
Punjab

40%

30%

23%

3%

Sindh

41%

28%

22%

7%

NWFP

46%

24%

20%

9%

Baloch-
istan

62%

21%

9%

3%

AJK

44%

14%

3 7%

1%

NA

57%

<)%

30%

2%

Latrine Ownership ji
Owners

43%'

.32%

16%

6%

Non- j
Owners I

5<H I'

21% 1

7% ||

Kcsults ol ' thc study show following methods of communicnling mid motivat ing action:

• iiucrpcrsonal communication 48%)
• TV advertisements (25%)
• Announcement in the mosque (18%)

i M i r i n j i ' i h e Ciroup discussion, best mode of communication came out to he: 'Interpersonal
communication'. 'Special TV & Uadio programmes' and 'Special gatherings/
conference, where one can address people on hygiene and sanitation wcre.also mentioned.

CLEANLINESS IS NEXT TO GODLINESS - MOST COMMON MESSAGE

During llie survey, respondents were asked to suggest a key message to be used in a hygiene
and sanitation campaign, results are which are reported in Table 6-U.

Table 6-14
Key Messages

Itnsu: All rvxponiivnts (n=*5()27)

I Uoscrlption

dciinlincss is
religion

1 k-allh is in
cIciinlinesK

I'lciinline.ss is good

(.'It'Jinlinc.ss protects
I'rom diseases

All
Pakistan

•27%

10%

3% '

2%

Location
Urban

28%

1 1 %

2%

.2%

Rural

27%

8%

3%

2%

rcrcf.ni nf Kcxponthnl (Rcud in Cdliimiix)
Province-wise

Punjab

14%

1%

3%

2%

Sindh

25%

7%

6%

2%

NWFP

34%

12%

1%

1%

Baloch-
istan
25%

6%

1%

2%

AJK

2';%

5%

6%

1%

NA

.><)%

4%

4%

0%

Latrine Ownership
Owners

28%

'.s%--.

"2%

2%

Non-
Owners.

25%

• y'«' |i

3%

2%



iimimiiik';iiion (V: Informnlion GALL UP / B R B

i/ijc. . llliln<h' mid I'rticlHV.i Xllitly. fliixitsl 2/1(11

A general message phrase us "Cleanliness is next to Godliness/religion" was the most
suggested message (27%) during the survey.

l lowvver when further probing took place dur ing the Group discussions more specific
messages were proposed by the participants those were:

' H e a l t h is a blessing', 'Latrine for your privacy and pride' and 'Latrine Tor be t te r
l i ea l l i r .

DIFFERENT ROLES ARE SEEN OF VARIOUS OPINION LEADERS
I3u t awareness raising function is common to all

The role of key persons as indicated by the respondents is presented from Table 6 - IS to l ab lc -

Table 6-15
-Kolc of Key Persons for Campaifjn

Uoleol 'NGOs

use: A/I ri's/ioiH/anlx (n~5()27) °

I'crccnl <>j Ri'Sjiondcni (RcuJ in ('uliiiiinxj

i 1 loscfiplion

lYnvicle information
j ( live inonct'iiry
..tippori

• v l ive support
1 Inic'rpersoiiiil
cumiminicaiioii
Increase awareness
Provide inaicrinl

All
Pakistan

26%
10%

')%
7%

.•>%
4%

Location
Urban

21%
13%

10%
' 7%

4%
5%

Rural

29%
7%

8%
7%

7%
3%

Province-wise
Punjab

y%
18%

1 3%
'1%

1%
4%

Sindh

30%
5'K,

12%
.1%

1%
2%

NWFP

30%
'1%

5%
13%

1 1%
1%

Baloch-
istan
23% .
1 <>%

1 0%
2%

4%
10%

AJk

1 7%
8%

12%
1 'H

1%
1%

NA

2%-
2%

2S%
0%

0%
1%

Latrine Ownership
Owners

22% .
1 1%

10%
6%

6%
, 4%

Non-
Owners

.' .1 'iii
8% |

1
6% i
y% i

5%
3% j

The respondents had a specialised role in their mind for various opinion leaders. The primary
role seen lor NGOs was as provider of information (26%), the comparable primqry roles for
HI hers were: Government: monetary support (16%); religious leaders: provider in fo rmat ion
regarding Islam (51%); educated people: information providing func t ion (34%): Incal
councilors: arrangement for cleanliness in the area (17%) and for youth, active 'participation
in the campaign was suggested (24%).

GOVERNMENT IS SEEN AS PROVIDERS OF FUNDS

I 'xpeeted role for Government for health & sanitation campaign was termed as 'Monetary
support' {16%) and 'Provide funds' (13%).

I M i r i n g the Group- discussions expected role of Government thai came out a l t e r all u roup
uiseussions is. 'provide free of eost mater ia l , 'provide money lo construct la t r ines ' ami
•provide low cost material' for latrine construction.
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Table 6-16
PROVIDERS OF FUNDS

Koli- ol'l iovernincut:

llusi1:. ill i'(:\/Ji>/i<li'iilx (n~-5()27)

I'crcfiil iif RcspiiiiiL'iil (/\'i'tui in ( 'iiliiiiin^i

I'.-scripiion

vlonctary
uppuri

l ive funds

i ive inl'onnution

'V programmes

iive suppporl

'rovide material

Uiild live
;ii ri nes

'(•veraiic in
k'uspapcrs

iiiild sewerage
ines

\rnmuemcnt lor
L'anline.ss

All
Pakistan

1 (Vx,

1 .1%

8%

8%

(t%

5%

5%

4%

2%

2%

Location
Urban

18%

10%

1%

5%

7%

7%

5%

2%

2%

3%

Rural

14%

16%

8%

10%

6%

4%

5%

6%

2%

2%'

Province-wise
Punjab

29%

19%
2%

4%

10%

5%

2%

0%

2%

1%

Sindh

1 0%

8%

1 3%

6%

')%

3 %

5%

1%

S%

3%

NWFP

11%

1 5%

6%

14%

3%

3%

7%

10%

0%

2%

Baloch-
istan

2 1 %

1 1 7,, !!

X'* I!

2%

(•>"/,

1 1 %
. - »
vi:.

It

ii
t A.IK

! 50%

j! 1%

•I-.:

()••*.

!')%

0%

5%

i

o% i ii'x.
ll
|i :

(),,

2%

ii IK

'1%

NA

T^T

------i
(!•.:. i!

I:

1,, i
. _J

()•«.

29%

0%

0% |

0%

( In.

()»/.

Latrine Ownership |]
Owners

1 1-,;

\ "^

7'K.

5%

7%

5%

5%

Ii —————

1 2%

!!
l! ;!%

i , t

Non- :
Owners i:

1 >.:, r

1 1-.:. '..

i),.,,

1.3%

5% /

4% :'

5",:, i

"v1

i •;..

1 ",!, '

i:

Table 6-17
Providers of information on Health & Hygiene

i < i > l c ol' Kcliyioii.s leaders;

/.'K.MV , I / / lYx/ximlcHtx (ir---$()27)

I 'i.'ncuplion

l ii-scrilu1 iihoiil
v'U-Miilincss in Isl.im
1 MM.' inlbniiiiiion

All
Pakistan

51%

40%

Location
Urban

52%

.37%

Rural

51%

42%

Province-wise
Punjab

69%

27%

Sindh

55%

43%

NWFP

48%

•14%

Baloch-
istan
45%

36%

AJK

94%

7-,;.

NA

4')%

"TT%"

Latrine Ownership ;
Owners

5.v«.

38%

Non- i
Owners "

48% ;

IK" '

M a j o r i t y o l%) believes rel igious leaders ean provide i n f o r m a t i o n reuardinu h e a l t h .v
. : • • ' • . ! lene.

. • i i i i n u ihe (i'roii|) discussions almost al l the groups i i

., \ e r > ' e l ' l ee i ive aiul he lpfu l for the campaign.
al l locations termed re l iu iou .s k-;u!
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Table 6-18
Providers of information on Health & Hygiene

Kolc of Kiinciited people:

/>(i.\v: .III rcs/nnutciiix (ir-5027)

I ji".;r,ripnon

l 'n>\ id'o inlomiiition
Inlumi nhoiil
i is^iL-nc to illilcr;ilc

; Incivasi.' ;i\v;irencss

All
Pakistan

34%
29%

r 9%

Location
Urban

33%
26%

12%

Rural

34%
32%

6%

Province-wise
Punjab

32%
22%

.)%

Sindh

40%
25%

2%

NWFP

24%
39%

3%

Baloch-
istan
43%
22%

25% j

<>/ Rcsiioiiilcnl ilii'tui in < '<tliinni\i
I \ LatrTne Ownership >;

AJK NA Owners Non-
Owners

10%

Table 6-19
Providers of information

Kole ol'Thosc having latrine:

ISiixi1; . I// n'snaiith'itts <ii -51)27)

I'ci'cciil nl lifs/iiiniJi-iil {Rcaii in ( 'iiliiiuiiM

i)(.'si:nption

( l i v e iiilDmiiilion
kix'p liitrinc clciin
Inlomi nhoiii its
;nlviin(iim;.s
Moiiviitc Dihcrs

All
Pakistan

4 -^.>%
18%
10%

8%

Location
Urban

45%
14%
12%

9%

Rural

43%
21%
9%

8%

Province-wise 1
Punjab

56%
4%

35%

1%

Sindh

43%
1 6%
1 1 %

4%

NWFP

3 3 "A,
36%
6%

9%

Baloch-
istan

[ 5 4 %
1% j
4%

1 5%

AJK

"3"(h."
•I I %
2%

1%

NA

""]"%""
75%

1%

0%

Latrine Ownership !

Owners

4 3 %
17%
1 1 ",.,

1 0%

Non- •
Owners !

45% ,
22% -
8%

6% !!

Table 6-20
Providers of information

Role of Local Councilors:

HUM': Ml ri's/iiiiti/i'ii/x (n-5027)

, Description

• i Icanlincss in llic
:: illVa

I'roviilc
iulbnnalion
( ii\v support
Kuiltl Ircc

1 hitrines lor poor
iVIoiivaic people

i < l ive monetary
••iiippori

All
Pakistan

17%

1 5%

.1%
~— ~~

3%
.)%

I'crci-ni <>/ Kcx/iniit/cnl (Ri'iiil in ( 'o/iiniii^/
Location

Urban

13%

15%

:>%
4%

3%
j%

Rural

21%

15%

5%
3%

4%
3%

Province-wise
Punjab

5%

11%

7%
2%

1%
8%

Sindh

18%

1 9%

>x,
2%

1%

.1%

NWFP

24%

1 1 %

.1%
5%

7%
0%

Baloch-
istan
12%

1 8%

6%

4%

">%
4%

AJK

K%

6%

>)%

.'"d-

1%

4'x,

NA

<;%

S%

1 1%

0%

0%

23%

Latrine Ownership i
Owners

16%

13%

,1%
4%

4%
~*.)%

Non- |i
Owners ii

20% ::

1 7% :

y>.
3 %

2% i!
2% |:
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Ki 'k- of Local councilors lor the campaign was termed as 'prov id ing in format ion 1 ( l : : ' . . .
inu 'organize cleanliness in area' (17%).

Din-in!.! ilic (Iroup discussions almost all the groups in all loc;iiions believed that people do
; io t l i s t e n 10 local councilors and they are not very effective. However, it was observed i l i a i
i i i e i r elVcclivcness is high in small areas and towns compare to larger e i l i es .

Table 6-21
Providers of information

Uoic ol'Social workers:

,.'i/sr; ill n'V"»'</i'///.v l/i 5027)

Description

Provide

1 lvL! i cne

ion

le
lalion

ersonal
unication

ale others

ne
lign

All
Pakistan

26%

22%

in.

4%

Location
Urban

27%

29%

6%

2%

Rural

26%

17%

7%

5%

Province-wise
Punjab

20%

2(;%

1%

0%

Sindh

34%

20%

2%

4%

NWFP

1 6%

1 3%

10%

6%

Baloch-
istan

37%

34%

————
7-«. j

"•% ji

AJK

2-1%

3 <>%

NA

1 fvx,

1 8%

'lTCt'/il ul AV.v/xi//< A'/;/ I kc<t« in ( 'nliiinii \:
T Latrine Ownership |;

Non- ;Owners

26%

Owiuirs

I 1-:.. '•

Table 6-22
Providers of information

Kolo ol Doctors:

/I 'I/AC: \lt i'('!<i>iiinli'ius In M)27

1 i'-sciiplion

I 'rovide
iiubriiialion

inlorni patients

liHorni about
diseases

i\ loiiN'ale ollicrs

All
Pakistan

37%

•̂  •*.1.1%

6%

•1%

Location
Urban

41%

25%

6%

3%

Rural

33%

38%

6%

4%

Province-wise
Punjab

47%

1 6%

4%

U

Sindh

40%

35%

3%

K

NWFP

38%

•10%

2%

S-a,

Baloch-
istan
20%

27%

1 ()••/,

AJK

()4%

(m

•IW
!

3
' il '-,.,,._„ .,.,j|i ......

NA

22%

Vx.

n-,.
Il

ii « j!j

Latrine O
O~wne7s

38%

28%

!'~^~

j >-'..

wnorship i
Non-~" '

Owners '
35% -

• 1 1 %

(ft.

I •
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Table 6-23
Providers of information

Uolc of Teachers:

amtion

IX1 -.Ullti'lllS IO

.1111 oli'im

i.' iiiiomuilion

•mi paivnis ol
L'DlS

i\;iic miters

p ilie school
n

All
Pakistan

60%

IX%

5%

..,,

2%

Location
Urban

60%

18%

7%

3%

1%

Rural

61%

18%

3%

4%

3%

Province-wise !
Punjab

56%

27%

.1%

1%

1%

Sindh

6 1 %

22%

.̂  ".'..

i%
.̂<%

NWFP

(>2%

14%

0%

S%

3%

Baloch-ll
istan l'
S')% i!

;i

17% |i

1-1% >

,,
(1% i,1'

!i

i /UK"i
! _...
j 7 1 %

i .
! 2S%

..,_„,_ ...J
ji Latrine Ownership

NA i 1 Owners
i? ''

4'J% !jl ()()-/„
1

__ 1 ————
.15,. |

! '"" ; ' • - f;
! 'I

, l)
""' li

ij

! 1 N-/!,
'[

(.'..:.

VT

"i-,

Non-
Owneis

(,()•,.

|«)./.

l>

i .

.i"....

Table 6-24
Active participation in the campaign

Kolc ol' Youth:

iiiiM': All I'fs/HiiH/i'/iix (n ' .~>027)

/ ' < • / • ( • ( • / / / (i/ /u'.v/

1 inhr.nptlfin

i'.lki1 ;iCli\'C purl

'. IJM.' mloniKition

ivOIIKIIII CU'illl

Ki\'p ilio iiivii clciin

i. i i N c suppon

IllUTpCI'SUIUll

i niniiiiMiifiiiion

Moii\;iu' others

All
PaKistan

24%

15%

1 5%

6%

4%

4%

4-*

Location
Urban

24%

17%

1 7%

4%

6%

4%

3%

Rural

25%

14%

13%

7%

2%

3%

4%

Province-wise |i
Punjab

32%

<•)"/..

7%

0%

S%

5%

1%

Sindh

32%

1 6%

7%

2%

5%

5%

0%

NWFP

21%

')%

2 1 %

1 3%

:%
i%

7%
_

Baloch-
isuin

1 (J%

">7..._ / !..

I r>%

1,, j

3% j

d% ||
il

2% j

A.IK

26%

S%

.!()%

1%

().,:.

()%

0%

iiillth'll

NA

0%

VK,

36%

'}..

0% ,

33%

(»%

/ i H i ' t i t i n/ i ' i i i i n i i i i . \
Latrine Ownership
Owners

2S%

1 6%

1 6%

JVX,

>",',.
-1%

4%

Non-
OwnotK

2 1 ••;.

1 5%

1 2%

.S».;.

j..

;.,

">„.

i\uie < > l Youngster lor the campaign was termed as "actual participation1 i24%i ;i
providing information' (15%).

! /iinns: the (Iroup discussions suggested role of youth came out n> he:

* I lelp the key persons ol' the campaign
* I'erl'orm physical work
» I lelp in bringing material & building latrine



GALLUP / B R

A. ) / I M I / i ' i / i V . .Illi/lii/f iinil I'niclii-cx ,V/(«/v, .tiiKii.il -dill

TWO THIRDS OF LATRINE OWNERS AND ONE THIRD OF NON OWNERS ARF. TV
VIEWERS

Ainonq them 35% and 18% Respectively Have Access to Satellite. ' Channels ;\\ home < . > ;
; ; ; publ ic places

l i appears that the households having latrine are more l i k e l y to watch " I V ( < > X % ) compared
\ s i t h non owners (32%).

Table 6-25
Media Habits and Sanitary Practices

/ '<• /•<•( ' / ; / nl tt<.'si>i»nh'iil ilicmi in ( 'uliiiiinsi

•.ription

\ \ers

1 viewer

All
Pakistan

56%,

44%

Location
Urban

73%

27%

Rural

43%

57%

Provinco-wise
Punjab

66%

34%

Sindh

58%

42%

NWFP

47*

53%

•! it ! 1 1 Latrine Ownership I
Baloch-ii i. A.IK

isfan L !

64% I jj SI"/.
jl I '

36% l')x
. -J I.,,-,....,

NA 1t
52%

48%

|l Owners

6S.,

31%

Non- ;
Owni.'is .

32-n.

68,, i

'IV Viewers
Tl HRTY FIVE PERCENT OF LATRINE OWNER AND EIGHTEEN PERCENT (
N( )N OWNERS CLAIM TO BE DISH VIEWRS

in response to the question " Do you watch satelli te/dish programmes'/ 11'yes where you
usual ly view dish programmes?" following responses were received.

Table 6-26
Watch Satcllitc/Disli programmes

of A't'.v/'o//</(.'/;/ (Rend in ( ' i

Diisciiption

1 lome

Neighhour/fricncl

1 lolel/ha/.ar

Maiihak

'•MIII viewers

All
Pakistan

1 5%

3%

')%

1%

6S%

Location
Urban

21%

4%

6%

1%

63%

Rural

7%

3%

12%

0%

74%

Province-wise j
Punjab

1 0%

1%

2%

0%

83%

Sindh

27%

3%

1 5%

1%

40%

NWFP

(>%

2%

2'K,

1%

S5%

Ralocn-jj
istan 1

! 7%

6% 'I

,,, j
1 % I

60% j

A.IK

:.,,
-
-
-

75%

NA

).,.

-

-

OX%

Latrine Ownership ii
Owners

1 S%

4%

w tit

i%
65%

Non-
Owri(;rs .

"'..

>••/.,

1 Ix

O'K. •

N2%

I he \-;ist major i ty of non-owners of la tr ine view sa t e l l i t e channels at oi l ier than o \ \ n place:..
i he reason migh t he non -ava i l ab i l i t y of s a t e l l i t e ehannel f a e i l i i \ - .
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M( )RE THAN HALF OF LATRINE OWNERS AND 25% OF NON OWNERS CLAIM IT)
i i E NEWSPAPER READERS

When asked ahoul the newspaper readership from the respondents t h a t "whieh of ; I K
newspapers you have read/heard during the last cine month',' l-'.\vn i f i i was for iwo i t . ; ' , / . .
an i l ines . ' The responses were:

Table 6-27
Newspaper Readership

<>/ Ki'fi/iiiin/ciii (Rctui in < 't

Janu

npnon

1f

shru|

ihrian

vish

va-i-\vai|t

i readers

All
Pakistan

1 ')%

1 7%

7%

6%

5%

54%

Location
Urban

28%

1 9%

9%

3%

7%

43%

Rural

12%

16%

6%

9%

3%

63%

Province-wise j
Punjab

1 9%

0%

14%

0%

14%

6 1 %

Sindh

14%

0%

1%

26%

3%

5 1 %

NWFP

,v.

23%

1 1 %

0%

2%,

60%

Baloch-
istan i
.)>,

3 1 % j|

5%

0%
.

i!

46 |

f'AJK"
i

1 2%

-

20%

66%

———

~NA~

1 (>"<

-

•1%

-

2%

8 1 %

Latrine Ownership r
Owners

:>5-
20%

•H

0%

6%

44%

Noiv
OwiU.'IK

X*

! 1 ;.

.1,

6%

K f

75,. ;

\ i a na t i ona l level almost 44% respondents reported to he newspaper readers or l i s teners .
, ' he h.uures were however lower for non-owners ol' l a t r ine (25%) compared 10 owners
.Ml"' , .) .

K/MJIO IS MORE WIDESPREAD AMONG NON OWNERS OF LATRINE C M % i
COMPARED TO OWNERS ( 25%)

I 'he lo l lo \v in ; j responses were gathered in response lo "Do you l i s t e n lo radio?"

Table 6-28
Radio Listcnersliip

1 inscription

1 .isieners

NOII listeners

All
Pakistan

28%

72%

Location
Urban

20%

80,

Rural

34%

66%

Province-wise
Punjab

17%

83%

Sindh

26%

74%

NWFP

25%

75%

Baloch-
istan
38%

62%

VJK

M%

'<"•

NA

3f.%

Latrine Ownership ||
Owners

25%

.75%

Non- ;
Owners i

(.(,% :

i '- .u-my c iyh t pereenl (28%) respondents tune in to Radio. Rad io l i s t ene r s h i p \ \ : , . ,
p a r t i c u l a r l y h igh in Northern Areas (64%i).
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I 'VI -NING TRANSMISSION ENJOYS LARGER LISTENERSHIP

WIicn do you usually listen lo radio? When replied, fol lowing responses were received which
;nv presented in the following table.

Table 6-29
Radio Listcnersliip

/>'(/.vc: AW/'o listeners (n - I32N)

Description

d pin ID 12 o clock
l-iom 6 iini to 12
noon
1 1 mum 10 ft pin
12 lo o iini

All
Pakistan

65%
41%

38%
1%

Location
Urban

66%
48%

29%
1%

Rural

64%
38%

42%
1%

Province-wise
Punjab

37%
49%

30%
2%

Sirtdh

60%
35%

38%
i%

NWFP

38%
53%

64%
2%

Baloch-
islan
94%
34%

17%
1%

AJK

64%
1 7%

50%
6%

NA

36%
39%

32%
1%

Latrine Ownership {
Owners

67%
42%

34%
2%

Non-
Owners

6 1 %
40%

43%
1%

The most popular time slot for listening lo Radio programmes came out to he a l te r 6 pin.

13BC NAMED AS MOST POPULAR CHANNEL

I able 6-30 presents details on popular channels.

Table 6-30
Channels usually listen

HUH:: Ktulio listeners (n=/32ti)

I'erecni xiiulenl (Ret-iil in ( ' f i l i i i nns

Description

IMiC
I'cshawLT
Khairpur
Islamabad

i Oueiti)
' Al l India Radio

1 IviliTiibad
Karachi 1
Khusiliir

\ KM 100
: Lahore 1
I lYshawcr chiincl 2
| I'M 101
)! Miilian
|j i iiltjii

All
Pakistan

38%
25%
23%
1 8%
14%
12%
1 1%
<)%
«)

4%
4%
2%
2%
2%
-

Location
Urban

42%
19%
13%
19%
18%
7%
3%
1 1 %
10%
8%
7%
5%
5%
2%
-

Rural

36%
28%
28%
17%
12%
14%
15%
8%
8%
3%
3%
1%
1%
2%
-

Province-wise
Punjab

18%
1%
1%
5%
0%
8%
0%
2%
0%
18%
30%
0%
4%

29%
-

Sindh

26%
6%

45%
1%
0%
14%
39%
21%
0%
7%
2%
0

7%%
1%
-

NWFP

18%
74%
0%

5 1 %
5%
1 0%
0%
1%

0%
5%
3%
7%
2%
0%
-

Baloch-
istan

^ 68%
K

35%
0%
35%
12%
6%
1 1 %
24%
0%
2%
0%
0%
O'K,

-

AJK

8%
0%
0%

3 1 %
0%
1%
0%
-

0%
1 5%
15%

-
32%

-
-

NA

.1%
0%
0%

14%%
0%
.VK,
0%
-

0%
0%
0%
-

0%
-

-•15%

Latrine Ownership ||
Owners

42%
22%
20%
1 7%
17%
1,1%
6%
9%
9%
5%
6%
4%
3%
2%
-

Non- !i
Owners !

32% f
3 1 % ..
27% ;
20% i.
1 1 % f
12% f
1 9% j
10%
8% I

• 3% 1
2% |i
0% i
2,, [
2% f

-

IWC (32%) and Pesliawer (25%) came out as most frequently listened stations.

I M i r i n g focus group discussions, it appeared that in majority of areas people listened to t h e i r
regional language programmes. However a variety of channels were tuned in for news and
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FIFTEEN PERCENT OF LATRINE OWNERS AND ONLY FOUR PERCENT OF N< >N
i )WNERS ARE MAGAZINE READERS

r.ieven percent of households lire magazine readers. Maga/ine readership is hi.nh in , \ . i K
i I S%). compare to rest of the areas.

In i a i r i n e owning liouseholds magazine readership is 15%. whereas in l a t r i n e
households th i s f igure is only 4%. Please see Table 6-31 Tor speeilie de ta i l s .

Table 6-31
Maga/inc Readership

/;«.MY . /// rc.<i>niit/ciil.s (n-5027)

iiscnolion

eadei's

Jon reader

All
Pakistan

1 1%

88%

Location
Urban

17%

82%

Rural

7%

93%

Province-wise
Punjab

14%

86%

Sincih

1 5%

84%

NWFP

(vn.

"4%

Baloch- !j
istan i|
15% |

S.S'n

A.1K

1 8%

SI"/,

"NA

KK

«)(h,

Latrino Ownership
Owners

1 V',(

84 -K.

Non-
OwncMi

\-,,

l)(v/~

AKIIBAR-I-JAHAN TOPS THE LIST OF MAGAZINE

. \ i u o n u those who read magazines ranked on top (42%) followed hy l ; ami ly ((•>"/<>).
i \ l i \ \ a i c e i i Digest ((>%) and Suspense Digest (5%). However 14% l is ted Sunday Maga/.ine:;
olnewspapers as magazines read hy them.

Table 6-32
IMaga/inc/Journnl Read

JSuxe: Mti^u:inu rcmlcrx (n~5()(i)

l\-rc(.'in oj Respondent fHaul in Ciiliiiinixi

Doscnption

\khhar-i-.lahan

Sunday maga/ine

l-'amily

Kha\vaieen
digesi

Suspense

All
Pakistan

42%

14%

6%

6%

5%

Location
Urban

47%

8%

7%

9%

7%

Rural

32%

26%

5%

1%

2%

Province-wise
Punjab

35%

15%
i;%
1 5%

6%

Sindh

35%

22%

4%

1 0%

3%

NWFP

50%

1 (r/,

1 5%

0%

2%

Baioch-
istan
•18%

S"'

.>%

1%

10%

AJK

33%

1 0%

2<K

1 1%

4%

NA

•I-/,.

f) 1 •'/..

2d%

0%

0%

Latrino Ownership n
Owners

44%

12%

(>%

6%

6%

Non- r
Owners ::

30%

28-«.

5%

0%

3 "A
'1
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SUMMARY OF MEDIA PENETRATION

. ' in . - MiiAx-y results reveiil dilTcrences in the media habits of l a i r i n e o u n i n u ami
households, lielinv is given a summary ol' media habits of both l a t r i n e oxvniii'.: and
. i '.\ I I I I I L : lu i i i sebi>kl .s .

[able 6-33

TV

Newspapers

Maya/.incs

Amonu Latrine
Owning households

54%

25%

Non owmnq households

25%

Chart 6-4

Media Penetration of Latrine owners and Non owners

100 -|

80-

Latrine owners Non owners

DTV HNewspapers DRadio DMagazine



Section 7

Punjab Campaign
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Summary Findings

Recall ol ' thc Campaign was quite high. Almost half ol'lhe respondent in Punjab
ivmemberecl the Punjab campaign, whereas almost one th i rd remembered the
period ol'eampaign.

Apparently a sizeable section of the target popula t ion was mot iva ted by ihe
campaign to take some action.

• Almost 27% claimed that they did something in response lo the sani ta t ion
campaign.

N i n e per cent (9%) believe that there is s t i l l some f o l l o w up work going on in
I heir areas.

Majority (55%) of those who believe some follow up work is going on believed
that Government is doing this follow up work.

la l f of the respondents reproduced key messages given in the sani tat ion week. j j
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Kl-CALL OF THE CAMPAIGN

\ lmosi luill'oI'llK' respondents in Punjab remembered (he Punjab campaign, whereas almost
.•lie ihird remembered ihe period of campaign. When asked thai "l;ew months baek sanitat ion
.•ampaign was organi/cd in Punjab. Do you remember when was it" the question \va..
.mswcred well. Please see Table 7-1 given below.

Table 7-1
Awareness of Campaign

lltixt': .III I'lin/d/i respondents (n~l7NV)

1 ii'Rr.nntion

lo months baek

'' months baek

He lore that

1 )on't know

All
Punjab

23%

1 1%

14%

5 1 %

Location
Urban
24%

12%

16%

48%

Rural
23%

10%

14%

52%

1'iTCi'iii <>/'l{ex/it>iith'iii (Kctid in ( ' i
Latrine Ownership '

Nnn- Owners

' rioidwork was done during April, 2001

I'he status on key messages recalled by the respondent during the campaign is given in (be
lullowinii table.

Table 7-2
Key Messages

i^n (n A'/.i)

1 1 inscription

: 1 )on't remember

1 .atrine in every .
1 house

limiti latrine end
• filth

; Muild latrine
1 Low eost latrine lor
; >.'\ erv housei.
;l Keep everything
; clean

:. liuikl latrine save
pi'oteel from diseases

All
Punjab

57%

14%

7%

6%

5%

4%

4%

Location
Urban
52%

16%

8%

3%

4%

6%

3%

Rural
.57%

1.1%

7%

7%

6%

4%

5%

Latrine Ownership
Owners

52%

1 5%

,S%

1%

(t'X.

(>'X.

1%

Non- Ownors

6.1*

12%

/ ",-(,

,S%
—————————— .

4%

3%

5%



GALLUP / B

r,isv. .\llilinli' iiiii/ rnifliiv.i Slnil\; .•liifjiml 2 V-.;:;:l<'. I '-IilJcr. In M;JI kt/tiln I K

\ V l i c i t inquired thai "What steps you have taken as a result of th i s campaign?" follow-in:.
responses were received.

Table 7-3
Steps THken

I'ci'ci'iii <i/ Kt'x/iinK/ciii (Rctui iii ( '
Inscription

i >iil nothing

1 >id nothing due to lack of
money

Already have latrine

Motivated others

Kept everything clean

i; lUiili/huilding latrine

All
Punjab

3 1 %

6%

6%

6%

3%

5%

Location
Urban
3 1 %

2%

14%

6%

4%

1%

Rural
31%

8%

2%

5%

3 %

7%

Latrine Ownership
Owners

3 (to.

I../

j
j

Non- Ownors

32%

1 1%

(K.

7".!.

'.()MPUTATION IN TERMS OF NUMBER OF HOUSEHOLDS

(Note: These are Projections and should be taken as broad approximations)

j Description Projected number 01
households

Those who bui l t /bui lding latrine 24').41 X

Motivated others 299,302
Kept every thing clean 149.65 I
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\ V i i l i regard lo the Ibllovv up on the campaign fo l lowing were the- responses.

Table 7-4
Follow-up on the campaign

1). •sr.nplion

Ves

>.JO

All
Punjab

')%

') 1 %

Location
Urban

16%

84%

Rural
5%

l)5%

/V/ 'cv / / / at / \Y.\ /M//( / i ' / / / iRi'tiii in ( 'ii
_ Latrine Ownership

I )wnors

I .:•;•:.

Non- Owiu-is

'A'hen asked thai who is doing the follow up work on I ' un j i ih Campaign, fo l lowing response
was received as presented in table.

Table 7-5
Fallow-up work

I 'I'scnption

( io\'i department

Public

MtiilJing ^airinc for
people

•' N( i( )S

1 hiion councilors

Army

All
Punjab

54%

1 3%

10%

2%

2%

2%

Location
Urban
50%

' 22%

0%

1%

1%

4%

Rural
•49%

2%

22%

.1%

3%

0%

I'crcciu i>/ Respondent ilti-ud in ( 'n
Uitrino Ownership

Owners | Non- Owiinr;;

0%

\ lmosl 9% believe that there is some follow up work for the s a n i t a t i o n is s t i l l uoiim on in
i l i e i r area.

Dur ing ihc I 'oeus «roup discussion, it came out that there is no fo l low up work u o i n u on.
Major i ty 'men t ioned tha t there is nothing done with effect of the san i t a t ion campaign in t h e i t
area.
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Table

Sample Profile

HUSH: All Itcspdiuknts: (50271

Location

Percent t>/'Rc,i/i<>niti'Hl.i raid in columns
Al l Pakistan

Urban 33%
Rural 67%

Province
Punjab 54%
Sindh 27%
Baluchistan 12%
NWFP 6*

Other Territories
A.IK 55%
Northern Areas 45%

Type of house
Kutchu 34%
Pacca (concrete) 45%
Semi concrete 1')%

Type of roof
Wooden/bamboo 5 1 %
Iron sheets 4%
Cement sheet 7%
RCC/concretc 10%
Cemented/RBC 26

Type of walls
Baked bricks 54%
Earth bounded 35%
Wooden/bamboo 6%
Others 2%

Electricity in the hou.se
Electrified 6()%
Non electrified 3 1 %

%

%
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Table

Urban Profile

Itiisc:.-\inirhan: (1597)

Household income nise

t lp ioRs3( ) ( ) ( )

300 1-5000

5001-7000

7001-10000

Above 10000

Type* ot'housc

Ktiichu

I'acca (concrete)

Semi concrete

Klcctricity in the house

Ivlectrificd

Non electrified

A l l
Urhan

1 8%

32%

1 8%

1 6%

13%

1 1 %

70%

1 8%

«)()%

10%

l . a i r i i i c ownership
( )\vncrs Ni) i i - ( i \v i ic i ' s

16% S(H

32% , > S %

1 (H, I"/,,

17% 0%

N'K. 0%

')% ' - I I ' K .

73% 'O.%

17% ::>:;,

')2% .-SS%

<S% .12%
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Table

Rural Profile

HUSH: .III Rnnil: (2

Household income wise

Uplo Rs3()()()

300 1 -5000

SOO 1-7000

7001-10000

Above 10000

Type of house

Knlcha

I'nccii (concrcle)

Semi concrete

Electricity in the house

l- lcc l r i l lcc l

Non eleclrillctl

A l l
Unn i l

46%

35%

1 0%

5%

1%

46%

33%

20%

58%

40%

l . i i l r i ne o \ \ i i e r s l i i p
< )\vncr.s NJon-<) \ \ IKTS

2S% 5()%

4 1 % ' 1 %

17% I)",!,

')% .!•;:.

2% 1

23% 61%

51% . 20%

24% 1 S%

«5% .">')%

12% 5S%
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Multan (Punjab)

Summary Findings

• Most common latrine found in the area was pit latrine, which was described by
locals as 'Well latrine', its pit is 20-25 feet deep.

• The drainage of latrine was mostly used in fields.

• There was no proper drainage arrangement in the area, most of the latrine
drainage goes to fields through open drains.

• Number dar', 'councilors', Imam mosque', 'teachers' and 'community
leader' were termed influential for interpersonal communication.

Focus Group in progress in Multan A latrine photographed in Multan
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MULTAN
Focus Group Discussions

Types i> r i i i i r i nc found in the area include: '

i. Simple pit liitrinc. In this area usual ly 20 - 25 feet deep pi l arc dug.

ii. The second type of latrine found in the area is l ike a pour Hush l a t r ine . The dra inage m
l a t r ine goes through pipes in a tank and from there it is fu r ther used for llelds.

i n . .Another type of latr ine found in the area is Septic tank. However very lew households
own this type of latrine.

• In majority of the households the drainage water of latrine was used for fields.

• There were two sanitation shops in the area. About 70% of the buyers buy on eredii .
whereas only 30% buy on cash. After buying people carry mater ia l on the i r heads.

• Majority of the households in the area own a latrine, only few houses do not have a
l a t r i n e in their house. Reasons for not having a latrine came out to be 'Lack of money'.
"Lack of space*, and 'Lack of know how for Intrinc construction'.

9 There is no proper drainage arrangement in the area, excreta from l a t r i ne is disposed off
through open drains in the street.

• Source of water in the area is hand pumps and personal motor pumps, few household:;
also depend on public taps

• All the groups mentioned 'Diarrhea'. 'Malaria* and 'Hepatit is ' as mosl occurring
diseases in the i r area. Reasons mentioned for diseases include: 'lack of cleanliness1 ,
"open drains1, 'contaminated water due to pil latrine' and pel animals in the houses,
l l i e i r excreta is also a main cause of diseases.

• People in the area mostly use electronic media to remain informed. In electronic media
TV is more common. In Radio, majority listen Local s ta t ions . .

• Klcctronic media was termed as best source for communicating. Both TV and Uauio
were said to have a great effect in molding publ ic op in ion .

• All the groups mentioned 'Number dar'. 'councilors'. Imam mosque', 'teachers' and
community leader' i n f l u e n c i n g for interpersonal communicat ion. Social workers ami

( iovernment representative also mentioned 'social worker' and 'NCiO" along w i t h the
oilier mentioned persons.

• All groups agreed to apply fol lowing methods for commi in i ca l i ng \ v i i h people.
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i. Arrange conference or meeting for all (he villagers/area men at Numbcrdar'..
place.

ii. Visit every house in the area individually and build aw;ircncss.

iii. (iovernment and NCiO's should provide monelary funds. A leant should < > • .
formed, which will build latrines for people with thai fund.

i v. Supply of free or low cost material to those who do not have a latrine.

• > . Special announcement from the mosque was also suggested lo be a good meiluui
for building awareness among masses.

vi. N(i() 's and health workers should visit even' house individually to find out ihcn
needs and suggest them ways for belter health and hygiene.

vn. Special programmes and ads«on TV and Radio.

.All of the groups have heard about the Punjab sanitation campaign, few also have :;eei;
material . (hookk'l Jar low cast Uiirina. It came out thai no proper work was done
during the campaign, as majority of the households in the area already had lalrines
before the campaign.

Almost all groups agreed on the effectiveness of posters/pamphlet, liul. they may nm iv
effeelive in their area due to lack of education. It is a good method only fur sludciH.-:
Suidents also agreed this.

ii was suggested that any campaign for cleanliness and hygiene may not be successful
until government takes steps for cleanliness in the area.
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Sukkur (Sindh)

Summary Findings

Most common latrine found in the area was pit latrine and pour flush. Another
interesting type that came out in this area was Chulla latrine, in this excreta is
not drained but swept or carried out by a sweeper.

There was no proper drainage arrangement in the area, most of the latrine
drainage was left in the open drains in streets.

For interpersonal communication 'village head' 'Vadhera' (called in Sindhi)
or 'Chudary' was termed as most influential.

Focus Group in progress in Sukkur A view of houses in Sukkur

OG
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SUKKUR
Focus Group Discussions

Types of latr ine Ibund in the area include:

i. Simple pit latrine. This is of two varieties. In first lype no Hit ings or material is uscu.
A Tier digging a pit a hole is made in the ground for u r ina t ion and defecation, l l does noi
cost much. In the second case some slab or lil t ing is used above the pit . Its cost depends
on the material used. Drainage water from the latrine remains in the pi t .

ii. The second type of latrine Ibund in the area is l ike a pour Hush latrine, ll has a proper
slab or WC. The drainage of latrine goes through pipes in street or fields.

l i i . Another lype of latrine Ibund in the area is Chulla latrine (\\1iui llic locals call i l l . i n
t h i s excreta is not drained hut swepl or carried out by sweepers.

• Majority of the households have pit in the house for drainage, whi l e lew dra in out in the
streets.

• Not all households in the area own a latrine, however, majority owns a l a t r ine . Reasons
lor not having a latr ine came out to be 'Lack of money". 'Lack of space'. 'Lack of
awareness' and 'No proper drainage arrangement'

• Source of water in the area is hand pumps and personal motor pinups, lew households
also depend on public taps. Drinking water in major i ty of houses is not clean. Due to
lack of improper drainage system drinking water is often contaminated.

» Diseases mostly Ibund in the area include. 'Flu'. Diarrhea'. 'Cholera' and 'Malaria' .
Assumed causes of the diseases were 'Lack of cleanliness'. 'Open drains in the area'
and 'Contaminated water'.

» I'eople in the area mostly use electronic media to remain informed. In Radio, m a j o r i t y
l i s ten regional language program along with news.

<*• I ' l e c t r o n i c media was termed as best source for communica t ing . In t h i s TV was more
emphasized by majority.

• for interpersonal communication 'village head' 'Vadhera" (ctilk-il in. Sind/iit or
•Chudary" was termed as most in f luen t ia l . Role o f ' I m a m mosque'. 'Teachers' and
'Social workers' was also proved to he effective.

• For the method of communicating it was agreed that fol lowing methods may be
successful.
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i. Special programmes iincl Ads on TV and Radio.
i i . Organi/.e special awareness campaign jusi l ike used lor polio and AIDS.
i i i . Arrange campaign in a way thai a learn ol specialist could v i s i t everv

village/area and give lliem the masscge.
i s . |;orm commillee who can v i s i t every house i n d i v i d u a l l y and c o m m u n i c a t e ' . \ n i :

them i n d i v i d u a l l y .
v. Invo lve 'Religious leaders" in this for the success o l ' t he campaign.

The role of (iovernmenl for th i s campaign was suggested as 'd i s tr ibut ion of low COM
material'. "Building free latrines' and 'providing material on easy ins ta l lments ' .
( l i v i n g loans lor the construction of latr ine was not regarded as a good idea.

l-'or the role o l 'NCJO ' s i t was agreed that they should 'build awareness'. They shouki
'develop communicating strategy to develop awareness in the masses'.

D u r i n g the discussions il came out t h a t the use ofpos tcrs / lca l lc t lor such a campa ign i . .
not a very good idea. As there is no advantage of using posters/pamphlets .

Key messages that came out in the discussion were:

i. I leal lh is a blessing,
i i . l . a t r i ne protects from diseases.
i i i . Latr ine i s convenience.
i v . La t r ine for heller health.
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Kohat (NWFP)

Summary Findings

Language used in the area is Hindko and Pushto.

Most common latrine found in the area was pit latrine and Chulla latrine, in
this excreta is not drained but swept or carried out by a sweeper.

There was no proper drainage arrangement in the area, most of the latrine
drainage was left in the open drains in streets.

'Local Councilors' and 'Imam mosque/1 were termed as most effective for
communicating in this area.

Focus Group in progress in Kohat Children playing in the street of Kohat

A view of open drains in Kohat
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KOHAT
Focus Group Discussions

Types ol ' l i t ir inc (bum) in the area include:
n
11 i . Simple pit latrine, in this a deep pit is dig and ai the lop a cemented or wooden slab

with a whole is placed. Drainage water from the latr ine remains in the p i t .
T'-!

• i ii. The second type of latrine found in the area is l ike a pour llush la t r ine . It has a proper
slab or WC. The drainage of latrine goes through pipes in street or f ields (mostly open
drain in I he street).

i i i . Another type of latrine found in the area is Chulla latrine (\\-fun i/ic locals call in. I n
r , ih i s excreta is not drained hut swept or carried out by sweepers.
;' ;!

f ';

• Majo r i ty of the houses own a latrine, only few households go out in ihc f ields lor
f;, urination and defecation. . Reasons for not having a latrine came out to he "Lack < i i
ii money and 'No proper drainage arrangement'

n * Source of water in the area is supply water. Most of Ihe households have lap inside
' • " t h e i r house. But the water supply is very short so often their laps are dry and (hey store

water from the tap in the street. Tim water supplied is contaminated and of ten smells
-i had. The w;iter pipes are running adjacent to open drains, which is the source oi

drinking water contamination.

. a • Diseases are 'Flu' and Diarrhea'. Kach group mentioned stomach problems as
: common in their households, and these were more frequent among children. Assumed

causes of the diseases were "Contaminated water'. 'Open drains in the area' ; nu l
'unhygienic atmosphere1. Garbage ly ing open in the streets causes Hies which is

'••| another source of spreading diseases.

IVople in the area mostly use electronic media to remain informed. Among electronic
media TV was mentioned as important source of informing and motivating people. As
gi r l s students group mentioned viewing 'News' programmes and t rying to practice u l i a i
is being told in it. In Radio, majority listen regional language program along with news.

Hleclronie media was termed as best source for communicating. In this TV was more
emphasi/.ed by majority.

l -o r ihe interpersonal communication 'Local Councilors' and 'Imam mosque' were
termed as most effective for bringing a change by males, female comiinmily member:,
emphasi/ed interpersonal modes as belter source of communication. For m o t i v a t i n g
people female communi ty members ident i f ied 'female social worker".

Role of Government mentioned was in the help in (he 'form of money'
v) and 'supply of free material'.
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Lasbella (Balochistan)

Summary Findings

Most common latrine found in the area was simple pit with no fittings, which is
cemented at the top and a hole is left for defecation.

There was no proper drainage arrangement in the area, most of the latrine
drainage was left in the open drains in streets.

Most effective for communicating in this area was 'Imam mosque', 'Social
workers' and 'Teachers'.

A latrine photographed in
Lasbella

Pit in the house photographed
in Lasbella

Open drains and pit in the
street found in Lasbella

0/1
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LASBELLA
Focus Group Discussions

Typos or ia i r ine Ibuncl in llio area include:

i. Simple pit latrine, in this a deep well is dig and at the top a cemented slab wi th a link-
is placed. Drainage water from the latrine remains in the p i t . When this pit is f i l led i i is
sealed and another pit is dug. While digging a new pit. there is always a danger t h a t i i
may interlink with the previous filled pit, which may he quite harmful .

ii. The second type of latrine found in the area is l ike a pour Hush l a t r i n e . I t has a proper
slab or WC which is attached from below through a pipe wi th street d ra in , ihc drainage
of l a t r i ne remains in the open drains present in the street.

• Almost all the households in the area own a l a t r i ne . Reason for not h a v i n g a l a t r i n e
mentioned was 'Lack of money'.

» There was no problem of drinking water in the area, majori ty have lap inside t h e i r
homes

• Perception of expenditure for latrine varies. The simple pit l a t r i ne does not cost much ,
as no proper l u t i n g is used. Most of the people bu i ld t h i s type of l a t r i n e by themselves
so cost of labour is also saved.

• All the groups mentioned Diarrhea as frequent ly occurring in t h e i r area. The area is
more prone to diseases as there is no proper drainage arrangement, drainage of l a t r i ne
remains in the open drains. It came out during the discussion that there was not much
awareness about the linkage of open drains, dirt and diseases. People believe diseases
are due to unhealthy eating habits, germs and urinat ing in open places (by chi ldren) .

• Major i ty view TV programmes, however. TV is not present in every home. Radio
listeners were fewer. Mostly people turn to Radio for news; however, l i s tener ship uf
the i r local language programmes was also very common.

• Radio was termed to be the most effective channel of media. Media especially Uail io
was termed more inf luen t ia l then interpersonal sources.

• for the interpersonal communication, majority believed Imam mosque and Social
workers could be effective in br inging some change. However, s tudents also mcni ioi ia l
'feathers as very effective for communicat ion in interpersonal level.

• Interpersonal com muni cation was suggested to be the best way of c o m m u n i c a t i o n lor
i n l l i i enc ing people, for this it was advised to v i s i t every home and communica te the
message to everyone separately.
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* Role of Government emphasized was 'to provide monetary suppnri 1 . " (o provide
subsidiary material ' .

» ( ( immiinieat iny the Masses' was the main role assumed lor NGO's ami Sue,..;
\vorkcrs.

•» Messages mentioned for the campaign include:

i. Latrine is the need of every house.
i i . l .u t r ine for everyone
iii. Keep clean & healthy
i v . Cleanliness necessary for every Musl im.
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Muzafferabad (Azad Kashmir)

Summary Findings

The area was near the city of Muzaffarabad. Language used was Potohari. The
area was semi electrified.

Majority of the households in the area own a latrine. In these areas rate of
latrine ownership was quite high as compare to the areas in Pakistan.

Most common latrine found in the area was pit latrine, which was described by
locals as 'Chaper latrine, its pit is 20-25 feet deep and which is tiled with
blocks or cement.

There was no proper drainage arrangement in the area, the drainage from latrine
goes into the river which is also the only source of drinking water for the locals.

Most effective persons for interpersonal communication in this area came out to
be: 'Imam mosque', 'community members', 'village heads' and 'teachers'.

Focus Group in progress in AJK A house photograph in AJK

An Ariel view of the village in AJK
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AJK
Focus Group Discussions

Types ol ' la t r ine found in the area include:

i. Simple pit hitrinc: finind in majori ty of the households. For t h i s a 20-25 feet deep pi i
is dug which is eemenled by blocks or bricks. When the pit is f i l led, a new pi i is dug.

ii. Pour flush: in this latrine is connected through pipes and drainage goes to the river.

i i i . Septic tank: this latrine is found in few households who can afford ihe expenses. This
type of latrine was mostly found in government houses.

• Majority of the households in the area own a latrine, only few houses do not have a
l a t r ine in their house. Reasons for not having a latrine came out to be 'Lack of money".
According to a l l the groups every one has the knowledge of b u i l d i n g a latr ine.

• There was no sanitation shop found wi th in 3 km distance, however the c i ty was not
very far where they can easily get the material, l int it cosls them too much to hire a Jeep
lo carry the material, as on mountain sides one cannot carry the mater ia l over t h e i r
heads. People also believed that sanitation material found in the ci ty is more expensive
then in oilier cities.

• Source of water in the area is water of river through pipelines. Water is not clean as all
the excreta from latrines goes lo the same river.

• Most common diseases in the area described by all groups were 'Diarrhea' and
'Malaria'. Reasons mentioned for diseases include: contaminated water, 'open
drains', 'no proper drainage arrangement' due to which latrines are not kept clean.
Interest ingly women were more readily aware of the reasons o i ' i l l n e s s in i he i r area ihen
men, who term illness to 'act of God',

• Mlccironic media was quite popular in the area, whereas newspaper reader ship was
quite low.

• h'or communication purposes majority term 'Radio' as most effective. After radio,
posters/pamphlets were mentioned to be very effective for communicat ing heal th and
hygiene message. Almost all the groups termed posters/pamphlet lo be very effect ive.
Students specifically mentioned posters as best medium of communication,

• l ;or interpersonal communication there was no consensus among n i l groups on a s i n u i e
personality. Most effective persons for interpersonal communicat ion in t h i s area came
out to be: 'Imam mosque", 'community members', 'village heads' and 'teachers'.
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( 'o inmunica t ion strategics suggested for health uncl s an i t a t i on eainpt i i i in \vere:

i . Spcciul programmes and ads on TV and Radio.
ii. Dis t r ibut ion of special posters/pamphlet which can also he designed and mac!'.1

by the students of the area.
i i i . V i s i t s to every house by a special committee who can check and guide people.

Key messages came out during the discussions were:

i. Latrines for your privacy and pride,
ii. Cleanliness is religion,
i i i . Cleanliness i s health.
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Knowledge, Attitude and Practices Study, August 2001 Wortd Leaders in Marketing Research

Skardu (Northern Areas)

Summary Findings

The area was near the city of Skardu. Language used was Balti. The area was
semi electrified.

Almost all the households in the area own a latrine. In these areas there is hardly
any household without a latrine, as construction of latrine do not cost much.

Most common latrine found in the area was like a pit latrine, called by locals
'Desi latrine', this is very unhygienic latrine. In this a room of 6 * 6 is made
with a door in it. This maybe of mud or stone. On its roof, a hole is placed for
defecation and urination. Small boundary walls of 4 feet are made on the
rooftop for privacy. When this defecation room/pit is filled, it is emptied by
opening the door, its excreta is used for fields.

Most effective persons for interpersonal communication in this area came out to
be: 'Religious leader or tflema.

Group of participants of the survey in
Sakurdu

A view of mountains in Sakurdu

inn
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SAKURDU
Focus Group Discussions

Types ol 'hitr ine found in the area include:

i . A type of pit latrine to which locals eall 'Dcsi latrine'. This is unhygien ic la t r ine . In
I h i s a room of 6 !|! 6 is made with a door in it. This muyhe of mini or slonc. On i t s roof. ;i
hole is placed for defecation and urination. Small boundary walls of 4 feel are made on
ihe rooftop for privacy. When this defecation room/pit is fi l led, i i is emptied by opening
I he door, its excreta is used for fields. This type of l a t r ine does not cost any money as u
is made by locally available material.

i i . Simple pit latrine is also seen in the area. I lowever this type was not very common. In
th i s a pit of 4-5 feel depth is dug, and when it is f i l l ed a new pi t is dug.

i i i , Pour Hush latrine, in this a small gutter is made beneath l a t r ine which is drained om in
fields through pipes. In some houses, latrine drainage was direct ly moved to fields
through pipes.

iv . Septic tank with proper Hush system. Few households having enough money to b u i l d i i
used this type of latrine,

• In these areas everyone owns a latrine. Poor people own desi latr ine which does not cost
much, whereas those who have money try to build some hygienic latrine.

• There was no sanitation shop within 3 km distance, nearest shop found were in Skardu
city. People in the area rarely buy sanitation material as in ilesi latrine no mater ia l is
used. I lowever, s t i l l all the villages and small towns across Skardu come to c i t y to buy
the material . After buying they hire a car to carry the material to their town.

• Source of dr inking water in the area was through streams supplied through pipel ine Inn
the whole area had only one tap. Some persons have privately build one or two hand
pumps outside their houses, but still water supply in the area is not very good.

• The wen has fresh and clean environment so is not very prone to diseases. Most
common diseases mentioned by all the groups include: 'diarrhea', 'malaria' and
•tuberculosis'. Diarrhea and malaria are due to eating fruits w i thou t washing. Reason
for occurrence of ' l 'B was that in winters everything is closed and use of lire and coa l
for healing and cooking creates suffocation.

• In the area there is problem of electricity supply, so electronic media is not very
popular. However Radio listener ship is qui te high, mostly local stations were listened
more frequently. Newspaper readership is almost none at all due to hick of educa t ion
and poverty and newspaper is not readily available in the areas.
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I ur communica t ion purposes. Radio was termed best in media. I l i m e v e r . in ail g r o u p .
interpersonal methods were emphasi/ed over media.

I ur interpersonal eommunication all the groups favoured the impact nf 'Ul i -ma
r e l i g i o u s leader' and 'local councilor' or 'government rcprcsentsit ive' .

Ik-si method of communicat ion which t u r n out in all ihe groups \ \as:

:. I n v i t i n g all the villagers at a place where some I l l ema or counci lor w i l l addiv:.:
them and advise them. This method was ment ioned In each and e\ . • : .
i n d i v i d u a l , however, some also suggest repet i t ion of t h i s exercise mi weeU> »i
month ly basis, as one t ime lecture may not give good resul ts .

ii. A committee formed by Ulema or councilor may v i s i t even1 house in ihe aiv;;
and give them advises.

i i i . I Mcma can also address these things dur ing routine lectures in mosque.

I ur the role of government for hygiene and cleanl iness i l \ \ a s suggested i h a i
Liovcrnmcnt sliould arrange ways to supply d r i n k i n g water. As c leanl iness is n»:
possible wi thou t water.

for NdO's i t was suggested that they can arrange and br ing donors who can pro\ uk1

funds for the boneIIl of the area.
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Household Questionnaire
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Oiiestion I : I low many days in a week do you usually view '( V?

Number of days: ____________________

Occasionally Q
Non viewers Q
Do not have TV Q

ijuest ion 2: 1 low do you view TV?

Cable Ci
PTV only Q
Dish ' Q
SPTV a

3: Please (show newspaper can/) Tell us hy lookiiii; ui ihc cnrcl. which o
newspapers you have read/heard during llie last one month? 1'Xcn if i i \\as lor i \ \ o u >
nii iui ies?

Ne\vspnpcrs: I . __________________

.1.
4.
None readers Q (Go to (,)5)

Oucsiion 4: (/f rctitl more than one newspaper) Which newspaper do you reac l / l i s i en nio: , i
j ot'i on?

1 Name of mostly read newspaper:

i .Micst iort 5: Oo vou listen to radio?

Yes Q
No a (do to OX)

Ouesiion 6: (Ifyes) When do you usually listen to radio?

From 6 am to 12 pm Q
I'Yom 12 pm to 6 pm Q
From 6 pm to 12 am U
From I 2 am to 4 am Q
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uestion 7: Which of the radio stations do you usually listen to?

Radio Stations: I .

4.

(S: Do you road/listen lo magazines/journals?

Read Q
Listen Q
None a ( ( i o l o Q I O )

i .iuestion (>: Which monthly/weekly magaxine/journal did you read diirini: the last 3 i n o n i l i ;
l : \ e n i! i l was read fo ra lew minutes?

uuesiion 10: Where do the members of your family go for u r i n a t i o n and defecation? (n-i
i mi ilic <>/>li<»i.'<)

Men
Women
(.'hildren

Latrine

a
a
a

Outside/fields

a
a
a

Both latrine
And out in fields

u
u
IJ

Ouestion I 1: What type of latrine do you have in your house?

Hush latrine Q
I'our Hush latrine HI
Pit latrine O
Don'1 have a latr ine Q ( ( i o t o ( , ) l u )

(Ask only those who have a latrine in the house)
i .Mies i ion 1 2 : 1 low is the latr ine structured in your house?

Concrete (Cemented) Q
Kalcha(Mud) Q
Iron Sheets Q
Wooden Walls Q
Others (please specify) : _______________
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i . iues t ion 13: When did you construct llic l i i l r inc at your place?

Since last 0 months Q
Since 11 year Q
More than 2 years U

• ' i i c s i j o i i 14: Did you yet any help from any organisation lor the cons t ruc t ion of hi i r inc ' . '
Yes ' Q
No Q

Miics i ion I4a: (IJ yes) What kind ol'help was it? (More than OIK- /v,v/;o//.sc.v arc /w.v.v//)/cj

Loan Q
Mater ia l Q
Instructions for method of construction Q
Manpower Q
Others: _____________________

t .H ies i ion I4h: l-'roni \vhom did you get the help?

Loan Material Instruction Manpower utheis
C'ouncilor Q Q Q G Q
Polit ical leader Q G LI Q Q
l-'amily head Q U Q Q Q
Ciovcrnment organisation Q Q Q Q Q
Ncios a a a • a u
( )lhers (spec! fy): _____________

i . uiesi ion 15: What were the three main reasons behind constriiciii iLi the la t r ine at t h a t t i m e
r round card) ( i ive ralinii.

Health
Convenience
A matter of respect
I ivery one have had it
Awareness about its advantages

i.Micsiion 16: I low mil eh did it cost you to construct the ki t r ine?

Cost of superstructure : ________ Us,
C'osl of f i t t ings : ________ Rs.
Cost of labour ; _________ |<s.
Total expenditure : __ Rs.
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(.Miestion I 7: Whenever there is a blockage of water in the latrine \\lio repairs it?
Family members Q
Neighbours Q
Mason O
None Q
Others (spec! IV) : _______________

IS: Who usually cleans the latrine?
Women ol' the family Q
Men " a
Children a
Domestic servant Q
Sweepers Q

<,Ask only those who have a pit latrine or septic tank)
•..'ucsiion I0-: What do you do when the pit of your latrine is filled?

Construct a new pit
I 'imply the pi t
(io out in fields lor defecation
Others (specify) : ________

l_l
LJ

(Ask every ono)
i.'uestion 20: What material do you use lor cleaning yourself niter urination and defecation?

A- Urination

Water
Mud
I'aper
Cloth
Corn web elc.
Nothing

|{- Defecation

Wa lei-
Mud
I'aper
Clolh
Corn web elc.
Nothing

Men
a
a
a
a
a
a

Men
a
a
a
a
a
a

Children
a
a
a
a
a
a

Children
a
a
a
a
a
a

women
LJ
a
u
u
IJ
u

women
a
LJ.
a
u
u
u



GALLUP / B R B

•'. ' / ( i n / i '1 / i ' i ' . .liiiniih' mill 1'i'ni'lii'i'x Siinlv, .\iigimi2IHll

i .mcstion 2 1: 1 low do you dispose feees of children under one year of age?

Wash it G
Throw out in the llelds/street Q
Throw in latrine Q
Do not have children under 1 year Q
() t her (speci fy) __________________

i juest ion 22: What is the source of dr inking water in your house? (Mostly used)

Tap inside the house (Private tap) G
Tap out side the house (Public lap) G
I land pump inside the house Q
I land pump out side the house Q
Well inside the house G
Well out side the house Q
Si ream/pond G
()wn Motor pump Q
( Hhers (rain water, spring) _____________

(Ask Q23 and Q24 from those who have a latrine in the house)
t.hicslion 23: What is the water arrangement in your latr ine?

lap G
Drum G
Bucket G
Bring from outside G
Others (specify) : __________

v.Micsiion 24: What is the drainage arrangement in your house I ' m - t h e la t r ine?

Pit in the house Q
Drained out in street pit G
Drained out and left in street G
I ) ru ined out in street drain Q
No drainage Q
Sewerage system Q
Others (specify) ; ___________________

• ' .niestion 25: I'lease t e l l ' u s roughly how many limes do you gel a chance of washing y\.u,
i lands in a day?

W i t h water only ________________
W i t h soap
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uucsiion 26: Mostly when do you use soap for wash ing you hands'.'

27: Some times one does not get a chance of washing hands as often as desired, i f
..ui ever faced such situation, what was the reason?

Reasons:

i.'uestion 28: In your view what are the advantages of washing hands with water and soap.'
With water ______________________________
With soap ______________________

i.hiesiion 2°: (Show card) In your view what could he llic main cause ol' not having a latri
in ihe house?

Lack of money Q
I Inaware of its uses G
I Inavailahility of material Q
Don't have any know how of construct ion Q
Unavailability of mason/labour Q
Lack of space Q
Very expensive Q
Never fell a need G

(Ask if tho respondent gives option 1 or 7 in question 29)
v.Micstion ,"?(): (.\ho\v ciinl) Suppose if the harrier ol' money is not (here, then what would
i lie main cause of not having a latrine?

I Inaware of its uses Q
Unavailability of material Q
Don't have any know howol'eonstruction O
I Inavailabilily of mason/labour Q
Lack of space Q
Never loll a need Q

t.uiesiion 31: I low many households in your area or village have a latrine? (in r,,nr

Very lew Q
l;ew Q
Less than half Q
More than half Q
Almost all Q
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•> i.'ucstion 32: In your view what is the total price for latrine construction?

With room Us. _____ _ Approximately

Without room (only fittings) Us. ______ Approximately

i question 32a: Which type of latrine are you talking about?

I''lush latrine Q
-\ Pour Hush latrine Q

I'll latrine Q

uiiesiion 33: At what distance is the material lor construction of latrine available in your
area/village?

i Distance:______________ km.
;

t.Uic.stion 34: Is a trained mason easily available in your village/locality1.'

i Yes Q (Cio to (,)36)
" NO a
i *
j uuosiion 3x If "No" then, how far is a trained mason available?

I mile Q
3 miles Q
More than 3 miles Q

i.Hii'Siion 36: In case a family desires to construct a latrine in llicir house what kind of
\\ould they be looking lor? (Don'1 rutiil out the options)

Material Q
Loan Q
Mason Q
Others (.specify) : __________

37: In your view what are the advantages ol'having a latrine in the house?
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i .Jucsi ion 3N: (Show card) Of the following, which one would you say is ihe s ingle
impor tan t advantage of having a latrine in the house?

Convenience Q
Time saving Q
Cleanliness U
I 'rivacy Q
Heal th Q

i .Hiestion 3l): In your view are there any disadvantages of having a l a t r i n e in liie house?

Yes Q
No Q

'..mesnon 40: 11'yes what are the disadvantages ol 'having a l a t r ine in the house'.' (Sinic ili

•..uiesiion 41 : In your view what are the disadvantages ol'nol having a lair inc in ihe house.'

i.hieslion 42: Did any one in your household suffer from Diarrhea/Dysentery during ihe la:;
one month?

Yes Q
NO a

Ouesiion 42a: (If yes) I low many persons, please also specify the i r ages? (If man' I/HUI . . , / .
;>i'r\(in \\rim u^L'S of each person separately)

No. of persons : _________

Age
Persons # I ___
Persons # 2 ___

' .Mies i io i i 43: In your view what is the main cause of Diarrhea/I)ysenierv?

And what in your view would he the best way to prevent it:
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i.uicsiion 44: Did any one in your household stiller from (lie following illnesses during the
i ; i s i one year?

Yes No
Typhoid Q Q
Hepatitis Q Q
Skin diseases Q Q
I-lye infections Q Q

i.>uesiion 45: In your view which type of food should he avoided at ;my ensi and s v h i c i i
should he taken i f (here is no other option?

Avoided Tiiken \vlien
At iill cost Ni> oilier option

When food is cxpired/stuie Q Q
When Hies contaminate it Q Q
Touched hy dirty hands Q O
Left open in dust O U

v.nie.stion 4o: Suppose you gel some money which you have to spend in :my one o! ii:e
l o l l o w i n y ways. Please state which one wil l you prefer?

Renovation of the house D
Construction of latrine Q
Children's marriage/education Q
Purchase of TV/VCR O
()thcrs (speei fy): ___________

1,'uesiion 47: If you require guidance on immunizailion and other hea l th related issues, \ v l i m n
\ \ o u l i l you approach?

Kclaiives/l;riends Q
I mam/rel igious leader Q
National/political leaders Q
School teacher Q

i.Hiesiion 4<S: If there is a campaign for the awareness of health and sanitation, how will you
par t ic ipa te in it?

Yes N.I
IJy informing others Q Q
Acting upon it Q Q
Iiy motivating others Q Q
W i l l not participate in it Q G
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Oucsiion 4(): Which of the following means is most preferred by you lo reniiiin informed of
ihe everyday affairs?

Newspaper Q
Magu/incs Q
Radio a
TV 0
Relatives Q
Friends Q
Imam Masjid G
lildcr in the community Q
Others (specify): ___________

Uuestion 50: (Show card) In your view which is the most effective channel of eommunieai inu
informat ion on issues l ike health, hygiene and sanitation and which is second and which is
i l ic third most effective channel of communication?

Newspaper _______
Local leaders _______
Radio _______
TV _______
Poster/cards __________
I lealth & hygiene related campaigns _______
Religious leader ___________

t .Juestion 5-1: What are the reasons that you consider _____ (as specified in O50) to be i l i
most effective channel?

- I N -
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(Question 52 to 55 are for Punjab only)
Question 52: Few months back sanitation campaign was organized in Punjab. Do you
remeniber.whenwas.it?. v-•;••',- ' ."

' '-\,: ±^-:-'^\^& > ' - ' ' .
• M-5
;' . 6 monvth^b^^:$'f^^^|i:-Q/; • • : , ? ' - ' •

Question 53: Mave you-read or^ heanf ab^mt that campaign?

No - ^i-;'';>>r'^^^'-:-;'^''%|£&il|a-t3l^ -; '•'•- ' • : • '- ^^^r^^^.;^^*^^"'1--''---v^ • ;
(Question 54: Can you tell us \vh.q;ilauricH^d this campaign?

(Question 55:'. Can: yo^ :recalj vwlMllcey^iiriessageS'; were given in that campaign regard ing
sanitation? 'K- , :.^;v'U'-;./:.. ̂ p^^jjl-'^ '• • •>

1 .•'''•::!'>l¥^fev^^lfi:--^%4:vS^^ v / v r ' . ' . ' . • ' • ' . ''^ ' •

Quesiion 56: Have you gone through any poster regarding health and hygiene during the last
i me month'?

Yes
No

a
a

Question 57: (If yes) Kindly tell us which particular issue did it udilross and who wus its
sponsor? • j

Issue :

Sponsor company :

i .»uesi ion 58: Some people distribute pamphlet/leaflet on imimmi/u l ion and hygiene. I lau-
V ' t i received any such pamphlet/leaflet during the last 6 months?

Yes
No

a
a
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oiicstion 5°-: Whenever you come across such pamphlets/leaflets. how nnich hcnclii do \
!.'.ei out (il'ir.'

Much benefit Q
Little hencfit Q
Not hone lit Q

()(): Whni cli> you usually do when you get this kind ol'namplilel/LMllelV. . .

Kciid il casually Q Q
Keep it with yourself Q Q
Discuss the issue with others Q Q
Try to act accordingly G Q
Throw il away without reading Q Q
Throw il after reading Q Q
( let it read hy others Q Q

(il: In your view which people should he included in a campaign regard ins.: IINLIIV:
iiiti sanitat ion to whom people listen to. In your view which one of the following will pnr.

k.'1'feciivc specially in your area?

Imam Masjid Q
Union Counselor Q
I'lders in the community Q
Teacher Q
N(i()s Q
Others (specify): _______

62: In your view what would he the host way to motivate people for c
latrine in their houses?

TV commercials Q
Announcements Q
Door to door motivation Q
Sanitation week Q
Others (specify): _______

>.nicsiion o3: If we have to give a key message in one sentence for such a campaign. A
would you suggest?
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i.iucstioii M; In your view what would he the role ol' following persons in such a campaign'.
d/.v/i xc/xirifli'ly tihont i'(ii'h)

' NCiOs ______________
Government ______________
Rel ig ious leaders __________________
licluealecl people ______________
Union Couneilors __________________
Those having latrine _______________________
Soeial workers _____________
Doetors ____________________
Teachers ________________________
Youngsters ______________

D K M O C i K A I M I I C S

M l : I. neat ion?
I Irhan Q
Kural Q

i )J: Province?
I'unjah G
Sinclh a
NWFP a
Ikiloehistan Q

1)3: Distr ict?

l ) 4 : C ' i i \ V .

Wliai is your age?

What is your Bducation?

I )7: (icnder?
Mule - Q
Female Q

MS: Whai is your marital status?
Married U
Single Q
Others:

\)1): What is your occupation?
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D I D : What is your mother tongue?
" U r d u Q

Punjabi G
Situlhi G
Pushto Q
Baluchi Q
Sariki G
( I u j r a t i G
Othcs :

D l l : Hy i lie yracc o l ' A l l a h , what is the si/.e of this household i n c l u d i n g c h i l d r e n : i iu :
•'.rowiiups. liy household we meun, those members of your l 'amil\ ' whose lood is cooked ; i t ..
; i n u l c place?

Number of households members:
;i iul how many in this are below 5 years of age :

i M 1: \Vhat is the monthly household income of your family? (in A'///><v\;

Upio30()() G
300.1-5000 G
5001-7000 G
7001-10000 Q
10001-15000 Q
Above 15000 Q

i ; I.V. T>pe of house?

Kalccha Q
Concrete G
Semi concrete Q

1 ) 1 - 4 : (../.vA or will' il hy ohfmrvinx) What is the type of roof of the house?

Wooden/Bamboo Q
I ron sheets Q
RCC G
KUC/Cemenied Q
Others:

15: Who is the main earner of your family?

Respondent himself Q
Some other persons Q
(7/ someone ol/H-r than respondent l/icn (i

o: What is the education ol ' lhe main ciirner?



Mess



Q59 - Key Messages Reported

Code Description

30

31

32

33

34

35

^ 36

37

38

39

40

41

42

43

44

45

46

47

48

49

50

51

52

53
54

55

56
57

58

L̂.V/ L/r •'̂''-V"/L1 •''''

3

4

10

14

15

16

17

lo

21

22

23

24

2rJ

26

27 i

28



Code Description Code

NR /

89

90

91

92

93

94

95

96

97

98

99

100

101

102

103

kc/' A/ 104
**/

105

106

107

108

109
110

111

112
113

114

115

116

117

/̂s/ -̂ - ̂ J l̂ » •

campaign i-̂  j < £ ' / &

/r u^ y i*fc£A J i/

JU-- 59 i

JU-- 60 I

JU-- 01

£_' i32 .
03 i

i

04 i

65 '

66

67

ij a
69

70

71

72

73

74

75

76

77

78

79

30

31

82

84

B5

86
1 J T
U /

38



Code Description

20

•̂ C/:A' '22
-..' 123

126 |

127 |

128 !

129 !

132

133

134

135

130

13(J

140

/jfA* 141

•̂'* 142

.£-••*' 14:; ,

£, 146 !

•̂  146 j

;-- 147 !

}̂  14H i



Code Description Code

I--. ci

209

210

211

21 2

213

214

215
216

217

218

219

220

221

222

223

-# 224

*s/ 225
226

227

228

229

230

231

232

233

234

235

236

237

238

ij^lcJ-k- ' IL_.//

r̂.lf jy.uijt,'£/(j£i-l:-.c/' A.

_̂ LŜ -J j o •r*r' (3 ̂'

179

180

181

182

183

184

185

I8G

187

188

189

190

191

192

193

194 I

195 !

196 |

197 i

198 !

199 i

200 j

201 |

202 I

203 .

204 j

205 '

206 !

207 i
i

208 '



Code Description

241 I

242

Ll 243

>Y 244

?' 2-1 !5

ii_i 24(3 :•••
247

248

249

250

25



Population or Pctkistai



GALLUP / B

'. . .Mi iv . - i / . ' i ' . In/i/ii/i,' ii/ii/ I'riH'tici1* Stiit/r. . Ini^nxl 2111)1

POPULATION OF PAKISTAN

Population
PROVINCE-WISE DISTRIBUTION

All Pakistan

Punjab1

(56.20% of All Pakistan Population)

Sindh
(22.97% of All Pakistan Population)

NWFP2

(15.85% of All Pakistan Population)

lltilochistan
1-1 99% of All Pakistan Population)

Total

130,579,571

73,384,515

29,991,161

20,692,537

6,5 1 1 ,358

Rural

88,121,232

50,160,525

15,329,329

17,636,359

4,995,0 1 9

Urban :

42,-458,;U9

23.223,()(>u

14,601,832 •

3,056,I7S \
I

1,5 16,3 3 «; li

Including Islamabad
Including FATA



I ' l i p n l i i l i o i i n! l ' ; ikisKin GALLUP / B P.

iJi- mi'/ /V (/c//i'('.v.V/m/r. ,l

Rural Population 88,121,232

Total number of villages : Over 45.000

The rural population can be further subdivided into 6 groups:
NIC village si/es arc I99X estimates projected on original data provided by l-'edcral lUnvau
of Stiiiisties iii a sliidv eondueted in 1 990.

• K.vtra Large Villages
I Population exceeds 8,000 per village
Large Villages
Population is in the range of 3,000 to 8,000
Medium
Population range 1,500 to 3,000
Small
Population range 1,000 to 1,500
Very Small
Population range 500 to 1,000
Kxira Small

i Population range upto 500
I In-inhabited

Number of
Villages

1 ,462

7,682

9,946

9,323

H,425

(>,36()
1 ,969

Percent of all
villages

3%

1 7%

22%

2 1 %

1 9%

• 1 4*
4%

Apprx. "/i. 01 :
Rural Popu.'

12% ;

44% •

23*.

1 2% :|

i|
7% j

ii
2% 1

•':

I his IB the percent of Rural population,
Noto: Column on approximate percent of Rural population added in this Report on May 21. 1999

1'ROVINCE
4>

Punjab
Siiuih
NWPT
I5alochistan
All Pakistan

PROVINCIAL BREAKDOWN
Number of Villages

Extra
Large

772
' 264

364
57

1,457

Large

4,710
1,705

947
305

7,667

Medium

6,156
1,916
1,256

600
9,928

Small

5,674
1,105
1,521

999
9,299

Very
Small

4,395
483

1 ,809
1 ,705
8,392

Extra
Small
2,582

287
1 ,545
1 ,92 1
6,335

Un-
inhabited

977

88

367

524
1 ,956

Total

25,2i»>
5.S-US

7.XD9
6, 1 1 1 :

45,O.M

/ , ' .>ir: Dun to corlnin definitional problems, 133 villages could not IK; ;illoc.-it«l in ;niy cell in th i s lul i lc . Thi:,
.1. ro imis (or n sliijht fliscrcpnncy in tlin total computed from Hi« fibovc two l,ibli!s.


