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Introduction

One of the outputs that the Gender and Water Alliance Advocacy group set out to produce in 2002 for GWA members is a catalogue of selected advocacy tools on Gender and Water Advocacy. The first collection of materials from members of the GWA Advocacy group was done in the last quarter of  2001. I added a few selected tools that I am using for advocacy in May and Jun 2002.  
This is not meant to become a big, static collection of materials. The aim is rather to keep it a selected list of advocacy tools that have proven their value in the experience of GWA members. Other GWA members are invited to submit advocacy tools they use, preferably by filling out the format below and submitting a copy to the GWA advocacy group (Dick de Jong, mailto:jong@irc.nl). This group will also decide what tools will be included in the  selection. 
Many of the advocacy tools that are very visual (such as posters) are culturally specific and usable in one country or sometimes district only. Others are of use globally.
The structure of each entry is as follows:

Title of tool :

Authors/Producers:

Date of issue:

Pages/ design:

Target audience:

Availability:

Use:

Copies distributed:

Summary:

Subject/key words

Entry date:

The catalogue will be accessible and kept up-to-date at the GWA web site.
The advocacy tools are presented in two sections:
- Gender and Water advocacy tools (5 entries)
- General sources on advocacy and communication on water, sanitation and hygiene (4 entries).

Gender and Water advocacy tools
	Title of tool :
	Side stream or Mainstream? 

Making all water uses the business of women and men

	Authors/Producers:
	GWA Advocacy group / WEDC

	Date of issue:
	May 2002

	Pages/ design:
	Leaflet A5 /  full colour

	Target audience:
	Global

Key policy makers – the government, NGOs, private sector and donors

	Availability:
	Free 

	Use:
	- First version used at International Freshwater Conference Bonn (Dec 2001)

- all GWA ambassadors have copies for their use

	Copies distributed:
	1000 first version
…. revised version

	Summary:
	Provides key messages in understandable language making vague concepts‘gender’, “mainstreaming” and “integrated water resources management” concrete:
Conflicts over 'troubled water' - sometimes too much, too little or too polluted - must be avoided. They harm people, food production, nature, the environment, and sustainable development in general.

Research and practical experience from the Gender and Water Alliance (GWA) have demonstrated that effective, efficient and equitable management of the available water is only achieved when both women and men are involved in making decisions on how to best share, supply and protect water. 



	Subjects /key words
	

	Entry date:
	15 May 2002


	Title of tool :
	Water Oh water,

We will not let you go in vain,

Rain Oh rain,

Women and men

We will work together and

have you forever.

	Authors/Producers:
	Utthan Development Action Planning Team, Gujarat, India

	Date of issue:
	

	Pages / design:
	37 x 50 cm / full colour poster:



	Target audience:
	Utthan project communities
Gujarat, India

	Availability:
	Utthan Development Action Planning Team,

36, Chitrakut Twins, Nehry Park, Vastrapur,

Ahmedabad – 380 015

Gujarat, India

Fax: +91 079 676 3624

E-mail: utthan@icenet.net: nafisa@icenet.net 

	Use:
	In Utthan project communities 

	Copies distributed:
	

	Summary:
	Poster shows traditional water harvesting

	Subjects /key words
	

	Entry date:
	15 May 2002


	Title of tool :
	Millennium Cartoon Calender  2000   on Water and the Poor

	Authors/Producers:
	Sudhir Dar/ WSP India

	Date of issue:
	End 1999

	Pages / design:
	12 / full colour

	Target audience:
	Key policy makers – the government, NGOs, private sector and donors
India

Global

	Availability:
	 Cartoons at cost

	Use:
	- IRC, as advocacy example in briefings and short courses
- Utthan, uses 7 gender- related cartoons in its training sessions and field work (see in Summary)

	Copies distributed:
	

	Summary:
	Gender content as used by Utthan:

January - Top down planning which excludes women and men (Gov – Don)
February - Bad implementation  from which women suffer (Gov)
April - Now its our turn to manage (Gov)

May - Priorities of women ignored (Loc gov, Pamchayats)

June - False coverage figures from government deceibe women and men (Gov)

Sep - Latrines for storage inspection, women excluded twice (in planning and inspection

Nov -  Drinking water as part of  marriage deal, positive message

	Subjects /key words
	

	Entry date:
	15 May 2002


	Title of tool :
	Don’t get lazy – A story of clever farmers working hard for profit

	Format
	Four colour posters, a booklet and discussion guide

	Authors:

Producer
	 Story by Indira Biswas-Benbow, Pictures by David Gifford, based on research by Hr Wallingford /Gender-sensitive Irrigation Design Project (DFID funded)

	Date of issue:
	2001?

	Pages / design:
	Booklet 12, + Discussion guide 18 / full colour

	Target audience:
	Community leaders, agricultural extension agents in South Africa, Zimbabwe and Zambia (+ other countries)
Development trainers
Southern Africa

	Availability:
	 F. Chancellor, HR Wallingford Ltd., Howbery Park, Wallingford OX10 8BA, United Kingdom
Chris Stimie, ILI, Privaatsak X519, Cresswellweg 141, Silverton, Pretoria, South Africa 

	Use
	- encouraged discussion  baouit the key irrigation and management issues in project communities in South Africa, Zambia and Zimbabwe. 

	Copies distributed:
	

	Summary:
	This is a story of “clever farmers working hard for profit. Balanced involvement of women and men is visualized in all four posters:

- Choose the irrigation plan which is best for your village

- Look after your equipment and pumps

- Work together , advertise and sell

- Make more money without transport worries

Of the 12 sessions in the Discussion Guide focuses on Why women and men make different choices and includes suggestions on group work and role play.

	Subjects /key words
	

	Entry date:
	15 May 2002


	Title of tool :
	The seventh video on community water supply management

	Author (s):
	Ton Schouten, IRC 

	Date of issue:
	2000

	Type/format 
	Video, 16 minutes

	Pages:
	

	Publisher
	IRC

	Target audience:
	Planners and decision makers

	Availability:
	In English, French and Spanish, 
At US$ 25 from IRC

http://www.irc.nl/products/publications/descr/vo2e.html 

	Use:
	- in plenaries of regional and national water conferences, 

- on television in partner countries

- in briefing programmes of sector professionals

- at IRC and partners 

	Copies distributed:
	

	Summary:
	This 16-minute video presentation is an appeal to decision-makers to support rural communities in their efforts to manage their water supplies. The video states that governments cannot leave rural communities with the full responsibility for the management of their water supplies. Governments possess the power and the means to provide the support that communities need. The Seventh Video was made for decisions makers, but contains many interesting issues for everyone concerned with rural water supply, such as the organisational problems regarding water management and gender issues. The video is based on material provided by IRC partners in Nepal, Pakistan, Cameroon, Kenya, Colombia and Guatemala.
Illustrates excellent key messages on gender: 

· Hygiene benefits for girls, We take action for repairs: Woman in front of tap Cameroon:

· Women work in mixed water committee: Smiling woman in Nepal

· Finance, Corruption: Discussion women and men in Nepal

· Affordability, Traditions, Need and willingness to pay: Old woman in Nepal 

· Training of women essential, Maintenance: Woman in Cameroon

· Give responsibility for money to mothers and sisters: Discussion women and men in Nepal

· Governments and donors need to support partnerships: RC partner Kenya

· I pay, so I own the water system (owenership): Old woman Nepal



	Subjects /key words
	participatory action research project on community management (manage) | community management | participatory methods | impact | case studies | cameroon | colombia | guatemala | kenya | pakistan | nepal |



	Entry date:
	28 Jun 2002


	Title of publication:
	Demand Responsive Programming and Equity: a discussion paper for the water and sanitation sector 

	Authors

Producer:
	Shordt, Kathleen / IRC + WSSCC

	Date of issue:
	1997

	Pages / design:
	5 pp / A4 

	Target audience:
	Politicians, media, sector professionals (all levels)
Global

	Availability:
	IRC International Water and Sanitation Centre, 

P.O. Box 2869

2601 CW The Hague, 

The Netherlands

Internet: http://www.irc.nl/themes/communication/demand.html 

	Copies distributed:
	Since 1997
Initially 300 English 

100- 150annually via internet 

	Summary:
	In the 1970s and 1980s there were repeated disappointments with the centrally-planned and often supply-driven efforts in the water and sanitation sector. Projects did not result in the benefits intended. Typical problems were: Too many systems were not well maintained over time. Levels of technology were selected which could not be sustained. In implementing water systems, hygiene and sanitation were often overlooked. 

The World Bank and many bilateral donors (Finnida, Danida, USAID...) began to adopt approaches to project design where demand responsiveness became a central feature. The point of departure for this reformulation is that water is an economic good and must be managed in that way. Furthermore, if services are to be sustained, then greater equality or balance is needed among three variables— the value of water to the consumer, the prices charged for the service and, lastly, the cost of implementing the service. Thus the focus shifted to how to create demand-responsive projects. 

These projects aim for lower implementation costs, services which continue to be used effectively and are sustained over time. 

Some general rules have gradually been developed that feature in design and implementation of demand-responsive projects. These relate to eligibility, choice of technology, sharing implementation costs, and lastly, community payment and management for sustained operation. 

Discussion questions and implications for women and men are raised on each of these four.  


	Subjects /key words
	

	Entry date:
	15 Dec 2001


General sources on advocacy and communication on water, sanitation and hygiene
	Title of publication:
	Communication case studies for the water supply and sanitation sector

	Authors
Producer:
	McIntyre, Peter / IRC + WSSCC

	Date of issue:
	1993

	Pages / design:
	2 pages per case (17 pp total) / A4 

	Target audience:
	Politicians, media, sector professionals (all levels)
Global

	Availability:
	Rev. ed. Available in English, Portuguese, Spanish, and French from 
IRC International Water and Sanitation Centre, 
P.O. Box 2869

2601 CW The Hague, 
The Netherlands
Internet: http://www.irc.nl/themes/communication/cases/index.html  

	Copies distributed:
	Since 1993

Initially 600 English, 100 each in Portuguese, French and Spanish

900- 1000 annually 

	Summary:
	Advocacy document with 2 page journalistic write ups of 8 case studies to stress the importance of investing in improved communication for WSS, analyzing the approaches and achievements of the programmes.



	Subjects /key words
	communication | case studies | water supply | sanitation | nigeria | ghana | bangladesh | egypt | honduras | nicaragua | philippines | lesotho | mexico | india | swaziland | mceff | hyedcom | sustcom

	Entry date:
	15 Dec 2001


	Title of publication:
	Water: a vital wellspring for human development: a case for advocacy 

	Authors / Producer:
	Ling, Jack and Reader-Wilstein, Cynthia / IRC + WSSCC

	Date of issue:
	1993

	Pages / Design:
	8 p. / A4

	Target audience:
	Collaborative Council members, high level sector professionals
Global

	Availability:
	IRC International Water and Sanitation Centre, 

P.O. Box 2869

2601 CW The Hague, 

The Netherlands

Internet http://www.irc.nl/themes/communication/vital.html  

	Copies distributed:
	Initially 600
300 annually via internet

	Summary:
	Document about the need and opportunities for advocacy about water, the linkages possible with primary health care, child survival, and environment; converging interest; and how to initiate advocacy.

	Subjects /key words
	public relations | sustcom | communication | policies | water supply |

	Entry date:
	15 Dec 2001


	Title of publication:
	Communication in water supply and sanitation : resource booklet

	Authors / Producer:
	Gorre-Dale, Eirah ; Jong, Dick de ; Ling, Jack / IRC + WSSCC

	Date of issue:
	1993

	Pages:
	58 p. / A5

	Target audience:
	Programme planners, project managers
Global

	Availability:
	Rev. ed. Available in English and Portuguese 

IRC International Water and Sanitation Centre, 

P.O. Box 2869

2601 CW The Hague, 

The Netherlands

Internet: 

http://www.irc.nl/themes/communication/resbook/index.html 

	Copies distributed:
	1000

900 annually via internet 

	Summary:
	Guidelines on planning and implementing the different stages of communication strategies for improved water supply and sanitation.

	Subjects /key words
	communication | hyedcom | sustcom | water supply | sanitation | case studies | bangladesh | guinea-bissau | ghana |  

	Entry date:
	15 Dec 2002


	Title of publication:
	Resources on participatory approaches and communication for water and sanitation programming (Annotated references)

	Authors / Producer:
	Dick de Jong, Veera Mendonca and Silvia Luciani / IRC + UNICEF

	Date of issue:
	1997

	Pages/ design:
	 66 pp / A4

	Target audience:
	Planners, implementors and field workers
Global

	Availability:
	IRC International Water and Sanitation Centre, 

P.O. Box 2869

2601 CW The Hague, 

The Netherlands

Internet.

http://www.irc.nl/themes/communication/comres/index.html 

	Copies distributed:
	Initially 400 copies, English

500 annually via internet

	Summary:
	The first part this annotated bibliography is 'Resources on Participatory Approaches and Communication'. The annotated references include publications, training materials, courses and workshops, a few relevant web sites and other resources. The second part, 'Communication and Training for Water Supply and Environmental Sanitation' bibliography includes bibliographical details, ISBN and, in most tools, also abstracts.

	Subjects /key words
	communication | water supply | sanitation | training | health education | bibliographies | participatory methods | social mobilization | internet |advocacy |

	Entry date:
	15 Dec 2001


